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Now  for  some 

GOOD  NEWS. 

BUSINESS  IS  PROSPERING  IN  SOUTHWEST  LOS  ANGELES 
COUNTY.  AND  IT'S  BEING  SERVED  BY  THE  DAILY  BREEZE. 


“THE  FASTEST  GROWING  DAILY  NEWSPAPER  IN  LOS  ANGELES  COUNTY” 

Represented  Nationally  by 
SAWYER-FERGUSON-WALKER  CO.,  INC. 

LOS  ANGELES  SALES  OFFICE  (213)  850-0777 


•  TOTAL  POPULATION:  1,007,186 
•MEDIAN  INCOME:  $23,814 
•TOTAL  INCOME:  $9,135,689,100 
•TOTAL  RETAIL  SALES:  $4,298,104,000 

•  MEDIAN  ACE:  31.1 

•TOTAL  HOUSEHOLDS:  376,136 

TOTAL  DAILY  BREEZE  CIRCULATION:  103,990* 


SOUTHWEST 
LOS  ANGELES 
COUNTY 


MANHATTAN  BEACH 
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Souces:  Dept,  of  Regional  Planning 
•ABC  1-1-80 


WHY  NEWSPAPERS  SHOULD  BUY  THEIR 
STRIKE,  LIBEL  AND  FIRST  AMENDMENT  INSURANCE 
FROM  THE  ORGANIZATION  CREATED  FOR  THEM  BY  THEM 


The  Mutual  Insurance  Company  Limited  of  Hamil¬ 
ton,  Bermuda  was  founded  by  an  Act  of  the  Royal  Colo¬ 
nial  Parliament  of  Bermuda  effective  March  31,  1961. 
This  was  done  at  the  urging;  of  the  Newspaper  Pub¬ 
lishers  Premium  Fund  Committee  which,  with  its  pre¬ 
decessor  committee,  since  1939  had  been  making  avail¬ 
able  the  opportunity  to  purchase  strike  insurance  to 
members  of  the  American  Newspaper  Publishers  As¬ 
sociation.  Strike  insurance  was  the  newspaper  busi¬ 
nesses’  answer  to  union  strike  benefit  plans  for  union 
members.  Stated  another  way,  it  was  the  newspaper 
businesses’  way  of  applying  economic  force  to  economic 
force  to  equalize  what  had  developed  into  an  unequal 
advantage  gianted  to  labor  unions  during  the  1930s 
under  the  Wagner  Act. 

In  1963,  again  at  the  behest  of  interested  publishers, 
the  Mutual  Company  began,  on  August  1  of  that  year, 
to  offer  libel  insurance  under  a  policy  of  insurance 
which  to  this  day  is  a  model  in  the  insurance  business. 

♦  *  *  * 

STRIKE  INSURANCE 

This  program  is  open  only  once  a  year  with  an  effec¬ 
tive  date  of  July  1  through  June  30  of  the  following 
year.  This  offers  coverage  to  single  newspapers  of  up  to 
Seven  Hundred  Fifty  'Thousand  Dollars  ($750,000)  for 
suspension  of  publication  brought  about  by  union  ac¬ 
tion  and  in  accord  with  specific  policy  provisions.  Pub¬ 
lishers  are  urged  to  review  their  situation  and  note 
that  there  is  a  strong  likelihood  in  certain  parts  of  the 
country  for  union  organization  drives  even  though  no 
union  may  be  in  the  plant  at  this  time.  Policy  informa¬ 
tion  is  available  by  Overseas  Air  Mail  from  the  Mutual 
Insurance  Company  Limited,  P.O.  Box  1179,  Hamilton 
5,  Bermuda.  Your  application  must  be  received  in  Ber¬ 
muda  prior  to  July  1.  It  should  be  noted  that  strike 
insurance  will  be  offered  at  no  increase  in  premium  for 
this  coming  year. 

LIBEL  INSURANCE 

The  libel  program  may  be  entered  into  at  any  time 
during  the  course  of  the  year.  It  is  an  annual  policy 
written  on  a  per  occurrence  basis,  not  claims  made.  It 
should  be  noted  that  a  contemplated  price  increa.se  ef¬ 
fective  August  1,  1980  will  not  be  put  into  effect.  It 
should  also  be  noted  that  this  insurance  must  be  pur¬ 
chased  if  one  is  also  to  purchase  First  Amendment  in¬ 
surance,  for  absent  participation  in  the  libel  program, 
you  cannot  participate  in  the  First  Amendment  pro¬ 
gram.  The  two  policies  complement  each  other. 

Information  as  to  the  provisions  of  the  policy  and  rate 
structure  are  available  by  Overseas  Air  Mail  addressed 
to  the  Mutual  Insurance  Company  Limited,  P.O.  Box 
1179,  Hamilton  5,  Bermuda. 

Interestingly  enough,  all  claims  in  the  libel  field  are 
referred  to  a  United  States  law  firm  for  adjustment. 


For  the  first  time,  the  company  guaranteed  to  pay 
punitive  damages  and,  subject  to  appropriate  deducti¬ 
bles,  first  dollar  defense  costs  and  the  placing  of  man¬ 
agement  of  the  law  suits  in  the  hands  of  newspaper 
publishers,  as  opposed  to  having  an  insurance  company 
direct  the  defense  of  the  law  suits  involving  vital  First 
Amendment  rights.  This  is  pecularily  the  province  of 
publishers  and  their  responsible  management.  The 
Fourth  Estate  is  different  from  other  businesses  in  this 
sense. 

Now  in  1980,  once  again  at  the  behest  of  interested 
publishers  and  due  to  the  rising  frequency  of  invasion 
of  perceived  First  Amendment  rights  by  the  Courts  of 
both  our  State  and  F'ederal  systems,  along  with  police 
incursions  into  newsrooms,  Fii’st  Amendment  insur¬ 
ance  to  prosecute  and/or  defend  law  suits  is  available 
for  the  first  time  in  history.  The  only  company  in  the 
world  offering  this  insurance  is  Mutual  Insurance 
Company  Limited  of  Hamilton,  Bermuda. 

^  *  si! 

This  firm  has  had  a  collective  expeiience  in  the  news¬ 
paper  business  of  57  yeai’s,  beginning  in  1923.  Libel 
insurance  is  available  in  increments  from  One  Hundred 
Thousand  Dollars  ($10(),0(X))  to  a  limit  of  Five  Million 
Dollai-s  ($5,000,000). 


FIRST  AMENDMENT  INSURANCE 

As  earlier  noted,  this  program  is  now  available  for 
the  first  time  in  the  history  of  our  country.  It  is  avail¬ 
able,  of  course,  only  to  publishers  in  the  United  States 
and  its  Possessions,  since  our  friends  to  the  North  and 
South  and  in  the  Caribbean  do  not  have  a  F’irst 
Amendment  provision  in  their  governing  documents. 

This  insurance  is  available  in  increments  up  to  One 
Million  Dollai's  ($1,000,000)  at  the  same  price  as  com¬ 
parable  amounts  of  libel  insurance  are  made  available. 
Stated  another  way.  One  Half  Million  Dollars  ($.500,000) 
in  coverage  for  Fii’st  Amendment  Insurance  would  be 
the  same  as  for  One  Half  Million  Dollars  ($.500,000)  in 
coverage  for  libel. 

First  Amendment  insurance  under  this  policy  covers 
but  is  not  limited  to  the  following:  court  ordered  clo¬ 
sures  of  pre-trial,  trial  and  post-trial  proceedings:  prior 
restraint  of  publication  and/or  dissemination;  matters 
relating  to  access;  matters  relating  to  newsman’s 
privilege;  mattei-s  involving  statutory  limitation  upon 
publication;  matters  relating  to  search  and  seizure  of 
publisher’s  property  by  government  officials,  munici¬ 
pal,  state,  federal,  police  or  otherwise.  .Also,  many  other 
related  subjects  are  spelled  out  in  the  provisions  of  the 
policy’s  indemnifying  agreement. 

Again,  information  concerning  this  policy  may  be  ob¬ 
tained  from  .Mutual  Insurance  Company  Limited,  P.O. 
Box  1179,  Hamilton  5,  Bermuda,  Overseas  .\ir  Mail. 


The  Mutual  Insurance  Company  Limited,  of  Hamilton,  Bermuda 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


If  you’re  planning  to 
exhibit  your  newspaper 
products  at  ANPA/RI 
in  Atlanta  in  June  .  .  . 

(and  even  if  you’re  not) 

you’ll  sell  more  with 
advertising  in  E&P 
timed  for  the  show 

E&P  offers  these  two  tailor-made 
opportunities  to  tell  your  sales  story 
to  newspapers  that  are  ready  to  buy! 


•  JUNE  7  ANPA/RI  Production 

Management  Conference 
Issue 

.  .  .  distributed  from  E&P’s 
exhibit  at  the  ANPA/RI 
Conference,  June  7-12. 
Deadline:  May  29 


•  JUNE  14  ANPA/RI  Production 
Management  Post- 
Conference  Issue 

with  coverage  of  sessions, 
speeches  and  activities  at  the 
Conference  in  Atlanta. 
Deadline:  June  5 


MAKE  YOUR  SPACE  RESERVATIONS  NOW 

.  .  .  your  regular  E&P  contract  rates  apply, 
of  course,  or  single-time  rates:  Page  $1475; 
half-page  $870;  third-page,  $620,  sixth-page,  $390. 


Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 
Call  (212)  752-7050 


MAY 

15-18 — Florida  Newspaper  Advertising  Executives  Sales  Conference, 
Sheraton  Miracle  Mile  Inn,  Panama  City  Beach,  Fla. 

18-21 — N.Y.  State  Circulation  Management  Association,  Marriott  Inn, 
Syracuse,  N.Y. 

18-21 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Doral 
Country  Club  and  Hotel,  Miami,  Fla. 

25-28 — International  Federation  of  Newspaper  Publishers  (FIEJ),  Tel  Aviv, 
Israel. 

30-June  1 — National  Society  of  Columnists  workshop.  The  Greenbrier, 
White  Sulphur  Springs,  W.  Va. 

JUNE 

3-6 — AP  Sports  Editors,  Washington,  D.C. 

5-7 — New  York  State  Dailies  Advertising  Managers  Bureau,  Grand  Is¬ 
land  Holiday  Inn,  Grand  Island,  N.Y. 

5- 7 — Wisconsin  Newspaper  Association,  Telemark. 

6- 7 — Investigative  Reporters  &  Editors  National  Conference,  Kansas 

City  Hilton  Airport  Plaza  Inn,  Kansas  City,  Mo. 

7-11 — ^America  Advertising  Federation,  Fairmont  Hotel,  Dallas,  Tex. 

7-11 — ANPA/RI  Production  Management  Conference,  Atlanta,  Ga. 

7-11 — Newspaper  Division,  Special  Libraries  Association  Conference, 
Washington  Hilton-Shoreham  Americana,  Washington,  D.C. 

9-12 — Newspaper  Division  of  Special  Libraries  Association,  Washington 
Hilton-Shoreham  Americana,  Washington,  D.C. 

11-12 — Certified  Audit  of  Circulations,  Opryland  Hotel,  Nashville,  Tenn. 

11- 15 — National  Association  of  Advertising  Publishers,  Opryland  Hotel, 

Nashville,  Tenn. 

12- 13 — National  News  Council,  1  Lincoln  Plaza,  N.Y. 

13 — UPl  Ohio  Sportswriters’  Association,  Marriott  Inn  East,  Columbus, 
Ohio. 

12- 14 — Canadian  Managing  Editors  Conference,  Winnipeg. 

15-18 — Newspaper  Personnel  Relations  Association,  Royal  Orleans  Hotel, 
New  Orleans. 

15-19 — Association  of  Newspaper  Classified  Advertising  Managers, 
Sheraton-Boston,  Boston,  Mass. 

20-22 — Arizona  Newspapers  Association.  Littie  America,  Flagstaff,  Ariz. 
23-24 — The  Newspaper  Guild,  Hotel  Toronto,  Toronto. 

29-July  2— International  Circulation  Managers  Association,  Crown  Center 
Hotel,  Kansas  City,  Mo. 

29- July  3 — National  Press  Photographers  Association,  Genesee  Plaza 

Holiday  Inn,  Rochester,  N.Y. 

JULY 

13- 16 — International  Newspaper  Advertising  Executives,  Sheraton  Bos¬ 

ton,  Boston. 

AUGUST 

30- Sept.  2— Texas  Daily  Newspaper  Association,  Del  Monte  Hyatt  House. 

Monterey,  Calif. 

SEPTEMBER 

5-7 — Maine  Press  Association,  Prout's  Neck,  Me. 

6 — Hoosier  State  Press  Association  ad  seminar,  Marriott  Inn,  In¬ 
dianapolis. 

18- 21 — New  England  AP  News  Executives  Association,  Sebasco  Estates, 

Maine. 

19- 21 — Illinois  Newspaper  Production  Conference,  Sheraton  Inn,  Wauke¬ 

gan,  III. 

25-28 — Florida  Newspaper  Advertising  Executives  sales  conference, 
Doral  Country  Club,  Miami, 

25- 28 — New  York  Press  Association,  Montauk  Yacht  Club,  Star  Island. 

Montauk,  L.I.,  N.Y. 

26- 28 — New  York  State  Newspaper  Production  Conference,  Kutscher's 

Country  Club,  Monticello,  N.Y. 


Vol.  113.  No.  20.  May  17,  1980:  Editor  &  Publisher.  The  Fourth  Estate  (ISSN:  0013- 
094X)  is  published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business 
offices  at  575  Lexington  Ave.,  New  York,  N.Y.  10022.  Cable  address  "Edpub.  New 
York,  "  Second  class  postage  paid  at  New  York,  N.Y.  and  additional  mailing  offices. 
Printed  at  Hughes  Printing  Co..  East  Stroudsburg,  Pa.  18301.  Titles  patented  and 
Registered  and  contents  copyrighted  i-i1979  by  Editors  Publisher  Co..  Inc.  All  rights 
reserved  Annual  subscription  $25.00  in  United  States  and  possessions,  and  in 
Canada.  All  other  $40.00. 

Postmaster:  if  undelivered,  please  send  form  3579  to  Editor  S  Publisher  Co.,  575 
Lexington  Ave  ,  New  York,  N.Y.  10022. 

EDITOR  &  PUBLISHER  for  May  17,  1980 


Certainly,  it  is  true  that  no  one  is  infallible:  but  some  financial  writers  are  more  inaccurate 
than  others,  and  some  financial  editors  are  more  irresponsible  than  others,  in  their  errors  of  omis¬ 
sion.  I  erred  in  talking  to  these  people,  and  assuming  they  could,  or  that  they  would,  report  my 
record  accurately— or  responsibly. 


Editorial  workshop  By  Roy  H.  Copperud  Photo  credits 


Talking  and  Writing^No.  553 

Prof.  Garry  N.  Murphy  of  Edwardsville,  Ind.,  takes  me  to 
task  for  having  written  that  “colloquial  equals  standard.” 
Colloquial,  he  points  out,  is  a  status  label  designating  ex¬ 
pressions  that  are  not  quite  standard  and  more  appropriate  to 
speech  than  to  writing.  This,  although  1  hate  to  admit  I  was 
wrong,  is  correct.  I  was  momentarily  carried  away  in  at¬ 
tempting  to  counteract  the  widespread  notion  that  colloquial 
means  “beyond  the  pale”  or  is  the  equivalent  of  “slang.” 

*  *  * 

The  introduction  to  Webster’s  New  International  Dictio¬ 
nary,  Second  Edition,  said  on  this  subject:  “It  is  unfortunate 
that  with  some  the  term  colloquial  has  somewhat  fallen  into 
disrepute,  the  impression  having  gained  ground  that  a  word 
marked  colloquial  in  a  dictionary  or  similar  work  is  thereby 
condemned  as  not  in  the  best  use.”  This  was  the  edition  of 
Webster  published  in  1934,  which  attained  a  standing  com¬ 
parable  to  Holy  Writ,  and  is  not  to  be  confused  with  the 
widely  (though  sometimes  unfairly)  reprobated  Third  Edi¬ 
tion,  published  in  1961. 

♦  ♦  * 

The  Third  Edition  omitted  some  status  labels  that  had 
been  used  in  the  Second,  notably  colloq.  The  editors  held 
that  what  is  colloquial  is  standard,  and  indeed  this  conclu¬ 
sion  is  inescapable  on  the  assumption  that  what  is  not  labeled 
otherwise  is  standard.  On  mature  consideration,  however,  I 
believe  that  dispensing  with  colloq.  was  a  misjudgment.  The 
Third  Edition  thus  gave  as  standard  many  usages  formerly, 
and  even  yet,  regarded  by  some  as  suspect.  The  editors 
could  have  spared  themselves  much  obloquy  by  describing 
disputed  expressions  as  “Often  (or  sometimes)  criticized  in 
this  sense,”  acknowledging  familiar  differences  in  accep¬ 
tance,  whether  status  labels  were  used  or  not. 

*  ♦  * 

Professor  Murphy  cites  two  convoluted  sentences  as 
examples  of  the  difference  in  acceptability  between  talk  and 
writing.  1  think  whole  sentences  constitute  a  separate  prob¬ 
lem;  the  label  colloquial  may  be  usefully  applied  to  a  single 
word  but  not  to  sentences.  Writing  always  is,  or  ought  to  be, 
more  careful  and  precise  than  talk.  The  writer  has  an  oppor¬ 
tunity  to  reconsider,  which  the  talker  does  not  have  or  does 
not  trouble  to  use.  Muddy  sentences,  if  they  are  considered 
desirable  for  quotation,  are  usually  cleared  up  in  news 
stories,  just  as  grammatical  errors  are  corrected  unless  it  is 
desirable  to  keep  them  for  good  reason. 

*  *  * 

1  doubt  there  is  any  overcoming  the  stigma  that  has  at¬ 
tached  itself  to  colloquial.  When  it  was  in  widest  use,  col¬ 
loquial  was  counterpoised  to  formal.  Writers  on  language 
now  tend  to  avoid  colloquial  as  misleadingly  pejorative. 
Some  dictionaries  have  replaced  the  label  colloq.  with  in¬ 
formal,  familiar,  conversational,  casual,  none  of  them  en¬ 
tirely  satisfactory. 

*  *  * 

The  confusion  has  been  heightened  by  the  fact  that  in  the 
last  generation  written  expression  for  most  purposes  has 
veered  sharply  toward  the  informal;  it  is  difficult  today  to 
identify  a  category  of  writing  that  would  invariably  fit  the 
description  formal  apart,  perhaps,  from  legal  documents  and 
proclamations,  both  of  which  preserve  the  archaic  and 
neither  of  which  is  like  to  be  a  satisfactory  model  for  the 
writer  of  anything  else. 

*  *  * 

The  conclusion  to  be  drawn  from  dictionary  definitions 
and  labeling  is  that  what  is  informal  is  acceptable  in  any 
context  that  is  not  deliberately  stiff  or  pompous,  like 
academic  prose.  Colloquial  can  no  longer  be  contrasted  with 
literary;  contemporary  literature  is  nothing  if  not  colloquial. 


Susan  Hobart 


Soon  after  the  first  puff  of  steam  belched  from  Mount  St. 
Helens  March  27,  Portland  Oregonian  reporter  Susan  Hobart 
and  city  editor  Judson  Randall  began  to  plan  for  a  story  that 
would  describe  what  it  feit  iike  to  stand  atop  an  active  volcano. 

The  problem  was  that  immediately  after  that  first  eruption, 
the  mountain  was  sealed  from  spectators  and  press,  with  the 
Federai  Aviation  Administration  restricting  airspace  around 
the  mountain  and  the  U.S.  Forest  Service  restricting  access  by 
land. 

Both  agencies  would  lift  their  restrictions  only  for  scientists 
working  for  or  with  the  United  States  Geoiogical  Survey. 

Hobart  set  out  to  persuade  the  geological  survey  scientist  to 
allow  her  and  a  photographer  to  accompany  a  geologist  to  the 
top  of  the  mountain. 

The  geoiogist  agreed,  but  before  the  trip  could  take  place, 
Don  Finley,  public  relations  man  for  the  geoiogical  survey 
arrived  on  the  scene  to  help  “handle”  the  press. 

Finley  decided  to  establish  a  press  pool  which  couid  go  to  a 
viewpoint  about  haif  way  up  the  mountain  to  interview  scien¬ 
tists  and  take  photographs. 

But  Finley  would  not  take  responsibility  for  deciding  who 
would  be  in  the  pool;  he  left  the  choice  up  to  the  room  full  of 
reporters  from  across  the  country.  Everyone’s  name  went  into 
a  hat,  and  The  Oregonian  lost  the  draw. 

The  pool  was  to  go  in  Monday.  Sunday,  Hobart  and  photog¬ 
rapher  Randy  Wood  ieft  for  the  mountain  in  her  four-wheel 
drive  vehicle  determined  to  get  the  story.  Following  back- 
woods  logging  roads  they  passed  the  spot  where  the  pool  was  to 
go  and  drove  to  the  farthest  spot  accessible  by  car,  a  parking 
iot  at  the  4,500-foot  level. 

The  pool  reporters  read  all  about  it  in  the  page  one  story  and 
photograph,  along  with  an  inside  story  and  picture  page  on 
their  way  to  the  mountain  Monday  morning. 

But  that  still  wasn’t  the  story  Hobart  and  Randall  wanted. 
Hobart  made  arrangements  with  a  iocal  university  geologist 
to  supply  the  helicopter  if  the  scientist  could  get  geological 
survey  permission  to  fly  in  and  land  at  the  summit.  Finally, 
everything  fell  together. 

A  month  after  that  first  eruption,  Hobart,  and  photog¬ 
rapher  Tim  Jewett  and  the  local  geologist  took  off  before 
sunrise  and  spent  two  hours  on  the  summit,  peering  into  the 
voicano’s  steaming  crater  and  experiencing  numerous  earth¬ 
quakes  as  they  collected  ash  samples.  While  they  were  there, 
Washington  Governor  Dixy  Lee  Ray  announced  complete  clo¬ 
sure  of  the  mountain. 

The  next  morning’s  paper  carried  the  governor’s  an¬ 
nouncement.  It  also  carried  a  page  one  color  photograph  of  the 
scientist  at  work  and  Hobart’s  vivid  account  of  the  sights, 
sounds,  smells  and  feelings  on  the  summit,  and  an  inside  story 
and  black-and-white  picture  page  on  the  expedition. 
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It  is  the  best  Cause;  the  Cause  of  Liberty;  and  I  make 
no  Doubt  but  your  upright  Conduct,  this  Day.  will 
not  only  entitle  you  to  the  Love  and  Esteem  of  your 
Fellow-Citizens;  but  every  Man  who  prefers  Freedom 
to  a  Life  of  Slavery  will  bless  and  honour  You.  as  Men 
who  have  baffled  the  attempt  of  Tyranny;  and  by  an 
impartial  and  uncorrupt  Verdict,  have  laid  a  Noble  Foun 
dation  for  securing  to  ourselves,  our  Posterity  and  our 
Neighbors.  That,  to  which  Nature  and  the  Laws  of  our 
Country  have  given  us  a  Right.— the  Liberty— both  of 
exposing  and  opposing  arbitrary  Power... by  speaking 
and  writing— Truth. 

ANDREW  HAMILTON.  I7.LS 


Andrew  Hamilton  addressed  these  words  to  a 
jury  in  1735  on  behalf  of  the  publisher  of  the 
New  York  Weekly  Journal.  He  was 
defending  John  Peter  Zenger 
against  charges  of  seditious  libel. 

So  powerful  were  his  words,  that  it 
took  only  a  few  moments  for  the 
jury  to  find  Zenger  not  guilty. 

A  milestone  in  the  history  of  our 
country,  this  momentous  verdict 
established  truth  as  the  criterion  in 
American  libel  suits  and  represent¬ 
ed  a  symbolic  triumph  for  freedom 
of  the  press. 

Much  has  changed  since  John 
Peter  Zenger  stood  trial,  but  not  the  concern  of 
mankind  about  personal  freedom  and  freedom 
of  expression.  Here  in  the  United  States,  the 


preservation  of  these  freedoms  depends  on  our 
First  Amendment  —  and  on  you  in  the  news¬ 
paper  publishing  industry  who 
exercise  its  guarantee. 

Having  been  an  integral  part  of 
your  industry  for  almost  100  years, 
we're  aware  of  your  demanding  and 
irreplaceable  role  in  this  endeavor. 

That's  one  reason  why  our  inter¬ 
est  in  newspapering  does  not  end 
with  the  production  of  press  sys¬ 
tems.  It  extends  to  every  facet  of 
the  newspaper  business;  Your  chal¬ 
lenges,  your  goals,  your  many 
achievements  and  your  problems. 
Graphic  Systems  Division, 

Rockwell  International,  3100  South  Central 
Avenue,  Chicago  IL  60650. 


We’re  concerned.  We're  Hockwell-Goss. 


Rockwell 

International 


...where  science  gets  down  to  business 


An  illumination  hy  Sol  Nodel.  commissioned  by  Peters,  Griffin,  Woodward,  Inc.,  and  reprinted  with  their  permission. 


Environmental  activist  Jim  Scherer: 


""Bethlehem's  system 
lor  treating  blast  furnace  water 
is  so  good  it's  now  considered 
the  industry  standard/" 


Jim  Scherer  is  one  of 
about  a  thousand 
Bethlehem  Steel  people 
whose  jobs  keep  them 
active  in  Bethlehem's 
environmental  control 
program. 

As  a  senior  environmen¬ 
tal  engineer  at  our  Lack¬ 
awanna,  N.Y.,  steel 
plant,  Jim  supervises  the 
two  dozen  people  who 
operate  the  plant's  eight 
major  water  control  sys¬ 
tems.  These  eight  systems 
cost  Bethlehem  $52  million 
to  engineer  and  install, 
plus  nearly  $3.9  million 
each  year  to  operate. 

"We've  spent  a  whale  of 
a  lot  of  money  on  our 
water  control  program 
here,"  says  Jim.  "But 
we've  spent  it  wisely  and 
have  gotten  good  results. 

"For  example,  when  I 
first  became  active  in 
water  control  in  1961,  we 
were  only  partially  treating 
the  waste  waters  from  our 
blast  furnaces  and  then 
discharging  100%  of  this 
water  into  Lake  Erie. 

Today  a  complicated  water 
treatment  system  does  a 


highly  efficient  job  of 
cleaning  the  water  and 
discharges  only  10  %  back  to 
the  lake.  The  other  90%  is 
recirculated  back  through 
the  system. 

"Bethlehem  developed 
this  pollution-control 
technology  at  our 
Bethlehem,  Pa.,  plant, 
and  now  four  of  our  plants 
are  using  it.  The  EPA  has 
recognized  the  method  as 
the  best  way  to  bring  blast 
furnace  gas  scrubber  water 
to  within  current  clean- 
water  standards." 

Bethlehem's  commitment: 
To  do  what  is  necessa^ 
to  protect  public  health. 

We've  made  substantial 
progress  in  controlling  pol¬ 
lution  at  all  our  facilities 
and  we're  planning  to  do 
more.  We've  already  spent 
$700  million  for  pollution 
control  equipment  and 
may  have  to  spend  several 
hundred  million  more  in 
the  years  ahead. 

But  we  believe  there's  a 
limit.  To  require  industry 
to  "purify"  the  air  and 
water  beyond  what  is 
necessary  to  protect  health 
does  not  make  good 
economic  or  energy  sense. 


A  balance  must  be  struck 
between  an  absolutely 
ure  environment  and  a 
ealthy  environment,  so 
that  the  economy  of  this 
nation  has  the  opportunity 
to  thrive. 

Our  position  is  clearly 
explained  in  our  Statement 
on  Environmental  Quali^ 
Control.  If  you  would  like  a 
copy,  write:  Public  Affairs 
Department,  Rm.  476, 
Bethlehem  Steel  Corpora¬ 
tion,  Bethlehem,  PA  18016. 

Bethlehem 


The  Lackawanna  Plant’s 
Water  Control  Station  No.  9 
houses  the  controls  and 
pumps  for  the  blast  furnace 
gas  washer  water  recircula¬ 
tion  system.  Placed  “on 
stream"^’  in  late  1979,  the 
project  cost  $4  million.  Water 
is  recirculated  through  the 
system's  30-in. -diameter 
pipes  and  five  large  tanks  at 
a  rate  of  about  7500 
gallons  a  minute. 
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‘Knee  jerk’  court  decisions 

Something  should  be  done  about  the  tendency  of  some 
judges  to  grant  a  temporary  restraining  order  against  the 
press  before  they  have  a  complete  understanding  of  the  law 
involved  and  the  consequences  of  their  action.  It  amounts  to 
a  form  of  knee  jerk  justice — issue  the  restraining  order  to  be 
safe  and  then  let’s  find  out  what  it’s  all  about. 

The  ruling  last  week  by  a  Texas  district  judge  against  the 
Wall  Street  Journal  is  a  perfect  example. 

The  judge  responded  quickly  and  willingly  to  a  request  by 
a  major  corporation  to  stop  the  Wall  Street  Journal  from 
publishing  a  story  about  it.  It  was  prior  restraint  and  un¬ 
constitutional  per  se,  and  the  judge  should  have  known  bet¬ 
ter,  but  he  took  the  easy  way  out  by  granting  the  restraining 
order  before  he  found  out  what  the  case  was  all  about.  For¬ 
tunately,  it  took  the  judge  only  a  couple  of  days  to  come  to 
his  senses.  The  point  is,  however,  that  it  never  should  have 
happened  in  the  first  place. 

This  is  the  first  time  to  our  knowledge  that  this  has  hap¬ 
pened  at  the  instigation  of  a  business  corporation.  Usually, 
it  has  been  a  government  agency  that  has  tried  to  prevent 
publication  of  something  allegedly  involving  national  secur¬ 
ity. 

Or,  it  has  been  a  judge  reacting  to  a  zealous  defense  attor¬ 
ney  who  has  insisted  a  court  be  closed  to  public  and  press  in 
order  to  insure  his  client  a  “fair  trial.” 

It  seems  to  us  that  responsible  members  of  the  bar  would 
welcome  a  system  whereby  judges  would  take  time  to  look  at 
the  law  and  the  facts  before  rendering  snap  judgments  on 
requests  for  temporary  restraining  orders  on  the  press. 
Much  damage  is  done  under  the  current  procedure.  Uncon¬ 
stitutional  restraints  on  the  press  should  never  be  consid¬ 
ered  by  judges  even  on  a  “temporary”  basis. 

The  MacBride  Report 
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It  is  understandable  that  Sean  MacBride,  chairman  of  the 
Commission  which  has  prepared  a  controversial  report  on 
international  communications  for  UNESCO,  should  defend 
his  work. 

At  the  meeting  of  the  International  Press  Association  in 
Florence,  Italy,  last  week  he  questioned  whether  any  of  the 
delegates  had  read  it  before  they  discussed  it  which  would 
have  been  a  formidable  trick  because  the  complete  report 
has  never  been  published  or  completed.  Only  preliminary 
findings  and  recommendations  have  been  released. 

Whether  you  have  read  it  or  not,  IPI,  ANPA,  ASNE,  lAPA 
and  the  World  Press  Freedom  committee  believe  there  is 
enough  wrong  with  it  to  constitute  a  threat  to  the  existence 
of  a  free  press  everywhere. 

We  join  with  all  of  them  in  requesting  the  U.S.  Depart¬ 
ment  of  State  to  send  the  strongest  possible  delegation  to 
the  UNESCO  meeting  in  Belgrade  this  fall  to  meet  the  chal¬ 
lenges  posed  by  this  report  and  its  adherents. 
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Richard  Sands— Scott,  Marshall,  Sands  & 
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Letters _ 

CATV  OWNERSHIP 

The  editorial  on  “Ownership  of  Cable 
Systems”  in  E&P’s  March  22  issue  re¬ 
quires  comment. 

Four  newspaper  publishers  in  Connec¬ 
ticut,  including  the  writer,  successfully 
brought  their  cause  before  the  Connec¬ 
ticut  Public  Utility  Control  Authority  to 
establish  as  Connecticut  law  that  a  single 
owner  (individual  or  corporate)  may  not 
control  any  two  competing  information 
media  in  the  same  market,  specifically  a 
newspaper  and  a  cable  television  fran¬ 
chise,  since  this  is  the  only  area  ne¬ 
glected  by  the  FCC. 

As  you  stated  in  a  previous  issue,  the 
net  result  of  the  Connecticut  decision  is 
to  force  the  Times-Mirror  Company  of 
Los  Angeles  to  eliminate  its  cross  own¬ 
ership  in  the  same  market  (Hartford  and 
Meriden).  The  simplest  way,  presuma¬ 
bly,  would  be  to  divest  itself  of  the  cable 
television  franchises  in  the  two  cities. 

Your  editorial  misses  the  point  in  two 
respects.  It  is  incorrect  for  you  to  state 
that  the  Connecticut  rule  is  “that  a 
newspaper  and  a  local  cable  system 
could  not  be  owned  by  the  same  com¬ 
pany”.  What  the  PUCA  ruled  is  that  a 
newspaper  and  a  local  cable  system  can¬ 
not  be  owned  by  the  same  company  in 
the  same  market.  There  is  nothing  to 
prevent  Times-Mirror  Company  from 
owning  other  newspapers  or  other  cable 
television  franchises  in  Connecticut.  As 
a  matter  of  fact,  it  does  own  the  Stam¬ 
ford  Advocate  and  the  Greenwich  Time, 
areas  where  it  does  not  own  CATV. 

The  other  point  you  missed  is  that  you 
assume  in  your  last  paragraph  that  the 
only  way  for  newspapers  to  play  a  major 
role  in  providing  material  for  transmis¬ 
sion  over  CATV  is  by  ownership  of 
CATV.  As  a  matter  of  fact,  leasing  is  just 
as  successful  and  is  available  and  being 
put  into  use  by  the  Danbury  News-Times 
of  Connecticut  for  one.  Also,  you  missed 
the  point  that  there  is  nothing  to  prevent 
newspaper  publishing  companies  from 
owning  cable  television  franchises  in 
areas  other  than  where  they  circulate 
their  newspapers.  It  is  being  done  all 
over  the  country. 

The  main  thrust  of  the  action  taken  by 
the  four  Connecticut  medium-size  daily 
newspapers  is  that  it  be  declared  con¬ 
trary  to  public  policy  and  unfair  to  us  to 
have  the  control  of  two  major  kinds  of 
information  dissemination  in  the  same 
market,  our  market,  held  by  such  a  large 
communications  giant  as  the  Times- 
Mirror  Company. 

Just  last  week,  Times-Mirror  success¬ 
fully  received  the  cable  television  fran¬ 
chise  in  Longmeadow,  Massachusetts, 
which  is  in  a  straight  line  north  from  the 
Hartford  and  Meriden  franchises  and 
also  with  its  Enfield,  Connecticut,  target, 
for  which  its  cable  television  application 
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is  still  pending.  It  also  announced  that  it 
is  moving  into  Springfield,  Mas¬ 
sachusetts,  for  cable  television. 

The  Connecticut  decision  by  the 
PUCA  by  no  means  is  curtailing  the 
growth  of  the  Los  Angeles  giant,  but  it  at 
least  serves  as  a  warning  that  growth  in 
Connecticut  cannot  take  place  as  a 
monopoly  of  two  or  more  news  dissemi¬ 
nation  entities  in  the  same  market.  The 
case  has  been  appealed  to  Connecticut 
Superior  Court. 

1  am  sure  I  speak  for  the  other  three 
Connecticut  newspapers  who  joined  with 
me  in  our  Connecticut  suit  (Bristol,  New 
Britain  and  Manchester- Vernon). 

1  can  agree  with  you  that  it  would  be 
preferable  for  the  FCC  to  take  jurisdic¬ 
tion  of  the  cross  ownership  problem  be¬ 
tween  newspapers  and  CATV  and  issue 
federal  rules  prohibiting  such,  as  it  did 
with  radio  and  television.  But  we  can’t 
wait  for  a  dilatory  FCC.  Connecticut  has 
been  waiting  since  1963,  when  it  passed 
its  first  statute  placing  control  of  CATV 
under  the  Public  Utilities  Commission. 

Carter  H.  White 

(White  is  president  and  publisher, 
Meriden  (Conn.)  Record  and  Journal.) 


SEVERAL  OPTIONS 

The  story  in  the  May  3  issue  of  Editor 
&  Publisher,  “63  Dailies  to  take  part  in 
syndicated  market  study,”  implies  that 
Belden  Associates  uses  only  a  one-inter¬ 
view  technique  to  measure  newspaper 
reach  and  frequency.  This  is  not  at  all  the 
case. 

Our  company  offers  several  options 
for  measuring  reach  and  frequency.  We 
currently  have  major  newspaper  audi¬ 
ence  studies  underway  using  the  two- 
interview  method.  We  leave  the  decision 
to  our  newspaper  clients,  taking  into  ac¬ 
count  a  variety  of  factors  that  must  be 
considered. 

We  would  not  want  your  readers  to 
have  the  impression  that  Belden  As¬ 
sociates  is  married  to  one  technique  for 
reach  and  frequency  measurements. 

Thomas  J.  Holbein 


MISQUOTED 

In  the  April  12  edition,  1.  William  Hill 
covered  my  speech  on  writing  to  the 
ASNE  convention.  1  appreciate  the  at¬ 
tention,  but  I  must  correct  some  errors  in 
the  story.  Your  reporter  quotes  me  as 
saying  “To  write  well  it  may  save  a  per¬ 
son’s  life.”  This  is  a  misquotation.  My 
statement,  coming  after  several  anec¬ 
dotes  about  how  news  stories  can  help 
people  in  trouble,  was:  “So  I  learned 
that  one  reason  to  write  well  was  that 
your  writing  might  very  well  change  a 
person’s  life.”  That’s  not  the  greatest 
sentence  ever  written,  but  at  least  it’s 
grammatical. 

Roy  Peter  Clark 

INANE  COMMENT 

”...  is  there  really  as  strong  a  need  for 
reading  and  writing  as  we  think  there 
is?” 

This  little  gem  of  nonthinking  is  to  be 
found  at  the  end  of  Ted  Turner’s  brief 
opinion  piece  on  CATV  (E&P,  April  19). 
His  inane  comment  strikes  at  the  founda¬ 
tion  of  our  civilization. 

Good  God!  A  nation  whose  people  are 
totally  dependent  on  the  boob  tube. 
Maybe  Turner  is  right.  If  he  is,  then  the 
old  comic  strip  character  Pogo  was 
equally  a  prophet  when  he  said,  “We 
have  met  the  enemy  and  he  is  us.” 

Robert  J.  Gore 
(Gore  is  a  staff  writer,  Los  Angeles  Times. ) 

Corrections 


The  site  of  the  annual  American 
Newspaper  Publishers  Association  con¬ 
vention  in  1981  will  be  held  in  Chicago 
at  the  downtown  Hyatt  Regency  Hotel 
and  not  at  the  Palmer  House  as  re¬ 
ported  in  the  April  26  edition. 

*  *  * 

William  F.  Schmick,  one  of  the  mem¬ 
bers  of  the  Gannett  News  Service  team 
that  won  a  Pulitzer  Prize,  is  the  son  of 
the  William  F.  Schmick  Jr.,  the  former 
president  of  the  Baltimore  Sunpapers, 
who  retired  January  1,  1979.  E&P  er¬ 
roneously  reported  in  the  April  19  issue 
that  he  was  still  president. 


[I  SERVICE  HIGHLIGHTS 

Beginning  June  1, 1980,  Flora  Lewis  becomes  the 
Foreign  Affairs  columnist  of  The  New  York  Times.  She 
takes  up  this  important  post  after  serving  as  the  paper’s 
Paris  bureau  chief  and  European  diplomatic 
correspondent.  Her  predecessor  as  Foreign  Affairs 
columnist  was  C.L.  Sulzberger.  Subscribers  to  The  New 
York  Times  News  Service  will  find  Ms.  Lewis’  material 
sensitive,  incisive — and  particularly  illuminating  in  view 
of  her  long  experience  as  a  columnist,  author  and 
analyst  of  the  international  scene.  Winner  of  numerous 
honors  in  her  special  field  of  journalism.  Flora  Lewis 
holds  three  Overseas  Press  Club  awards. 

She  |]ork  Sime0 
NEWS  SERVICE 
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Central 
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Special  features,  such  as  this  one  which 
appeared  in  The  Harrisburg  Patriot- 
Mews'  Lifestyle  section  providing 
readers  with  money-saving  tips  on  the 
use  of  newspaper  food  coupons,  have 
made  The  Patriot-Mews  an  indispens¬ 
able  item  for  nearly  one-half  million 
consumers  in  The  Patriot-Mews'  Primary 
Daily  Market. 

The  Patriot-Mews  places  great  em¬ 
phasis  on  helping  readers  cope  with 
problems  such  as  inflation  and  con¬ 


sumer  awareness. 

According  to  a  study  by  Belden  Associ¬ 
ates  of  Dallas,  Texas,  more  than  60%  of 
the  shoppers  in  the  Harrisburg  Market 
Area  used  a  Patriot-Mews  food  coupon  to 
make  a  purchase  during  the  last  30 
days. 

Proof  positive  that  The  Patriot-Mews' 
concern  for  their  readers  is  paying  off. 
Make  sure  The  Harrisburg  Patriot-Mews 
is  included  in  your  marketing  plan  this 
year! 


The 

Harrisburg 

Patriot- 

News 


A  riewhouse  newspaper 
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Chattanooga  dailies  start 
joint  printing  operation 


By  John  Consoli 

The  Chattanooga  Times  has  fired  102 
full-time  and  8  part-time  production  de¬ 
partment  employees  and  entered  into  a 
joint  printing  arrangement  with  the  com¬ 
peting  Chattanooga  News  Free-Press. 

The  Times  also  discontinued  its  Sun¬ 
day  edition  which  had  been  published 
since  1869. 

These  steps  were  taken  despite  a  rec¬ 
ommendation  (May  8)  by  the  Antitrust 
Division  of  the  Justice  Department  that 
U.S.  Attorney  General  Benjamin  Civi- 
letti  deny  the  application  of  the  Times 
and  News  Free-Press  for  temporary  ap¬ 
proval  of  a  joint  operating  arrange¬ 
ment  under  the  Newspaper  Preservation 
Act. 

(On  May  13,  Civiletti  concurred  with 
the  Antitrust  Division  and  denied  the 
temporary  application.) 

The  Chattanooga  papers  had  re¬ 
quested  on  April  29  that  a  temporary  ap¬ 
proval  of  the  joint  operating  arrangement 
be  granted  because  the  Times  was  in 
danger  of  going  out  of  business  prior  to  a 
ruling  on  the  permanent  agreement. 

Sanford  Litvack,  assistant  Attorney 
General  in  charge  of  the  Antitrust  Divi¬ 
sion,  recommended  that  temporary  ap¬ 
proval  of  the  joint  operating  arrangement 
be  turned  down  because  insufficient 
showing  was  made  that  the  Times  would 
otherwise  fail  before  the  procedures 
under  the  regulations  could  be  com¬ 
pleted. 

In  opposing  the  Chattanooga  newspa¬ 
pers’  request  for  approval  of  an  interim 
joint  operating  agreement,  Litvack  said, 
“Limited  discovery  has  revealed  the  al¬ 
legedly  failing  newspaper,  the  Chat¬ 
tanooga  Times,  has  substantial  unen¬ 
cumbered  assets  that  could  be  pledged  as 
security  for  loans.” 

“Further,”  he  added,  “the  evidence 
is  that  the  Times  has  approached  only 
one  of  the  four  major  Chattanooga  com¬ 
mercial  banks  for  short  term  financing 
and  that  bank  was  willing  to  make  a 
loan  subject  to  certain  conditions.” 

The  Times,  Litvack  said,  “also  has  not 
approached  its  principal  shareholder,  the 
Ochs  Trust,  for  interim  financing.” 

“We  do  not  believe  that  the  record 
supports  a  finding  that  the  Chattanooga 
Times  would  otherwise  fail  if  temporary 
approval  is  denied,”  Litvack  said. 

Under  the  Newspaper  Preservation 
Act,  regulations  provide  that  temporary 
approval  (for  the  joint  arrangement)  shall 


not  be  granted  unless  one  of  the  newspa¬ 
pers  “would  otherwise  fail”  while  the 
application  for  a  permanent  arrangement 
is  pending. 

Chattanooga  Times  president  and  gen¬ 
eral  manager  A.  William  Holmberg  disa¬ 
greed  with  Litvack  on  whether  the  Times 
would  fail  while  awaiting  the  Justice  De¬ 
partment  ruling  on  permanent  approval. 

In  the  application  for  temporary  ap¬ 
proval,  the  Times  claimed  that  it  had  suf¬ 
ficient  funds  to  last  only  a  few  more 
weeks  and  that  the  Times  is  presently 
losing  $35,000  a  week. 

“While  we  await  final  action  by  the 
Justice  Department  on  the  application 
for  a  full  joint  operating  agreement  be¬ 
tween  the  two  newspapers,  we  are  taking 
steps  now  to  preserve  our  working  capi¬ 
tal  and  continue  publication,”  Holmberg 
said.  “In  order  to  implement  this  interim 
arrangement  smoothly,  the  Times  is  dis¬ 
continuing  Sunday  publication.” 

Holmberg  said  the  editorial  and  news¬ 
room  offices  will  remain  separate  as  they 
would  under  the  full  joint  operating  agree¬ 
ment  and  advertising,  circulation  and 
business  departments  will  remain  sepa¬ 
rate  until  action  by  the  Justice  Depart¬ 
ment  on  the  full  joint  operating  arrange¬ 
ment. 

Under  the  Newspaper  Preservation 
Act  of  1970,  the  Justice  Department  has 
approved  two  other  joint  operating  ar¬ 
rangements  involving  newspapers  in  An¬ 
chorage  and  Cincinnati.  The  two  previ¬ 
ous  cases,  however,  did  not  involve  ap¬ 
plication  for  temporary  relief  prior  to 
granting  final  approval  so  there  is  no 
precedent  on  whether  or  not  the  Times 
and  News-Free  Press  have  acted  prop¬ 
erly  in  defying  the  Antitrust  Division’s 
recommendation. 

In  addition  to  contending  that  the 
Times  did  not  pursue  all  available  av¬ 
enues  through  which  it  could  obtain 
financing  to  keep  it  operating  pending  a 
ruling  on  the  permanent  application,  Lit¬ 
vack  also  cited  opposition  to  the  tempor¬ 
ary  arrangement  by  two  unions. 

The  pressmen’s  union,  in  a  May  2  tele¬ 
gram  to  the  Justice  Department,  argued 
“that  substantial  cost  savings  could  be 
realized  from  union  concessions  and  that 
the  Times  is,  therefore,  not  a  failing 
newspaper.” 

Litvack,  in  his  memo  to  Attorney 
General  Civiletti,  said  the  Antitrust 
Division  has  interviewed  executives  of 
four  major  Chattanooga  banks  and  all 


stated  they  would  consider  short  term 
loans  to  the  Times. 

Litvack  also  pointed  out  that  the 
Times  has  “substantial  unencumbered 
assets  which  could  serve  as  security  for  a 
loan.” 

“The  Times  at  the  present  has  unen¬ 
cumbered  assets  worth  at  least  $1.4  mil¬ 
lion,”  Litvack  said.  “In  addition,  the 
company  owns  a  commercial  printing 
business  called  Target  Graphics,  which 
is  subject  to  a  $377,900  mortgage,  but  has 
a  resale  value  probably  in  excess  of  a 
million  dollars.” 

Litvack  said,  “While  the  existence  of 
substantial  unencumbered  assets  does 
not  guarantee  the  availability  of  com¬ 
mercial  loans,  there  are  additional  fac¬ 
tors  here  which  suggest  that  commercial 
financing  would  be  available  to  the 
Times,  despite  its  operating  losses 
(which  were  $1.2  million  in  1979.) 

Litvack  said  that  in  April  of  1979,  the 
Chattanooga  Times  was  able  to  get  an 
unsecured  $500,0(X)  line  of  credit  from 
United  Bank  in  Chattanooga.  “This 
same  bank,”  he  said,  “has  not  been  ap¬ 
proached  with  respect  to  interim  financ¬ 
ing.” 

Litvack  said  the  Times  has  ap¬ 
proached  only  one  of  the  four  commer¬ 
cial  banks  in  Chattanooga  and  that  bank 
“is  apparently  willing,  subject  to  certain 
conditions,  to  loan  the  Times  $500,000.” 

“It  is  difficult  to  perceive  how  tem¬ 
porary  approval  could  be  granted  in  this 
case  when  only  one  local  bank  has  been 
approached  for  immediate  short-term 
financing  and  its  response  was  generally 
positive,”  he  said. 

The  Assistant  Attorney  General  said 
the  Chattanooga  Times  Company  has 
“chosen  to  finance  itself  over  the  years 
through  equity  investment  from  the  Ochs 
Trust  rather  than  by  mortgaging  prop¬ 
erty.” 

He  pointed  out  that  the  Ochs  Estate, 
set  up  under  the  will  of  Adolph  Ochs, 
former  owner  of  the  Chattanooga  Times 
and  founder  of  the  New  York  Times,  has 
invested  over  $3  million  in  the  Chat¬ 
tanooga  Times  since  1977. 

Ruth  Holmberg,  publisher  of  the  Chat¬ 
tanooga  Times,  is  the  granddaughter  of 
Adolph  Ochs  and  is  a  beneficiary  of  the 
Ochs  Trust.  Her  brother,  Arthur 
“Punch”  Sulzberger,  publisher  of  the 
New  York  Times,  is  also  one  of  the  Ochs 
Estate  trustees,  as  is  their  mother 
Iphigene  Ochs  Sulzberger. 

Litvack  said,  however,  that  although 
the  (X:hs  Estate  “stands  to  profit  from  a 
joint  operating  arrangement,”  it  “has  not 
been  approached  by  the  Times  on  the 
subject  of  interim  financing.” 

The  Ochs  Estate,  he  said,  “has  sub- 
(continued  on  page  42) 
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Reuters  head  bids  West 
help  Third  World  press 


Gerald  Long,  managing  director  of 
Reuters,  called  for  a  program  other  than 
one  proposed  by  UNESCO  to  improve 
the  communications  media  in  the  non-in¬ 
dustrial  world. 

In  a  dinner  address  to  U.S.  press  rep¬ 
resentatives  in  New  York  (May  13)  that 
was  held  in  conjunction  with  Reuters’ 
annual  meeting  of  its  board  of  directors. 
Long  said  the  proposed  program  of  UN¬ 
ESCO  was  aimed  at  controlling  the  de¬ 
velopment  of  international  media  com¬ 
munications. 

This  must  not  be  allowed  to  happen, 
he  said.  He  challenged  the  competence 
of  the  organization  in  the  field  of  media 
communications  and  said  it  was  impor¬ 
tant  that  UNESCO  be  denied  funds  it 
wants  for  the  program. 

Long  said  the  media  in  the  industri¬ 
alized  world  “badly  needs  a  positive 
program  .  .  .  designed  to  convince  those 
countries  that  seek  to  develop  communi¬ 
cations  media  that  the  industrial  coun¬ 
tries  wish  to  help  them  and  will  provide 
money  and  other  resources.” 

(H.L.  Stevenson,  UPI’s  editor-in- 
chief,  told  E&P  at  the  pre-dinner  cocktail 
party,  that  UPI  plans  to  announce  an 
intern  program  for  Third  World  jour¬ 
nalists.) 

Long  said  “We  must  not  become  in¬ 
volved  in  wrangling  and  recrimination 
about  injustice  and  lack  of  balance,  but 
must  recognize  that  it  is  in  everyone’s 
interest  that  those  countries  that  wish  to 
develop  the  flow  of  information  within 
countries,  within  regions,  and  through¬ 
out  the  world,  should  be  encouraged  and 
helped  to  do  so.’’ 

He  said  governments  and  commercial 
organizations  as  well  as  the  media, 
should  try  to  develop  a  support  program, 
“not  under  UNESCO  but  certainly  in 
consociation  with  the  United  Nations  or¬ 
ganization  itself.” 

“There  are,  in  the  industrialized 
world,  many  non-governmental  organi¬ 
zations  that  could  play  an  important  con¬ 
sultative  role.  Among  them  are  the  In¬ 
ternational  Institute  of  Communications 
and  the  International  Press  Institute,”  he 
said. 

Long  warned  conditions  must  not  be 
attached  to  any  help  provided  by  indus¬ 
trial  countries. 

He  noted  that  the  UNESCO  plan 
would  be  announced  at  its  general  con¬ 
ference  in  Belgrade  this  fall  and  was  the 
result  of  two  years  of  work  by  a  16-mem¬ 
ber  commission  headed  by  Irish  Jurist 
and  Former  Foreign  Minister  Sean  Mac- 
Bride. 

Long  criticized  the  MacBride  Report, 
which  is  to  form  the  basis  of  the  Belgrade 
proposal  as  poorly  written  and  described 
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its  recommendations  as  a  “ragbag  of 
views  which  contradict  each  other.” 

He  was  critical  of  a  recommendation 
that  “effective  legal  measures  should  be 
designed  to  .  .  .  circumscribe  the  action 
of  transnationals  by  requiring  them  to 
comply  with  specific  criteria  and  condi¬ 
tions  defined  by  national  legislation  and 
development  policies.” 

“This  is  an  open  invitation  to  try  to 
force  international  news  organizations  to 
tailor  the  news  to  fit  national  policies,” 
Long  said. 

“Of  course  such  an  attempt  would  not 
succeed  but  this  shows  the  danger  of 
what  UNESCO  is  doing  .  .  .  such  pro¬ 
posals  could  deepen  existing  divisions, 
or  even  if  they  were  generally  followed, 
lead  to  a  complete  breakdown  of  com¬ 
munications  between  industrial  and  non¬ 
industrial  world.” 

In  analyzing  the  UNESCO  program. 
Long  described  two  underlying  situa¬ 
tions  in  world  communications. 

The  first,  he  said,  arose  from  de¬ 
velopment  in  the  industrial  countries 
over  the  past  300  years  of  sophisticated 
media  communications  systems  based  on 
technologies  of  printing,  broadcasting 
and  electronics. 

He  said  UNESCO  saw  this  in  terms  of 
“deplorable  dependence  and  inequality” 
and  “seeks  to  establish  a  moral  duty  on 
the  industrial  countries  to  provide  the 
means  for  the  development  of  media 
communications  in  the  non-industrial 
world.” 

The  second  underlying  situation.  Long 
said,  was  the  existence  in  the  world  of 
two  fundamentally  opposed  views  of  the 
role  of  information  in  society. 

“The  first  sees  information  as  a  carrier 
of  freedom,  best  expressed  in  the  U.S. 
Constitution  .  .  .  The  second  as  a  carrier 
of  power .  .  .  to  be  used  by  governments 
as  a  way  of  carrying  out  their  policies.” 

UNESCO,  Long  said,  was  firmly 
committed  to  the  latter  view.  Therefore, 
he  added,  any  statement  by  anyone  con¬ 
nected  with  UNESCO  must  be  seen  in 
light  of  that  commitment. 

Shield  Law  bill  dies 

A  motion  was  passed  by  the  Mas¬ 
sachusetts  Senate  this  week  to  table  the 
proposed  Shield  Law  bill.  Sen.  Allan  D. 
Sisitsky  (Springfield-Democrat),  who 
sponsored  the  bill,  said  the  tabling  of  the 
measure  was  tantamount  to  killing  it  for 
this  session  of  the  legislature. 

Lee  retains  pr  firm 

Lee  Enterprises  Inc.,  Davenport,  la., 
has  retained  Golin-Harris  Communica¬ 
tions  for  corporate  and  financial  public 
relations. 


John  L.  Dougherty 


Dougherty,  61, 
Gannett  newsman 
41  years,  dies 

John  L.  Dougherty,  61,  who  worked 
nearly  41  years  with  the  Gannett  Roches¬ 
ter  Newspapers  retiring  early  in  May, 
died  May  1 1  of  a  blood  infection  that  had 
confined  him  to  hospital  for  six  weeks. 
His  illness  was  complicated  by 
pneumonia. 

Dougherty  had  been  managing  editor 
of  the  Rochester  Democrat  and  Chroni¬ 
cle  for  the  past  13  months  and  before  that 
was  managing  editor  of  the  Times-Union 
for  12  years. 

Memorial  contributions  may  be  made 
to  the  John  L.  Dougherty  Scholarship 
Fund  of  the  Rochester  Chapter,  Sigma 
Delta  Chi,  care  of  Chris  Landauer,  55 
Exchange  St.,  Rochester,  N.Y.  14614,  or 
the  Infectious  Disease  Unit  of  Rochester 
General  Hospital.  The  scholarship  fund 
was  established  last  year  in  honor  of  the 
veteran  editor. 


C  hi 


Woodhull  Beaupre 

At  the  time  of  his  retirement  Nancy 
Woodhull,  35,  succeeded  Dougherty  as 
managing  editor  of  the  Democrat  and 
Chronicle.  She  was  managing  editor  of 
the  Times-Union  during  the  past  year. 

Lawrence  K.  Beaupre,  35,  moved 
from  assistant  managing  editor  to  suc¬ 
ceed  Woodhull  at  the  Times-Union.  Both 
editors  were  trained  by  Dougherty. 
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The  Skyway  Bridge  disaster  scene — photo  by  Carol  Keogh 


Clearwater  (Fla.)  San  responded  to 
the  collapse  of  the  center  span  of  the 
Sunshine  Skyway  Bridge  in  a  morning 
rush  hour  disaster  May  9  by  putting  out  a 
four-page  extra  that  hit  the  streets  about 
1:30  p.m. 

A  phosphate  freighter,  the  Summit 
Venture  slammed  into  the  bridge  plung¬ 
ing  a  Greyhound  bus,  which  had  just  left 
St.  Petersburg,  and  several  other  ve¬ 
hicles  into  Tampa  Bay. 

But  the  Clearwater  Sun  didn’t  rest  on 
its  whirl-wind  extra.  It  came  back  Satur- 


The  accident  occurred  in  a  driving  rain 
storm  during  morning  rush  hour  traffic, 
meaning  the  bridge  was  even  less  aQces- 
sible  to  Sun  staffers. 

Several  persons  were  dispatched  over 
various  routes,  beginning  at  8  a.m.,  when 
Sun  Editor  Ron  Stuart  first  was  notified 
of  the  accident.  As  soon  as  the  logistics 
were  evaluated,  plans  were  made  for 
General  Manager  Jim  Zimmer  to  pilot  his 
boat  to  the  scene.  He  provided  transpor¬ 
tation  for  photographer  Carol  Keogh  and 


reporter  Floyd  Egner  to  the  scene.  Ms. 
Keogh  got  several  dramatic  pictures,  in¬ 
cluding  two  full  color  shots  that  ran 
Saturday  morning. 

Stuart  first  took  the  idea  of  an  extra  to 
Publisher  John  Ricketson  at  about  10 
a.m.  After  consultations  with  production 
and  circulation  personnel,  it  was  decided 
to  go  ahead. 

By  this  time,  most  of  the  staff  was  on 
the  story.  Stuart,  Managing  Editor  Steve 
Riesenmy,  Assistant  City  Editor  David 
Bralow  and  slot  editor  Mark  Baldwin  di¬ 


day  (May  10)  with  a  national  exclusive. 
The  Sun  was  the  first  to  report  that  the 
pilot  of  the  ill-fated  vessel  that  struck  the 
bridge  had  been  the  pilot  in  another  acci¬ 
dent  at  the  same  bridge  10  weeks  earlier. 

The  extra  edition  was  distributed  to 
primary  single  copy  sales  areas  and  was 
promoted  on  local  radio  stations.  Circu¬ 
lation  Director  Robert  Buckler  reported 
he  received  several  requests  from  per¬ 
sons  who  live  outside  the  Sun’s  circula¬ 
tion  zone  and  who  had  heard  the  paper’s 
radio  spots  heralding  the  extra. 

The  four-page  extra  was  sold  by  wrap¬ 
ping  it  around  the  regular  Friday  morning 
edition,  which  ironically  led  with  a  story 
on  the  inquiry  findings  about  the  Coast 
Guard  cutter  Blackthorn’s  collision  in 
the  same  channel  where  at  least  30  per¬ 
sons  died  in  the  collapse  of  the  bridge. 

Buckler  reported  at  least  7,500  copies 
of  the  extra  were  sold,  and  requests  were 
still  coming  in  Tuesday. 

The  Sunshine  Skyway  is  about  35 
miles  south  of  Clearwater,  but  traffic 
congestion  makes  it  almost  an  hour  drive 
from  the  Sun  under  normal  conditions. 
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rected  the  extra. 

Reporters  in  the  office  wrote  the  story 
from  information  gathered  at  the  scene. 
Details  and  quotes  were  filed  by  tele¬ 
phone  and  two-way  radio.  No  by-lines 
were  used  on  the  extra  stories.  Instead,  a 
front-page  box  listed  everyone  who  had 
contributed  to  the  edition. 

The  four-page  edition  featured  a  120- 
point  banner  headline  (Ship  wrecks/ 
Skyway  span),  an  eight-column  picture 
of  the  bridge’s  tangled  superstructure 
and  a  map  (including.spot  color)  showing 
how  traffic  was  being  rerouted. 

In  addition  to  the  lead  story,  the  edi¬ 
tion  featured  sidebars  on  traffic,  eyewit¬ 
nesses,  the  bus  that  plunged  into  Tampa 
Bay,  the  history  of  wrecks  at  the  bridge 
and  Coast  Guard  statements. 

Four  other  pictures  of  the  damaged 
bridge  and  rescue  efforts  were  used. 

The  Saturday  morning  paper,  includ¬ 
ing  four  open  pages  on  the  disaster,  led 
with  Staff  Writer  Charles  Flowers’s  ex¬ 
clusive  on  the  pilot’s  history  of  accidents. 
The  Saturday  front  page  featured  two  of 
(Continued  on  page  42) 
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Three  women  who  handle  the  news 


By  Carla  Marie  Rupp 

Sandi  Mettetal  Gibbons,  who  is  the  as¬ 
sistant  city  editor  of  the  Valley  News  in 
Los  Angeles  County  (total  circ.  252,000) 
is  firm  about  this: 

“I  believe  that  in  this  business  it 
doesn’t  make  any  difference  if  you’re  a 
man,  woman,  white,  black,  yellow  or 
purple — as  long  as  you  have  the  ability, 
then  you  can  do  the  job.” 

When  she  makes  assignments  she 
sends  the  person  she  thinks  can  do  the 
best  job.  When  she  worked  for  City 
News  Service  she  did  a  lot  of  interview¬ 
ing  candidates  for  jobs  in  her  last  three 
years  at  CNS  as  managing  editor — the 
only  female  managing  editor  of  any  wire 
service  in  the  country.  “I  had  a  funny 
thing  happen.  I  was  interviewing  a 
woman  for  a  job,  and  asked  her  if  she  had 
any  questions.  She  looked  me  straight  in 
the  eye  and  said,  ‘Does  City  News  Ser¬ 
vice  hire  women?’  ” 

City  News  Service,  where  Gibbons 
spent  13  years  after  starting  in  the  busi¬ 
ness  back  in  early  1963  at  the  Columbia 
(S.  C.)  State  and  Record  as  a  reporter,  is 
a  small  Southern  California-based  wire 
service,  and  the  news  woman  had  gone 
as  far  as  she  could  go  in  that  company, 
other  than  buying  the  place.  ”1  certainly 
didn’t  have  the  money  to  buy  it,  so  1  felt 
it  was  time  to  move  on.”  She  joined  the 
Valley  News  as  a  reporter  a  few  years 
ago  and  within  a  year  was  named  first 
assistant  city  editor.  The  Tribune  Co., 
Chicago,  now  owns  her  paper. 

Her  aspirations:  ‘‘I’m  quite  happy 
doing  what  I’m  doing.  I  don’t  go  from  job 
to  job.  I  don’t  particularly  want  to  be  a 
publisher,  but  would  like  to  be  managing 
editor.  It’s  a  whole  different  kind  of  job 
going  from  managing  editor  to  pub¬ 
lisher.”  The  managing  editor  position, 
she  feels,  is  more  to  her  liking,  because 
that  person,  she  says,  is  a  ‘‘journalist  of 
great  skill  and  experience,  getting  a  good 
product  to  the  reader.” 

Gibbons  said  she  may  think  a  little  dif¬ 
ferent  than  other  women  in  the  business 
on  this  subject.  “I  haven’t  found  ram¬ 
pant  discrimination  in  the  business,”  she 
declared.  ‘‘1  never  realized  women  in  the 
business  were  discriminated  against.” 
When  she  was  on  that  South  Carolina 
daily,  she  was  named  state  news  editor 
just  after  a  year.  ‘‘1  did  run  into  some 
forms  of  discrimination  in  Los  Angeles  in 
1965  when  I  had  some  trouble  getting  a 
job,  but  1  was  still  young.  I’ve  never 
really  been  discriminated  against.  1  don’t 
think  there’s  as  much  as  some  people 
think.  I’ve  hired  some  young  women 
who  automatically  assume  they’re  going 


(A  former  E&P  reporter,  Carla  Rupp 
is  a  freelancer.  She  is  writing  a  report  on 
newspaper  women  for  Savvy  magazine.) 
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to  be  pushed  down  because  they  are 
women.” 

She  says  the  newspaper  industry’s 
biggest  problem,  in  her  opinion,  is  the 
continuing  battle  with  the  U.S.  Supreme 
Court  to  cover  the  news  properly  and 
some  of  the  blanket  rulings  limiting  news 
coverage.  So  many  rulings  have  been 
against  the  newspaper  profession.  Now 
the  newspaper  business  is  coming  up 
with  the  question  of  whether  cameras 
can  be  allowed  in  the  court  rooms. 

‘‘I’m  especially  concerned  with  the  af¬ 
termath  of  the  Stanford  ruling  three 
years  ago  because  what  do  we  urge  our 
reporters  to  do  with  their  notes?”  In  that 
case  three  years  ago  the  U.S.  Court  ruled 
the  police  do  have  the  right  to  come  in 
and  search  newspaper  offices. 

These  questions  Gibbons  suggests  are 
far  more  relevant  to  the  industry  than 
women  griping  they  don’t  get  their  fair 
shake. 

*  *  * 

Nancy  Woodhull,  managing  editor  of 
the  Rochester  (N.Y.)  Times-Union , 
doesn’t  go  in  for  a  soft  newspaper — ‘‘1 
like  a  hard  newspaper  with  a  lot  of  im¬ 
mediacy  in  it.  Newspapers  will  maintain 
their  place  only  if  they’re  first  with  the 
information.” 

Woodhull  has  changed  the  Times- 
Union  in  its  news  outlook  because  of  her 
strong  philosophy.  She’s  constantly 
brainstorming  with  the  editors  who  work 
for  her.  She  feels  she’s  a  “thinking” 
manager,  but  sometimes  misunderstood 
because  of  her  gender. 

Being  a  woman  manager  with  charac¬ 
teristics  unlike  what  some  in  her  news¬ 
paper  expect  has  led  to  incidents.  One 
day  when  she  was  walking  around  the 
newsroom,  three  persons  walked  up  to 
her  in  quick  succession  and  said, 
“Nancy,  you  look  so  stern.”  She  under¬ 
stands.  Her  answer  was,  “It’s  just  be¬ 
cause  I’m  not  smiling.” 

Those  people  didn’t  know  how  to  read 
her  facial  expressions,  Woodhull 
realized.  “They  can  fall  back  on  a 
mother,  a  teacher,  a  wife.  A  man  could 
be  thought  to  be  concentrating  if  he 
looked  the  way  I  did  that  time,”  she  said. 
“People  have  to  get  used  to  our  man¬ 
nerisms.”  When  woman  is  put  in  an  au¬ 
thority  figure,  the  people  under  her  have 
to  learn  to  read  her  mannerisms.  When 
the  change  involves  a  woman,  it’s  very 
hard  for  some  to  “read”  a  woman. 

The  biggest  mistake  men  in  newspa¬ 
pers  make  is  in  believing  there  is  a 
feminine  way  of  thinking,  suggests 
Woodhull.  There  is  an  aggressive  way  of 
thinking,  or  a  passive  way  of  thinking, 
she  believes.  “It  doesn’t  have  anything 
to  do  with  sex — maybe  it’s  society’s  way 
of  thinking.  .  .  As  a  woman  editor,  I 
don’t  think  any  differently  than  a  man 


who  has  the  same  philosophy  (I  have). 
I’m  trying  to  give  a  newspaper  that 
people  can  identify  with,  can  learn  some¬ 
thing  from.  Of  course,  I  understand, 
though,  there  are  some  things  about 
being  a  woman.  In  any  industry,  change 
affects  people.  If  you  change  one  de¬ 
partment  head  for  another,  they  think, 
‘What  does  this  mean  for  me?’,  espe¬ 
cially  when  you  put  the  woman  boss  in 
there  and  she  comes  in  a  very  different 
form” 

Woodhull  doesn’t  try  to  portray  any 
image.  She  claims  to  have  a  “kind  of 
schizo  style  in  clothing.”  She  wears 
suits,  but  it’s  a  different  style,  she  says. 
And  she  usually  wears  jeans  on  Satur¬ 
days  to  the  office.  Generally  she  chooses 
clothing  that  can  carry  her  from  the 
morning  through  the  night. 

Just  because  hers  is  an  evening  paper 
is  not  an  excuse  to  soften  the  news  as 
many  evening  papers  do.  Woodhull’s  ap¬ 
proach  is  to  “jump  ahead  on  questions 
people  might  have  on  the  news.”  She’s 
proud  of  what  the  paper  has  ac¬ 
complished  due  to  her  attitude. 

“I  generally  find  newspapers  in  this 
country  very,  very  dull,”  says 
Woodhull,  and  with  this  said,  she  talks 
about  the  speech  Eugene  Patterson, 
editor  of  the  St.  Petersburg  (Fla.)  Times 
gave  at  the  last  Kansas  Editor’s  Day 
sponsored  by  the  William  Allen  White 
School  of  Journalism  at  the  University  of 
Kansas. 

In  it,  Patterson  suggested  that  the 
elitism  of  journalists  sets  the  public’s 
teeth  on  edge.  Woodhull  also  believes 
that  journalists  take  themselves  much 
too  seriously,  and  in  turn  the  manage¬ 
ments  can  create  some  awfully  dull 
newspapers  because  the  newspapers 
don’t  seek  to  explain  things  well  to 
people  and  put  the  news  in  some  sort  of 
context. 

“This,”  in  Woodhull’s  opinion,  “leads 
to  newspapers  not  being  as  informed  as 
they  could  be.”  And  that  leads  to  the 
apathy  that  the  newspaper  people  blame 
on  everybody  else,  she  added.  “We 
could  do  a  much  better  job  communicat¬ 
ing.” 

At  the  Times-Union,  Woodhull  says 
she  tries  to  do  the  news,  explainer  and 
the  background  at  the  same  time.  “We 
don’t  like  to  wait  four  days  to  tell  why 
the  event  happened.”  On  the  biggest 
stock  market  day  in  a  year-and-a-half, 
the  Times-Union  had  explainers  on  the 
psychology  of  expectation  and  why  the 
market  had  its  best  showing  and  exactly 
who  the  man  (Joseph  Granville)  behind 
this  turn  of  events  is  and  his  role. 

“A  good  many  things  are  put  in 
‘people  terms’.  People  understand  why 
the  news  happened  if  the  news  is  ex¬ 
plained.” 

(Continued  on  page  20) 
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MIXED  MARRIAGE — Officers  of  the  newly  formed  Toledo  Media,  Inc.  look 
over  their  first  promotional  piece  that  will  be  sent  to  ad  agencies  around  the 
country.  From  left  are:  vicepresident  Sandy  Goldberg  of  WLQR  radio;  secretary 
Leslie  Roby  of  the  Toledo  Blade;  treasurer  David  Root  of  Root  Outdoor  Advertis¬ 
ing;  and  president  James  Saunders  of  WTOL-tv.  The  organization  includes  three 
tv  stations,  nine  radio  stations,  an  outdoor  ad  company  and  the  Toledo  Blade. 


Toledo  media  form 
united  sales  front 


In  an  attempt  to  get  national  advertis¬ 
ers  to  take  more  notice  to  their  market, 
representatives  of  14  Toledo,  Ohio  media 
organizations,  including  the  Toledo 
Blade,  have  joined  together  to  form  To¬ 
ledo  Media,  Inc. 

The  goal  of  this  unusual  marriage  of 
media  organizations — which  includes  i 
tv  stations.  9  radio  stations,  an  outdoor 
advertising  firm  and  the  Blade — will  be 
to  provide  national  advertisers  with  in¬ 
formation  that  will  help  them  sell  goods 
and  services  with  information  that  will 
help  them  sell  goods  and  services  more 
effectively. 

“We  will  help  them  understand  that 
we  are  not  a  suburb  of  Detroit  and  that 
we  don't  have  the  economic  problems  of 
a  Cleveland  or  a  Dayton,”  said  James 
Saunders,  general  manager  of  WTOL-tv 
and  president  of  Toledo  Media,  Inc. 
"Our  base  of  7  Fortune  500  company 
headquarters  and  our  industrial  diversity 
provide  us  with  real  strength  that  we 
have  not  communicated  effectively,” 
Saunders  said. 

Other  officers  of  Toledo  Media  are: 
Sandy  Goldberg  (vicepresidenv  and  gen¬ 
eral  manager  of  WLQR) — vicepresident; 
David  Root  (executive  vicepresident  of 
Root  Outdoor  Advertising)— treasurer; 
and  Leslie  Roby  (general  advertising 
manager,  Toledo  Blade) — secretary. 

Roby  said  the  idea  grew  out  of  discus¬ 
sions  among  members  of  the  local  press 
club. 

Each  of  the  14  media  organizations  put 
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up  a  flat  sum  of  money  which  will  go 
toward  paying  for  promotional  materials 
aimed  at  increasing  national  advertiser 
awareness  of  the  Toledo  market. 

Roby  said  a  market  promotional  pam¬ 
phlet  is  now  being  prepared  and  once  it  is 
ready,  each  organization  will  be  free  to 
send  it  to  media  people  at  advertising 
agencies  around  the  country.  They  will 
also  be  able  to  include  in  the  mailing  a 
promotional  piece  touting  their  own  par¬ 
ticular  medium. 

“It  is  quite  possible  that  some  media 
directors  will  receive  14  of  the  same 
(market)  promotion  piece,”  Roby  said. 
This  will  not  be  bad,  he  said,  because  it 
will  reinforce  the  good  qualities  of  the 
market. 

Roby  said  the  feeling  is  that  if  national 
advertisers  and  their  agencies  can  be 
sold  on  the  benefits  of  the  Toledo  mar¬ 
ket,  all  media  will  get  a  piece  of  the  ad 
dollars  they  are  not  getting  now. 

Fancy  Feature 

“Ar-kee-ol-ogy”  is  the  somewhat  fan¬ 
ciful  name  of  a  Sunday  feature  in  the 
Arkansas  Gazette  of  Little  Rock.  Pro¬ 
duced  under  the  direction  of  Patrick 
McFarlin,  original  prints  with  humorous 
or  historical  background  are  requested  of 
readers  for  the  feature.  One  used  re¬ 
cently  was  the  interior  of  a  1907  drug 
store  in  Van  Buren,  Ark.  The  feature  is  a 
part  of  the  “Omnibus/Hobbies”  section 
of  the  edition. 


Gazette  Printing  Co. 
acquires  two  dailies 

Details  were  completed  April  30,  in 
Ironwood.  Michigan,  transferring  own¬ 
ership  of  the  Ironwood  (Mich.)  Daily 
Globe  and  the  Marinette  (Wise)  Euf>le- 
Star  to  Gazette  Printing  Company, 
Janesville,  Wisconsin. 

The  Marinette  Eagle-Star,  which  has  a 
circulation  of  10,800,  has  been  owned  by 
the  Noyes  family  since  1871,  and  the 
Ironwood  Daily  Globe,  which  has  a  cir¬ 
culation  of  10,518,  since  1919.  Both 
newspapers  are  distributed  in  northern 
Wisconsin  and  the  Upper  Peninsula  of 
Michigan. 

Dennis  J.  Colling,  former  circulation 
director  of  the  Janesville  Gazette,  has 
been  appointed  general  manager  of  the 
Marinette  Eagle-Star  and  Herb  Levin, 
associate  editor  at  the  Globe  has  been 
appointed  general  manager  of  the  Iron- 
wood  Daily  Globe.  Elmer  Tryon  will 
continue  as  editor  and  publisher  of  the 
Ironwood  Daily  Globe  and  Fred  Sap- 
pington  as  editor  and  publisher  of  the 
Marinette  Eagle-Star. 

The  two  newspapers  will  be  operated 
as  subsidiaries  of  Gazette  Printing  Com¬ 
pany  of  Janesville,  publishers  of  the 
Janesville  Gazette.  The  company  also 
owns  and  operates  radio  broadcasting 
stations  in  Janesville,  West  Bend  and 
Rice  Lake.  Wisconsin;  Huron,  South 
Dakota  and  Dixon,  Illinois. 

Robert  W.  Bliss  is  editor  and  pub¬ 
lisher,  and  chairman  of  the  board,  and 
Marshall  W.  Johnston  is  president  of  the 
company.  Sidney  H.  “Skip”  Bliss,  as- 
sitant  general  manager  of  the  Gazette, 
has  been  appointed  operating  supervisor 
of  the  two  newspapers.  Crandell  W. 
Bliss,  vicepresident,  will  be  responsible 
for  market  analysis  and  general  promo¬ 
tion  at  the  two  newspapers.  James  E. 
Warren  is  vicepresident,  secretary  and 
treasurer  of  the  corporation. 

Ayer  appoints  Detroit 
media  director 

N.W.  Ayer  ABH  International  has  an¬ 
nounced  the  appointment  of  Randall  D. 
Schroeder  as  media  director  of  its  re¬ 
cently  opened  Detroit  office. 

Schroeder  had  been  with  the  Camp- 
bell-Ewald  Company  for  13  years  prior 
to  joining  Ayer.  He  had  most  recently 
been  vicepresident  and  director  of 
broadcast  media  in  Campbell-Ewald's 
Warren,  Mich,  office. 

Creamer  names  new 
production  manager 

John  P.  Gallucci  has  been  named  pro¬ 
duction  manager  in  the  Hartford,  Conn, 
office  of  the  Creamer  Inc/New  Eng¬ 
land  advertising  agency. 
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Of  interest  to  stockholders 

74-page  books  for  Gannett 
and  Harte-Hanks  investors 


Two  1979  annual  reports  of  identical 
proportions  (74  pages  plus  cover)  are 
filled  with  facts  and  figures  from  giants  in 
the  information  business — Gannett  (now 
in  the  billion-dollar  class)  and  Harte- 
Hanks  (nearly  a  quarter  of  a  billion). 
Both  books,  which  contain  the  10-K  Re¬ 
ports  required  by  the  Securities  and  Ex¬ 
change  Commission,  are  in  magazine 
format,  8'/i  x  1 1  inches,  with  square-back 
binding. 

The  Gannett  cover  is  black  on  white 
with  the  company’s  new  insignia  (a 
global  G)  embossed  and  topped  by  the 
new  slogan,  “A  world  of  different  voices 
where  freedom  speaks.” 

Harte-Hanks  has  a  full  color  picture  on 
the  cover,  showing  a  little  girl  with  her 
Great  Dane  carrying  a  newspaper  in  its 
mouth,  and  a  man  installing  a  television 
antenna  on  one  of  the  houses  in  the 
background.  The  foreword  explains: 
“We  operate  in  both  the  print  and  elec¬ 
tronic  fields  with  newspapers,  shoppers, 
radio,  broadcast  television  and  cable 
television.  We  distribute  everything  from 
printed  advertising  to  product  samples.” 

The  story  of  the  American  hostages  in 
Iran — from  Day  One  November  5,  1979 
to  the  end  of  that  year — is  woven  into  the 
freedom  theme  of  the  Gannett  Company 
Inc.  in  the  report  to  owners  of  the  35 
million  outstanding  shares  of  common 
stock.  It  tells  how  the  Gannett  media 
have  not  only  covered  the  event  but  have 
created  some  related  events — from  “Fly 
the  Flag”  bumper  stickers  to  “It's  time 
to  get  tough”  editorials  and  “Free  Our 
Hostages”  billboard  messages. 

Gannett  entered  the  “Exciting 
Eighties” — the  vision  of  its  chairman/ 
president  Allen  H.  Neuharth — with  82 
daily  newspapers,  21  weeklies  and 
semi-weeklies,  7  tv  stations,  14  radio  sta¬ 
tions,  1  magazine,  a  film  production 
company,  outdoor  advertising  facilities 
across  the  country,  marketing  and  sales 
companies,  a  news  service.  All  are  pin¬ 
pointed  in  a  gatefold  map  of  the  U.S.  and 
Canada  which  stretches  from  the  Virgin 
Islands  to  Guam. 

Some  late-1979  acquisitions  which 
were  completed  in  early- 1980  are  lumped 
in  a  statement  which  gives  the  aggregate 
price  as  $100  million.  With  $4  million 
paid  for  a  Tampa  FM  radio  station,  ac¬ 
cording  to  FCC  records,  this  would  leave 
$96  million  for  the  San  Rafael  (Calif.) 
Independent  Journal  and  the  affiliated 
Rohnert Park-Cotati  Times,  plus  the 
Green  Bay  (Wise.)  Press  Gazette,  the 
Wausau  (Wise.)  Daily  Herald,  the  Stur¬ 
gis  (M\ch.)  Journal  and  a  screen  printing 
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company  in  Green  Bay.  The  dailies  have 
a  combined  circulation  of  150,000. 

Newspaper  publishing  accounted  for 
$848.8  million  of  total  revenues  which 
were  $1,065  million  and  provided  $228.4 
million  of  total  operating  income  of 
$276.2  million. 

The  operating  income  from  broadcast 
properties,  which  were  acquired  in  the 
merger  with  Combined  Communications 
Corp.,  was  reported  as  $41.6  million 
from  $106.2  million  revenue. 

Outdoor  advertising  units  contributed 
$110.9  million  in  revenue  and  $27.9  mil¬ 
lion  in  profit  before  taxes. 

In  two  cities,  the  report  discloses,  the 
company’s  participation  in  joint  produc¬ 
tion  agreements  with  competitors  has 
been  challenged.  Plaintiffs  are  seeking 
heavy  damages  for  alleged  anti-trust  vio¬ 
lations  in  El  Paso  and  Honolulu.  The 
company  stands  on  the  Newspaper  Pres¬ 
ervation  Act  for  its  defense. 

Operating  with  63  subsidiary  com¬ 
panies,  Harte-Hanks  Communications 
Inc.  (San  Antonio,  Texas)  publishes  28 
daily  newspapers,  with  20  Sunday  edi¬ 
tions,  and  36  weekly  newspapers  across 
the  U.S.  But  is  also  really  BIG  in  non- 
paid  and  primarily  non-paid  shoppers 
and  advertising  papers. 

Bert's  Barffain  Bonanza  with  1 1 ,200 
free  circulation  on  Monday  in  Gatlin- 
burg,  Tenn.  and  the  San  Francisco  Prof>- 
ress  with  partly-free  circulation  of 
208,843  in  six  zones  on  Wednesday,  Fri¬ 
day  and  Sunday  suggest  the  wide  range 
of  advertiser  services  that  contribute  to 
Harte-Hanks  total  revenue  of  $243  mil¬ 
lion. 

Separate  from  newspaper  operations, 
the  Consumer  Publications  Group  which 
includes  the  Pennysavers  and  Shoppers 
in  California  brought  in  $33.5  million  last 
year.  Their  non-paid  circulation  was  1.76 
million  copies. 

More  than  half  (57%)  of  the  company 
revenues  were  derived  from  publishing 
and  printing,  and  the  breakdown  shown 
in  the  Annual  Report  gave  advertising 
credit  for  $140  million  as  compared  with 
$24  million  from  circulation.  About  $53 
million  was  realized  from  broadcast  op¬ 
erations.  Net  income  for  all  operations  in 
1979  was  $19.2  million. 

The  Harte-Hanks  business  is  divided 
into  operating  groups  and  the  financial 
report  notes  the  income  from  each  one. 
Biggest  of  all,  with  $42.6  million,  was  the 
Metro  Group  consisting  of  dailies  and 
non-dailies  and  a  trade  monthly  (Fashion 
Showcase)  in  Texas  and  Washington. 

Century  Group  revenues  of  $34  million 


were  generated  by  a  collection  of  small 
dailies  and  weeklies,  mostly  in  the 
South,  plus  a  commercial  printing  com¬ 
pany.  The  Southwest  Group  with  no 
paper  over  20,000  accounted  for  $18.1 
million  income.  And  the  National  Group 
with  metropolitan  area  publication  re¬ 
corded  $36.2  million  in  revenues. 

Early  this  year,  the  report  states,  the 
company  paid  $7,340,000  for  the  Carroll 
Publishing  Company  in  Georgia.  Ap¬ 
proximately  $7  million  for  goodwill  will 
be  amortized  over  40  years.  The 
purchase — non-daily  newspapers  in  five 
communities — was  made  with  $1 ,705,000 
cash  and  $5,635,000  in  notes  payable  on 
various  terms  and  at  various  interest 
rates. 

Self-inflicted 
problems  made 
79  a  poor  year 

Post  Corporation  (Appleton,  Wis.)  is 
unique  among  the  newspaper  companies 
that  report  to  their  stockholders. 

The  first  sentence  in  president  V.  I. 
Minahan’s  statement  says  “  1979  was  not 
a  good  year”  for  the  corporation.  The 
net  income  on  $74.4  million  revenues 
was  $3.8  million,  or  8  percent  under  the 
previous  year’s  profit. 

“Like  all  managements,”  Minahan 
stated,  “We  enjoy  telling  you  good 
news,  but  we  also  believe  in  informing 
you  honestly  when  things  have  not  gone 
so  well.”  Some  of  the  problems,  he  con¬ 
fessed,  were  self-inflicted. 

Investments  made  in  1979  are  ex¬ 
pected  to  result  in  the  increased  earnings 
this  year  and  into  the  future.  One  of 
them,  the  Waltham  (Mass.)  News- 
Tribune,  a  13,000  circulation  daily  in  the 
Boston  suburbs,  came  into  the  Post 
newspaper  group  in  May  for  $1.1 
million — $323,000  cash  and  $777,000  in  8 
percent  promissory  notes  payable  in  an¬ 
nual  installments  until  1989. 

The  company’s  bare  facts  report,  un¬ 
adorned  with  illustrations,  also  lists 
promissory  notes  of  $9.2  million  payable 
over  10  years  at  one-half  of  one  percent 
over  the  prime  rate  which  has  been  hov¬ 
ering  around  19  percent. 

Acquisition  of  a  commercial  printing 
firm  and  expenditures  to  improve  the 
Rochester,  N.Y.  television  station 
(WOKR)  purchased  in  late  1978  ac¬ 
counted  for  some  setbacks  in  the  profit 
picture.  Also,  Minahan  says,  the  News¬ 
paper  Division  ran  into  various  troubles, 
such  as  the  loss  of  real  estate  and  au¬ 
tomobile  linage  in  Classified  and  “com¬ 
petitive  pressures”  in  the  St.  Louis  and 
Boston  suburban  areas. 

The  five  dailies  in  the  Post  group  had 
aggregate  circulation  of  87,800  copies;  24 
paid  and  voluntary-pay  non-dailies  had 
{Continued  on  pane  21) 
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Delivery  and  collection 
system  trends  pinpointed 


More  than  900, 000  people  in  the 
United  States  and  almost  200,(X)0  people 
in  Canada  are  engaged  in  delivery  of  the 
daily  newspaper,  according  to  the  results 
of  a  study  by  Won  Chang  and  Joseph  B. 
Forsee.  associate  professors  at  the 
School  of  Journalism  at  the  University  of 
Missouri. 

The  study,  conducted  in  late  1979, 
analyzed  questionnaire  results  received 
from  299f  of  U.S.  daily  newspapers  and 
209f  of  Canadian  daily  newspapers. 

The  “Little  Merchant"  system  is  the 
most  widely  utilized  distribution,  sales, 
and  collection  system  used  by  both 
Canadian  and  U.S.  newspapers.  Of  daily 
newspapers  in  the  two  countries,  939f 
utilize  “Little  Merchants."  The  “agent" 
system  (wherein  the  services  of  an  indi¬ 
vidual  are  contracted  for  delivery  and/or 
sales  purposes)  is  gaining  acceptance  and 
is  used  by  209f  of  U.S.  newspapers.  This 
system  is  a  comparatively  recent  de¬ 
velopment  used  first  by  the  Washinf>ton 
Post  in  1975. 

The  study  indicated  that  most  news¬ 
papers  (659f )  collect  from  their  subscrib¬ 
ers  on  a  monthly  basis,  particularly  in  the 
midwestern  and  western  states. 

Carrier  turnover  is  not  as  severe  as 


believed,  according  to  the  study.  Almost 
659f  of  the  daily  newspapers  replying  re¬ 
ported  turnover  of  less  than  1009?  per 
year. 

Interestingly,  cairier  turnover  is  indi¬ 
cated  to  be  less  in  the  northeastern  U.S. 
where  729?  of  the  daily  newspapers  col¬ 
lect  weekly.  This  contradicts  the  belief 
that  the  task  of  collecting  from  subscrib¬ 
ers  results  in  a  more  heavy  turnover  situ¬ 
ation  among  carriers. 

Circulation  executives  use  a  wide  var¬ 
iety  of  job  titles  in  their  departments, 
according  to  Chang  and  Forsee.  Of  the 
543  newspapers  reporting.  54  different 
titles  were  used  for  job  responsibilities  of 
the  “district  manager"  and  more  than 
150  different  titles  were  used  to  indicate 
“middle  management"  jobs  between  the 
position  of  district  manager  and  the  top 
person  in  the  circulation  department. 

The  study  showed  that  more  than 
23, (HK)  people  perform  the  “district  man¬ 
ager's"  duties  and  almost  5.000  people 
are  in  middle  management  jobs. 

Copies  of  the  report  may  be  purchased 
for  $5.(K)  by  writing  the  Hickey-Mitchell 
Company,  4242  Lindell  Boulevard,  St. 
Louis,  Mo..  63108. 


NY  Senate  bill  would  protect 
home  delivered  newspapers 


New  legislation  now  under  considera¬ 
tion  by  the  New  York  State  Senate  would 
make  it  a  crime  punishable  by  a  fine  up  to 
$500  for  any  unauthorized  person  to  re¬ 
move  or  destroy  a  newspaper  left  or  de¬ 
livered  on  another  person’s  property. 

The  measure,  sponsored  by  Senator 
Roy  M.  Goodman,  is  meant  to  counter 
an  apparently  growing  tide  of  politically 
motivated  destruction  of  newspapers. 

The  memorandum  supporting  passage 
of  the  bill  reads.  “Frequently,  commun¬ 
ity  newspapers,  which  are  distributed 
without  charge  to  local  residents,  have 
been  removed  and  destroyed  by  persons 
who  disagree  with  editorial  positions  ex¬ 
pressed  in  the  papers.  This  problem  be¬ 
comes  acute  during  times  of  political 
campaigns  when  candidates  who  have 
not  been  endorsed  remove  papers.  The 
local  newspapers  are  an  important  and 
sometimes  sole  source  of  local  informa¬ 
tion  for  the  residents  of  a  community." 

The  bill,  actually  a  proposal  to  amend 
the  state's  general  business  law,  would 
prohibit  “unauthorized  removal  or  de¬ 
struction”  of  newspapers  by  a  person 
other  than  the  owner  of  the  property 
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from  which  the  newspaper  is  removed, 
unless  the  person  is  acting  on  the  instruc¬ 
tion  of  the  property  owner.  The  measure, 
if  passed,  would  extend  similar  protec¬ 
tion  to  daily  newspapers.  It  defines  a 
newspaper  as  a  publication  of  general 
circulation  which  is  printed  and  distrib¬ 
uted  ordinarily  not  less  frequently  than 
once  a  week  and  which  contains  news, 
articles  of  opinion,  advertising,  or  other 
matters  regarded  as  of  current  interest. 

The  proposed  law  would  allow  a  pub¬ 
lisher  to  bring  court  action  to  enjoin  the 
unauthorized  removal  or  destruction  of 
the  newspaper. 

The  proposal  was  reported  out  of 
committee  last  week  and  is  expected  to 
face  a  floor  vote  sometime  this  week, 
according  to  Goodman. 

Albers  honored 

Jo-Ann  Huff  Albers,  executive  editor 
of  the  Kentucky  Enquirer,  was  one  of 
eight  Greater  Cincinnati  women  honored 
at  the  Cincinnati  YWCA'a  Career  Women 
of  Achievement  Luncheon  on  May  13  in 
the  Netherland  Hilton  Hotel. 


Spartans  sweep  while  Huskies  talfer  ^ 


Chicle  s  u  n  d  21  y 


Most  high  school  students  termed  regular  drinkers 


First  edition 


DeKalb  (III.)  Chronicle 
publishes  on  Sunday 

“It's  a  very  large  step  for  a  small 
newspaper,"  said  publisher  Chuck  Pettit 
in  announcing  the  decision  to  begin  the 
DeKulh  (III.)  Daily  Chronicle's  Sunday 
edition. 

The  first  Sunday  edition  was  delivered 
to  subscribers  May  4.  It  replaced  a 
Saturday  morning  paper. 

“Advertising  linage  in  the  first  edition 
was  three  times  the  noimal  for  a  Satur¬ 
day  paper,"  ad  director  Reino  Riippi 
said.  “We  found  most  of  our  traditional 
Saturday  customers  pleased  at  the  idea 
of  participating  in  a  Sunday  product,  and 
we  discovered  new  support  for  a 
weekend  edition  from  advertisers  who 
normally  ran  only  during  the  weekdays.” 

When  the  decision  was  made  to 
change  to  a  Sunday  publication,  the  first 
people  outside  the  newspaper  plant  to 
find  out  were  carrier  parents. 

“We  wanted  the  parents  to  find  out 
first-hand."  explained  Jeff  Weber,  circu¬ 
lation  manager,  “so  we  sent  letters  to  all 
carrier  parents  as  soon  as  the  decision 
was  made.  So  far  we  have  lost  only  19 
carriers — a  figure  far  lower  than  we  an¬ 
ticipated." 

In  designing  the  format  for  the  paper 
the  emphasis  was  placed  on  in-depth  and 
investigative  reporting. 

The  first  Sunday  edition  included  a 
look  at  the  teen  drinking  problem  in  the 
community,  including  a  report  on  an  ex¬ 
periment  to  see  if  a  14-year-old  boy  could 
buy  beer  in  a  state  with  a  drinking  age  set 
at  21. 

“We  can't  compete  with  the  Chicago 
Sunday  editions  in  bulk  or  scope,"  Pettit 
said.  "We  have  instead  capitalized  on 
the  thing  we  do  best — report  on  news  of 
our  area  in  a  manner  that  is  unique  to  our 
publishing  week." 
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News  women 

(Continued  from  pa}>e  16) 


Joan  White,  named  an  assistant  man¬ 
aging  editor  of  the  Denver  Post,  this 
spring,  is  the  first  woman  to  hold  that 
position  in  the  84-year  history  of  the 
newspaper. 

She  virtually  had  no  background  when 
she  came  to  the  Post  19  years  ago  as  a 
library  clerk.  She  succeeded  Jim  Powers, 
who  died  of  cancer.  “I'm  a  competitive 
person — I've  had  to  compete  a  lot — and 
I've  worked  very  hard."  She  did  general 
assignment  reporting,  covered  courts, 
worked  as  an  editorial  assistant,  editing 
the  Contemporary  Magazine  and  di¬ 
rected  the  Living  department. 

“People  want  to  know  how  to  make 
their  lives  better.  I  think  that's  one  of  the 
newspaper's  prime  responsibilities.  My 
idea  of  what  a  newspaper's  responsibility 
is  includes  serving  the  community,  and 
you  do  that  by  informing  and  assessing. 

“I  get  satisfaction  if  we're  using 
people's  skills  to  the  fullest.  The  public 
puts  demands  on  me  as  a  manager,  but  I 
feel  a  responsibility  to  my  staff.  My  basic 
philosophy  considers  you  can't  satisfy 
yourself  every  day.  I  try  to  get  rid  of 
superficiality  and  try  to  show  things  as 
they  really  are — and  that  takes  thought, 
planning  and  time." 

White  has  definite  opinions  in  her 
quest  for  the  newspaper  making  an  im¬ 
pact  on  people's  lives.  “Be  honest  with 
the  reader.  And  being  honest  isn't  easy.  I 
like  to  have  my  newsfeatures  reflect 
events  and  circumstances  that  are  im¬ 
pacting  people."  She  initiated  coverage 
on  the  plight  of  the  elderly  and  a  year¬ 
long  series  on  mental  health  patients 
being  dumped  back  into  the  community. 
“We  try  to  portray  things  realistically, 
living  stuff,  1  think." 

Always  enchanted  with  the  idea  of 
newspapers.  White  calls  her  work  a 
“real  communication."  A  story  that  you 
don't  think  much  of,  she  says,  can  get 
more  response  than  something  you  think 
is  a  big  deal.  “You're  telling  them  about 
other  people  and  events.  1  love  those 
human  interest  stories  when  people  send 
in  money  to  help.  It's  important  to  let 
other  people  know  about  other  normal 
people.  People  have  the  same  worries, 
the  same  needs,  the  same  cares.” 

Last  year  White  conceived  a  project 
listing  1 ,200  places  in  the  Denver  area 
people  could  go  for  help  and  called  it  the 
Whole  Consumer  Catalog.  “It  was  my 
feeling  there  were  all  these  consumer 
agencies  and  no  one  knew  how  to  find 
them.  It  was  a  massive  effort.  We  now 
have  government  agencies  using  our 
catalog.  The  first  two  days  after  it  came 
out  a  woman  who  was  trying  to  get  medi¬ 
cal  assistance  for  her  husband  used  our 
resources  and  received  several  thousand 
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dollars  in  medical  benefits  in  15  minutes. 
She  knew  where  to  go.  It  took  us  more 
than  a  year  to  compile.  We  put  people  on 
record  and  found  out  if  their  agencies 
actually  did  what  they  were  supposed  to 
do.”  White  has  had  numerous  requests 
for  the  newspaper  to  republish  the 
catalog.  But  that  depends  on  the  news¬ 
print  supply. 

Good  projects  in  the  newspaper  busi¬ 
ness,  she  said,  require  a  tremendous 
amount  of  extra  effort.  The  newsprint 
shortage  requires  newspaper  managers 
to  use  the  space  they  are  alloted  more 
efficiently  and  to  encourage  people  to 
write  more  concisely  and  White  thinks  it 
encourages  managers  to  evaluate  on  a 
continuing  basis  what  they  use  in  the 
newspaper.  They  have  to  give  priorities 
to  things.  “Newsprint  is  too  expensive 
to  waste.” 

White  said  managers  can  conserve  by 
improving  the  quality  and  being  more 
selective  in  terms  of  what  they  put  in  the 
newspaper.  “My  feeling  is  that  now 
everybody  has  to  tighten  their  belts.” 
Taking  that  very  subject,  inflation.  White 
said  she'd  like  the  Denver  Post  to  take  a 
very  practical  approach  to  arming  people 
with  information  on  helping  with  the  in¬ 
flation  question.  “I  think  that's  every¬ 
body's  big  concern.  As  a  newspaper,  we 
have  to  be  aware  of  changes.  And  I  think 
the  only  way  you  become  really  aware  is 
to  be  out  with  people  and  be  in  the  com¬ 
munity  and  not  sit  in  an  ivory  tower  and 
think  you  know  what  people  need  to 
know.” 

Newspaper  management  is  a  wonder¬ 
ful  career  for  a  woman,  says  White.  “It's 
demanding,  very  fulfilling,  and  1  think 
it's  a  tremendously  creative  career." 
Power  is  a  feeling  that  White  is  coming 
to  enjoy.  She  sits  in  on  management 
meetings,  throwing  out  her  own  views  in 
discussions.  The  paper  has  two  other  as¬ 
sistant  managing  editors  besides  her,  in 
charge  of  getting  the  paper  out.  For  over 
a  year  before  her  appointment.  White 
was  acting  in  the  part  of  assistant  manag¬ 
ing  editor  and  helping  out  on  weekends. 
She  often  oversees  the  news  that  goes  in 
the  Post.  “It's  just  a  matter  of  coopera¬ 
tion  with  everyone,  I  enjoy  being  an 
overseer,  especially  the  variety. 

“It  gives  you  a  great  sense  of  power  to 
work  on  a  newspaper.  It's  status.  And  I 
realize  doors  are  open  to  me  that 
wouldn't  be  if  1  didn't  work  here.  1  never 
confuse  that.  Because  if  I  think  it  was 
me,  my  whole  ego  would  be  tied  up  in  the 
wrong  places. 

“It's  difficult  to  work  on  a  newspaper, 
because  people  think  there's  something 
unusual  about  it.  I've  never  been  flat¬ 
tered  enough  to  think  that  it  might  be  me 
instead  of  the  position.  I've  seen  people 
w'ho  have  thought  it  was  them,  and  it 
must  be  a  terrible  blow  when  they  are  no 
longer  working  for  a  newspaper  or  in  the 
media.” 

White  credits  a  lot  of  her  success  in 


newspaper  management  to  her  ability  to 
get  along  well  with  people.  “I  think  it's 
how  well  you  get  along  with  people  that 
makes  a  big  difference.”  It's  not  just  in 
editorial  that  an  assistant  managing 
editor  has  to  deal  with,  but  the  produc¬ 
tion,  mechanical  and  business  depart¬ 
ments,  she  stresses.  It's  knowing  people 
and  understanding  what  they  do  for  the 
newspaper.  “You  can't  isolate  yourself 
in  the  editorial  department.  It's  a  real 
cooperative  effort.”  She  told  the  adver¬ 
tising  department  she  needed  a  lot  of 
space  for  a  Sunday  section  on  the  body 
boom,  fitness  and  health  and  she  got  the 
space.  “It's  very  nice  to  be  able  to  do 
that.” 

Not  someone  who  sets  out  a  goal  and 
says,  “I  want  to  be  editor  in  two  years,” 
White  has  always  felt  she  really  tries  to 
do  the  job  she's  doing  well  and  learn 
while  she's  doing  it,  especially  learning 
about  managing  people.  “1  consider 
employes  to  be  our  natural  resource.” 

White  really  poo-pahs  the  notion  that 
newspapers  could  be  phasing  out. 
“People  look  like  they're  reading  more 
now  than  they  used  to.  I'm  not  afraid  of 
television  as  so  many  in  our  business  are. 

I  think  tv  news  has  a  role,  but  tv  can 
inform  so  little  because  of  time  pres¬ 
sures.  Actually,  I  think  a  headline  on  tv 
news  can  stimulate  people  to  want  to  find 
out  more.  I  would  much  rather  have  a 
newspaper  story  that  explains  and  in¬ 
forms  than  just  15  seconds  on  the  night 
news." 

Taking  another  subject  that's  a  con¬ 
stant  topic  at  editors  conventions — why 
the  young  may  be  slacking  off  in  their 
newspaper  readership — White  has  her 
own  ideas  .  .  .  and  a  solution  for  Den¬ 
verites.  She's  having  very  private  meet¬ 
ings  with  her  editor,  who's  keen  on 
White's  concept  of  starting  a  section 
geared  to  younger  readers.  Denver  is  a 
big  city  for  single  people,  and  White 
thinks  the  Post  ought  to  get  these  people 
acquainted  with  newspaper  reading. 

The  subject  of  how  much  newsprint 
can  be  spared  for  this  project  of  White's 
has  to  be  resolved  first  before  a  weekly 
section  devoted  to  the  20's  and  30's  age 
group  is  a  reality.  White  fears  that  one  of 
the  newspaper's  main  competitors  could 
be  magazines  because  of  the  reading  time 
they  take  away  from  the  newspaper. 
“Young  people  buy  magazines.  I  want  to 
get  those  young  people  to  buy  newspa¬ 
pers.  I  want  mine  to  be  a  fairly  sophisti¬ 
cated  section,  24  tabloid  pages  and  then 
just  hope  it  would  grow.  My  editor  told 
me  it  had  to  be  such  a  thing  that  people 
would  feel  they’d  have  to  read  the  sec¬ 
tion.  I  feel  it  has  to  be  a  little  bit  snob¬ 
bish.  It’s  a  very  difficult  thing  to  do  be¬ 
cause  single  people  in  their  20’s  and  30's 
move  around  a  lot  and  their  time  is  lim¬ 
ited.” 

Fortunately  for  White,  people  at  the 
Denver  Post  encourage  employes  to  ad- 
(Contimied  on  pa^e  34) 
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Reporter  fired 
for  mixing  work 
with  politics 

A  Troy  (N.Y.)  Times  Record  reporter 
has  been  fired  by  management  for  failing 
to  give  up  her  post  as  an  alternate  dele¬ 
gate  to  the  upcoming  Democratic  Na¬ 
tional  Convention. 

Susan  O’Brien,  who  handled  the  pa¬ 
per’s  action  line  column,  was  notified  by 
Times  Record  managing  editor  Ken  Darl¬ 
ing  on  May  5  that  the  paper  was  letting 
her  go  because  she  did  not  act  within  a 
week’s  time  to  end  her  involvement  in 
the  upcoming  political  convention. 

O’Brien  has  appealed  that  decision  to 
Harry  Horvitz,  president  and  publisher 
of  the  Horvitz  Newspaper  group,  owner 
of  the  Troy  Record. 

O’Brien  feels  the  decision  to  let  her  go 
was  “arbitrary”  and  “unfair.” 

“I  had  absolutely  no  dealings  with  any 
political  figures  in  my  position  at  the  pa¬ 
per,”  she  said.  “I  wrote  a  three  times  a 
week  hot  line  column,  typed  up  bowling 
scores,  put  together  a  weekend  calendar 
and  sat  in  for  the  receptionist  when  she 
went  out  to  lunch,”  O’Brien  said. 

Times  Record  executive  editor  Roland 
Blais  said,  however,  “I  believe  an  actual 
conflict  is  the  same  as  the  appearance  of 
a  conflict  in  the  eyes  of  the  reader.” 
Blais  added,  “Politics  gets  involved  in 
every  beat.  We  told  her  she  had  a  byline 
and  this  identified  her  with  the  paper.” 

O’Brien  was  hired  by  the  Times  Rec¬ 
ord  in  February  as  the  “hot  line  reporter 
and  typist,”  according  to  Blais,  who  said 
she  was  in  line  to  get  the  first  news  re¬ 
porting  job  that  opened  up. 

O’Brien,  from  January  to  June  of  1979, 
had  performed  public  relations  duties  for 
the  New  York  Senate. 

Blais  and  O’Brien  told  E&P  conflicting 
stories  on  the  situation  surrounding  the 
firing. 

“We  had  no  knowledge  that  she  was 
even  a  candidate  until  she  was  named  an 
alternate  delegate,”  Blais  said. 


Poor  year 
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108,600  circulation;  and  22  free  papers 
distributed  622,400  copies.  Newsprint 
was  supplied  by  18  companies. 

The  Newspaper  Division  brought  in  $5 
million  from  circulation  sales  and  $29.7 
million  from  advertising.  The  commer¬ 
cial  printing  division,  closely  associated 
with  the  newspapers,  accounted  for  $14 
million  revenue. 

From  the  $49.3  million  total,  the  com¬ 
pany  earned  operating  profit  of  $3.8  mil¬ 
lion,  while  the  broadcasting  division 
earned  $6.9  million  on  $21.3  million  rev¬ 
enue. 
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“When  we  found  out,  we  told  her  that 
in  the  newspaper  business,  politics  and 
reporting  don’t  mix,”  he  said.  “We  told 
her  she  would  have  to  give  up  one  or  the 
other  and  gave  her  a  week  to  make  her 
decision.  After  a  week,  she  told  us  she 
still  had  not  decided.  We  consulted  on 
the  matter  and  decided  we  had  no  choice 
but  to  let  her  go.” 

O’Brien  tells  a  slightly  different  story. 

“At  least  one  editor  (who  she  did  not 
want  to  identify)  had  knowledge  of  it,” 
she  said  of  her  candidacy  and  subsequent 
selection  as  a  delegate  to  the  convention. 
“Maybe  he  (Blais)  didn’t  know.” 

O’Brien  also  stated,  “There  was  no 
code  of  ethics  at  the  time  in  our 
employee  manual  stating  I  couldn’t  get 
involved  and  I  didn’t  feel  there  was  any¬ 
thing  I  should  talk  to  anyone  about.” 

Blais  said  a  proposed  code  of  ethics 
had  been  circulated  around  the  news¬ 
room  at  the  time  and  that  it  has  since 
been  approved. 

“Even  though  it  wasn’t  officially  in 
effect  at  the  time;  it  is  something  I’ve 
stated  to  a  number  of  employees  since 
I’ve  been  here,”  Blais  said.  “It  has  been 
no  secret  that  this  was  the  unwritten  pol¬ 
icy.” 

Blais  said  the  code  of  ethics  (sub¬ 
sequently  approved  by  management) 
states:  “Times  Record  staffers  must 
avoid  involvement  in  public  affairs  and 
outside  activities  that  will  create  a  con¬ 
flict  of  interest  or  give  the  impression  of 
one.  We  do  not  want  our  readers  to  think 
our  news  coverage  is  influenced  by  ac¬ 
tivism  on  our  part.  Participation  in  poli¬ 
tics,  at  any  level,  is  not  allowed,  either 
for  pay  or  as  a  volunteer.  Public  relations 
and  publicity  work  in  fields  outside  the 
Record  newspaper  is  prohibited.” 

O’Brien  said,  “1  didn’t  hear  about  or 
see  any  code  of  ethics  before  the  April  27 
caucus.  Maybe  some  of  the  editors  knew 
about  it,  but  none  of  the  reporters  had 
seen  a  draft  of  it. 

“I’ve  spoken  to  many  reporters  and 
media  people  since  and  no  one  has  seen 
any  apparent  conflict  in  my  position,” 
she  said. 

O’Brien  said  when  Darling  called  her 
to  see  if  she  had  made  a  decision,  she 
attempted  to  come  up  with  some  sort  of 
compromise.  “1  felt  my  Constitutional 
right  was  being  denied.  I  tried  to  put  off 
the  decision  by  telling  them  1  hadn’t 
made  up  my  mind.” 

She  was  told  she  was  being  let  go. 

She  contacted  the  newspaper’s  general 
manager  Bill  Rush,  who  she  said  told  her 
she  could  appeal  to  Horvitz,  who  was  the 
only  person  who  could  overturn  the  de¬ 
cision. 

This  is  not  the  first  time  Blais  has  been 
involved  in  a  situation  where  a  code  of 
ethics  was  instituted  after  the  dismissal 
of  reporters  on  a  paper  that  he  has  been 
the  editor  of. 

In  1975,  the  Stamford  (Conn.)  Advo¬ 
cate  drafted  a  code  of  ethics  for  its  news 
staff  following  the  dismissal  of  its  sports 


editor  and  police  reporter  for  accepting 
pay  from  the  city’s  park  department  for 
stories  they  wrote. 

At  that  time,  Blais  banned  any  outside 
participation,  whether  paid  or  volunteer, 
in  any  organization  that  submitted  news 
to  the  newspaper.  He  also  prohibited  any 
full  or  part  time  jobs  outside  the  Advo¬ 
cate  without  written  permission  from 
him. 

The  incidents  that  led  to  the  firings  at 
the  Stamford  paper,  however,  were 
much  more  sensational  than  the  incident 
in  Troy. 

The  firings  in  Stamford  came  about  in 
the  wake  of  bitter  charges  of  embezzle¬ 
ment,  extortion,  fraud  and  ad  censorship 
against  the  staff  and  owner  of  the  Stam¬ 
ford  Advocate.  The  paper  is  now  owned 
by  Times  Mirror  Co.,  Los  Angeles. 

O’Brien  said  that  in  discussing  her 
situation  with  Blais  before  she  was  fired, 
he  mentioned  the  Stamford  situation  and 
stressed  the  importance  of  an  ethics  code 
on  a  newspciper. 

Blais  told  E&P  that  any  publisher  who 
holds  public  office  “must  live  with  him¬ 
self’  and  that  while  newspapers  endorse 
political  candidates  it  is  done  “on  the 
editorial  page,  not  on  the  news  pages.” 

O’Brien  said  she  is  considering  con¬ 
sulting  an  attorney  to  see  if  she  has  any 
legal  recourse  to  get  her  job  back. 

In  the  meantime,  she  said  she  is  “un¬ 
employed — and  I  am  going  to  the  Demo¬ 
cratic  convention.” 

Co-op  ad 
dept,  created 

The  creation  of  a  co-operative  adver¬ 
tising  department  by  the  Arkansas 
Gazette  in  Little  Rock  recently  was  an¬ 
nounced  by  the  publisher,  Hugh  B.  Pat¬ 
terson,  Jr.,  as  a  means  of  providing  ser¬ 
vice  to  the  publication’s  advertisers. 

Thomas  J.  Kemp  is  director  of  market¬ 
ing  and  advertising. 

Departmental  changes  which  have 
been  made  as  a  result  of  the  reorganiza¬ 
tion  are: 

Henry  W.  Boemer,  major  accounts 
sales  representative,  will  be  co-operative 
advertising  manager;  Richard  E.  Lewis, 
in  advertising  24  years,  named  sales 
supervisor  of  the  retail  advertising  de¬ 
partment;  Joy  Weir,  formerly  art  director 
of  the  Arkansas  DemcKrat,  appointed 
manager  of  the  creative  department; 
Andres  Ferro,  Jr.,  named  automotive 
specialist  in  the  retail  advertising  de¬ 
partment; 

Richard  Carney,  named  assistant  clas¬ 
sified  advertising  manager;  Randy  Lu- 
ten,  major  accounts  sales  representative; 
Gary  Reynolds,  transferred  from  clas¬ 
sified  advertising  to  retail  advertising; 
Mike  Hartzell,  from  service  department 
to  handling  advertising  of  several  major 
accounts;  Peter  Stabnick,  to  classified 
advertising  phone  room  manager. 
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WITH  GEARS  AND  BELTS  chugging  and  whirring,  the 


LINING  up  the  type  is  only  part  of  a  day's  work  for  Norris 
Alfred,  publisher,  editor,  advertising  manager,  book¬ 
keeper,  and  baby-sitter  for  the  Polk  (Neb.)  Progress. 
(Photos  by  Karen  Wittwer,  courtesy  Grand  Island  (Neb.) 
Daily  Independent) 


linotype  churns  out  the  type  used  in  each  week's  Polk 
(Neb.)  Progress,  one  of  the  few  Nebraska  newspapers  still 
printed  by  letterpress.  Although  the  papers,  owner  and 
editor  Norris  Alfred  has  a  competent  operator,  he  often 
takes  his  turn  at  the  big  machine. 


Hantscho  Co.  in  1961  as  operations  man-  TnrOntO  Sufl  bUVS 
ager  and  progressed  through  a  number  of 

assignments  to  become  president  and  COlOT  OHOtO  SGTViCG 
CEO  in  1967.  He  was  elected  chairman  ^ 

in  1979.  J-  Douglas  Creighton,  vicepresident 

and  publisher  of  the  Toronto  Siin,  an¬ 
nounced  that  the  Sun  had  acquired  all  of 

Ted  Bates  loses  Kool  the  outstanding  shares  of  Canada  wide 

1  iwvri  Feature  Service  Limited  from  FP  News- 

Brown  &  Williamson  Tobacco  Corpo-  papers  Limited.  Canada  Wide  has  the 
ration  has  severed  its  .^4  year-old  ties  largest  color  stock  photo  service  in 
with  Ted  Bates  &  Co.  by  transfeiring  the  Canada.  Creighton  stated  that  the  acqui- 
estimated  $40  million  Kool  Cigarettes  sition  of  Canada  Wide  would  expand  the 
account  from  Bates  to  PKG/Cunningham  range  of  syndicate  services  offered  by 
&  Walsh.  Chicago.  the  Toronto  Sun. 


Walter  G.  Hantscho 

Hantscho  named  CEO 
of  Wood  Industries 

Appointment  of  Walter  G.  Hantscho, 
45,  as  president  and  chief  executive  of¬ 
ficer  of  M.A.N.  Wood  Industries,  Inc., 
effective  June  1,  was  announced  by  Dr. 
Gerd  Wollburg,  chairman. 

Hantscho  succeeds  Daniel  McColley, 
who  retires  June  I  after  38  years  of  ser¬ 
vice.  McColley  will  remain  as  a  director 
of  M.A.N.  Wood. 

Hantscho  will  be  responsible  for  all 
North  American  facilities  of  M.A.N. 
Wood,  including  the  Wood-Hoe  Divi¬ 
sion,  Middlesex,  NJ;  the  Ashton  Press,  a 
wholly-owned  subsidiary  in  Montreal; 
and  the  Stanford  Division,  Salem,  III. 

“Hantscho  comes  from  a  well-known 
family  press  manufacturing  company  and 
brings  with  him  many  years  of  experi¬ 
ence  and  knowledge  in  press  manufactur¬ 
ing  operations,”  Dr.  Wollburg  com¬ 
mented. 

Hantscho  was  formerly  chairman  of 
the  George  Hantscho  Company,  Mt. 
Vernon,  NY.  The  company,  founded  by 
his  father,  is  recognized  for  the  design 
and  manufacture  of  commercial  web 
offset  printing  presses. 

Hantscho  started  with  the  George 


ONE  of  the  first  earth  receiving  stations  in  the  nationwide  Associated 
Press  satellite  news  transmission  network  has  been  installed  at  Sentinel 
Star  Company  in  Orlando.  One  of  only  three  in  Florida,  the  1 0-foot  dish 
will  capture  stories  beamed  by  satellite,  replacing  interstate 
telephone  lines  at  an  eventual  annual  savings  of  $2  million  for  AP. 

The  dish  is  mounted  on  a  ground  stand  which  shields  it  from  other 
microwave  transmissions  and  has  a  53-degree  tilt  to  point  to  the 
Westar  III  satellite  parked  in  permanent  orbit  over  the  Equator.  It  is 
expected  to  be  in  operation  by  the  end  of  May. 
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300  attend  I  Pi’s 
General  Assembly 


By  Claude  Hippeau 

United  Press  International 

About  300  journalists  and  editors  at¬ 
tending  the  29th  General  Assembly  of  the 
International  Press  Institute  in  Florenco, 
Italy  last  week  were  told  freedom  of  the 
press  has  made  some  gains  in  recent 
years  but  newspapers  must  remain  vigi¬ 
lant. 

The  conference,  opened  by  Giovanni 
Agnelli,  chairman  of  Fiat  car  works  and 
owner  of  Italy's  second-largest  newspa¬ 
per,  La  Stanipa  of  Turin,  and  Elio  Gab- 
buggiani.  Mayor  of  Florence,  was  being 
attended  by  editors  and  journalists  from 
60  countries. 

Robert  Cox,  former  editor  of  the 
Biu’nos  Aires  Herald,  who  left  Argentina 
in  December  after  his  son  received  a 
death  threat,  said  at  least  60  journalists 
have  disappeared  in  Argentina  in  the  past 
four  years.  He  lamented  that  the  local 
press  did  not  raise  its  voice  sufficiently  in 
protest. 

“There  has  been  a  slight  improvement 
in  the  situation  and  there  was  a  return, 
although  a  very  slow  one.  to  reality  and 
sanity  on  the  part  of  the  press  in  Argen¬ 
tina,”  Cox  said.  “If  it  hadn't  been  for  the 
international  press  raising  a  hue  and  cry, 
little  would  be  known,”  said  Cox.  who 
also  thanked  I  PI  members  for  what  they 
had  done. 

Raymond  Loun.  editor  of  the  Rand 
Daily  Mail  of  South  Africa,  discussed  the 
change  in  attitude  of  the  Afrikaans- 
language  press.  Loun  said  the  Afrikaans 
press  in  the  past  always  followed  the  lead 
of  the  government  but  was  now  aware 
that  any  restriction  of  the  English  press 
would  eventually  restrict  it,  too. 

“Afriktums  papers  have  fought  against 
legislation  to  limit  freedom  of  the  press 
during  the  past  few  years  as  rigorously  as 
the  English  newspapers,”  Loun  said. 

“The  government  still  cherishes  hopes 
of  controlling  the  press  but  seems  to 
have  abandoned,  for  the  time  being  any¬ 
way,  intentions  of  doing  so  through  legis¬ 
lation,"  he  said. 

He  referred  to  the  arrest  of  Percy 
Roboza,  editor  of  the  World,  and  the 
banning  of  Donald  Woods,  former  editor 
of  the  Daily  Dispatch. 

He  said  that  one  disturbing  develop¬ 
ment  was  the  growing  rejection  of  white 
journalists  by  black  journalists. 

“The  reason  for  this,  as  I  understand 
it,  is  their  feeling  that  whites  never  really 
helped  black  journalists  in  the  past 
though  they  now  wish  to  do  so,”  Loun 
said. 

Won-Kyong  Lee,  editor  of  the  Hap- 
dong  News  agency  of  South  Korea,  ex¬ 
pressed  the  satisfaction  of  the  South  Ko¬ 


rean  press  over  the  removal  of  emer¬ 
gency  measure  number  nine,  introduced 
by  the  former  Park  regime,  which  prohib¬ 
ited  all  debate  on  constitutional  reform 
and  was  used  to  harass  and  jail  jour¬ 
nalists. 

Cheung  Yip  Seng  of  the  Straits  Times 
in  Singapore  said  there  was  some  im¬ 
provement  in  the  government's  tactics  in 
their  relations  with  the  press.  He  fielded 
several  tough  questions  by  delegates 
about  what  they  thought  was  insufficient 
press  activity  against  the  closing  of  sev¬ 
eral  English-language  papers. 

Roboza  briefly  reported  on  the  con¬ 
tinuing  problems  journalists  face  in 
South  Africa.  “The  struggle  goes  on.  We 
have  no  illusions  that  things  will  get  bet¬ 
ter,”  he  said. 

The  controversial  UNESCO  resolu¬ 
tion  on  a  “new  order”  for  press  informa¬ 
tion  was  discussed. 

The  resolution  by  the  United  Nations 
Educational,  Scientific  and  Cultural  Or¬ 
ganization  is  intended  to  restructure  the 
world  flow  of  infonnation  in  favor  of  de¬ 
veloping  nations,  which  say  they  are  ig¬ 
nored  or  subjected  to  biased  coverage  by 
western  media. 

The  resolution  has  been  widely  at¬ 
tacked  in  the  west  as  threatening  to  con¬ 
trol  the  news  and  stifle  traditional  press 
freedom . 

The  Soviet-supported  resolution  was 
deferred  at  the  last  UNESCO  assembly 
in  Nairobi  in  1978  and  Sean  MacBride, 
president  of  UNESCO's  Committee  on 
Communications  questions,  was  com¬ 
missioned  to  prepare  a  report  that  would 
be  more  acceptable  to  all  sides. 

Speaking  at  the  I  PI  conference,  Mac- 
Bride  questioned  whether  many  of  the 
delegates  had  actually  read  the  report, 
which  had  not  been  formally  published. 

MacBride  defended  the  work  of  the 
commission  and  said  its  task  was  the 
most  important  work  ever  done  on  the 
subject  of  communications. 

“There  is  no  magic  solution  to  efface 
in  a  single  stroke  the  existing  compli¬ 
cated  and  interconnected  web  of  com¬ 
munications  problems,”  MacBride  told 
the  delegates  meeting  in  Florence's 
famed  Pallazo  Vecchio. 

“A  new  world  communications  order 
may  be  more  accurately  defined  as  a 
process  rather  than  any  given  hope  for 
sets  of  conditions  and  practices,”  Mac¬ 
Bride  said. 

He  said  the  16  commission  members 
reached  “What  I  consider  a  surprising 
measure  of  agreement  on  major  issues 
upon  which  opinion  heretofore  had  been 
irreconcilable.” 

MacBride  said  his  commission  had  dis¬ 


tinguished  between  different  compo¬ 
nents  of  information. 

“If  people  in  many  parts  of  the  world 
now  have  a  greater  possibility  to  receive 
information  the  same  is  not  true  the 
world  over  for  the  right  to  seek  and  im¬ 
part  information,”  he  said. 

“These  rights  have  been  widely  and 
frequently  prevented  or  neglected.” 

Mochtar  Lubis,  emminent  Indonesian 
journalist  and  a  member  of  the  MacBride 
commission,  said  there  was  a  serious 
lack  of  balance  in  the  way  the  Western 
press  reported  events  in  the  Third 
World. 

“Look  at  the  news  in  the  Western 
press,  especially  the  American  press,  on 
China  before  and  after  the  U.S.-Chinese 
rapprochement,”  he  said. 

Mochtar  called  on  western  news  agen¬ 
cies  “to  report  more  fully  and  with  a 
better  basis  of  knowledge  and  under¬ 
standing  of  the  historical,  cultural, 
economic,  political  and  social  back¬ 
ground  of  the  events  in  the  Third 
World.” 

Mochtar,  however,  criticized  spokes¬ 
men  from  the  Third  World  who  demand  a 
free  and  balanced  flow  of  news  and  in¬ 
formation  at  the  international  level  but 
are  silent  about  the  nonexistence  of  a 
free  and  balanced  flow  of  information 
within  their  own  countries. 

Rosemary  Righter  of  the  Times  of 
London  compained  about  what  she 
called  the  “incomprehensible”  language 
used  in  UNESCO  document. 

“What  matters  is  not  so  much  its  im¬ 
penetrable  language,”  she  said,  refeiring 
to  the  MacBride  report,  “as  the  am¬ 
biguity  of  its  attitude  towards  freedom  of 
information.” 

Referring  to  the  fact  that  many  West¬ 
ern  observers  considered  the  MacBride 
Commission  Report  less  damaging  than 
they  had  feared  she  warned  delegates  to 
be  wary. 

“For  all  its  welcome  references  to 
pluralism,  its  first  recommendation  is 
that  nations  should  formulate  ‘com¬ 
prehensive  communication  policy  to  be 
linked  to  overall  social,  cultural, 
economic  and  political  goals.'  she  said. 

Brigette  Weyl,  editor  of  Sudkurier  of 
Constance,  West  Germany,  pointed  out 
what  she  said  was  the  difference  which 
both  UNESCO  officials  and  members  of 
the  media  should  continue  to  draw  be¬ 
tween  “Freedom  of  Information  vs.  the 
Right  to  Know.” 

Although  they  do  not  agree  with  all  its 
points,  representatives  of  the  western 
media  who  have  seen  drafts  of  the  Mac¬ 
Bride  Report  describe  it  as  a  more  objec¬ 
tive  starting  point  for  discussion  than  the 
original  UNESCO  resolution. 

There  are  now  fears,  however,  that 
UNESCO  Director  General  Amadou 
Mahtar  M'Bow  may  be  trying  to  bypass 
the  MacBride  Report  through  a  35-nation 
“mechanism”  that  was  set  up  at  the  or¬ 
ganization's  headquarters  in  Paris  last 
(Continued  on  page  28) 
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Arsonists  would  like  you  to  go  on  thinking  there’s 
“nothing  you  can  do  to  stop  them!’  Because 
when  people  start  doing  something  the  results  are  inspiring. 


In  New  Haven,  Connecticut— a  city  where  suspicious  fires 
increased  by  over  400%  between  1973  and  1976— a  new 
anti-arson  program  is  akeady  paying  off.'  A  $175,000  arson- 
for-profit  scam  was  broken  up,  and  the  man  convicted  won’t 
be  burning  any  more  buildings  where  he’s  going  for  the  next 
^^^7  years. 

New  Haven’s  program  also  calls  for  potential  arson-for- 
profit  buildings  to  be  identified  by  computer— a  preventive 
measure  to  save  the  inner  city  of  New  Havea 

Can  your  city  fight  arson  as  successfully  as  New  Haven? 
^tna  says  you  can. 

We’re  developing  pilot  anti-arson  programs,  spreading  in¬ 
formation,  and  tightening  up  our  own  claims  procedures? 

?Etna  also  supports  fighting  fire  with  legislation.  The  recent 
congressional  classification  of  arson  as  a  crime  on  a  level  with 
murder  is  just  a  start.  The  proposed  Anti-Arson  Act  of  1979 
goes  further... it  puts  federal  law  enforcement  tools  in  the 
hands  of  state  and  local  governments? 

Arson  cost  over  $l-billion  and  700  lives  in  1977.  It’s  a 
crime  we  all  have  to  pay  foe  Don’t  underestimate  your  own 
influence.  Use  it,  as  we  are  trying  to  use  ours. 

Mna 

wants  insurance  to  be  aowdaUe. 


*  New  Haven  is  but  one  exam¬ 
ple  of  organized  anti-arson  efforts 
proving  their  worth.  Seattle, 
Washington  has  reduced  arson 
by  30%;  Tampa.  Florida  by  47% 
in  just  two  years! 

^New  Haven’s  crack  Arson 
Squad  is  made  up  of  city  inves¬ 
tigators,  prosecutors,  and  the  po¬ 


lice  and  fire  departments.  Cities 
with  divided  anti-arson  forces  all 
too  often  fail  to  detect  or  convict 
the  culprits. 

®^tna  is  supplying  funds  to 
establish  two  model  anti-arson 
programs:  for  New  Haven 
($97,000)  and  for  the  California 
District  Attorney’s  Association 


($140,000)  to  develop  manuals 
for  national  distribution  on  how 
to  prosecute  arsonists  success¬ 
fully.  We’ve  hired  John  Barracato, 
one  of  the  nation’s  foremost  arson 
experts  whose  credentials  in¬ 
clude  Deputy  Chief  Fire  Marshal 
of  New  York  City,  to  coordinate 
our  anti-arson  efforts.  To  learn 


how  you  can  help  your  city,  write 
to  John  Barracato  at  ^Etna  Life  & 
Casualty,  Hartford,  CT  06156. 

^Connecticut  recently  passed 
some  of  the  toughest  arson  laws 
in  the  country,  and  ^tna  is 
working  hard  to  get  such  laws  in 
other  states.This  effort  needs  the 
help  of  every  citizen. 


/Ktna  Life  &  Casualty 
151  Farmington  Avenue 
Hartford.  CT  06156 
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Donrey  Media  Group  buys  four 
newspapers  from  Boone  group 


Donald  W.  Reynolds,  president  and 
chief  executive  officer  of  the  Donrey 
Media  Group,  announced  that  the  com¬ 
pany  has  purchased  the  Oskaloosa  (la.) 
Herald  and  the  Okhdoosa  (la.)  Shopper 
from  Boone  Newspapers,  Inc.,  and  the 
Picayune  (Miss.)  Item,  and  the  Poplar- 
ville  (Miss.)  Democrat  from  Tuscaloosa 
Newspapers,  Inc.  James  B.  Boone,  Jr.  is 
president  of  both  Boone  Newspapers, 
Inc.  and  Tuscaloosa  Newspapers,  Inc. 

The  sale  was  finalized  May  7  at  the 
Donrey  Media  Group’s  national  head¬ 
quarters  in  Fort  Smith  Ark. 

The  Oskaloosa  Herald  and  Picayune 
Item  are  daily  newspapers.  The  Os¬ 
kaloosa  Shopper  and  Poplarville  Demo¬ 
crat  are  weeklies. 

Reynolds  said,  “It’s  a  pleasure  for  us 
to  be  able  to  acquire  a  group  of  newspa¬ 
pers  as  fine  as  these.  We  will  look  for¬ 
ward  to  helping  these  newspapers  as 
they  continue  to  serve  their  readers  and 
advertisers." 


Guild  election 
contested  in  Phila. 

Philadelphia  Journal  has  filed  a  com¬ 
plaint  with  the  National  Labor  Relations 
Board  which  contests  its  employees’  23 
to  16  vote  on  May  5  to  join  The  Newspa¬ 
per  Guild  of  Greater  Philadelphia. 

The  complaint  alleges  the  Guild 
“made  some  false  declarations”  to  Jour¬ 
nal  employees  during  its  campaign,  said 
Michel  Trudeau,  the  paper’s  editor-in- 
chief  and  general  manager. 

“Our  people  were  not  well  informed,” 
Trudeau  stated.  “We  want  to  have  a 
chance  to  get  our  point  of  view  across 
and  have  a  new  election.” 

The  editor-in-chief  added  that  the 
paper  believes  “the  16  people  who  voted 
against  the  Guild  should  be  represented 
by  the  Journal.  It  is  our  duty  to  fight  for 
those  16  people.” 

Six  votes  which  were  not  counted  in 
the  voting  totals  were  challenged,  three 
by  each  side. 

Bill  Brown,  a  Guild  international  rep¬ 
resentative,  stated  the  Journal  “has  no 
grounds”  for  its  complaint  to  the  NLRB. 

“The  only  ones  who  misrepresented 
themselves  was  the  company.”  Brown 
said.  “The  Journal  took  no  care  at  all  in 
its  campaign  against  the  union.” 

Brown  charged  the  Journal  had  “in¬ 
timidated  employees  at  the  polls”  in  vio¬ 
lation  of  NLRB  rules  during  the  union 
election. 

“We  won,”  he  added,  “so  we’re  not 
crying  sour  grapes.” 

If  the  NLRB  decides  the  Journal’s 
compaint  has  merit,  it  will  schedule  a 
hearing  in  the  matter. 
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The  existing  staffs  at  all  four  newspa¬ 
pers  will  continue  to  operate  them,  and 
will  have  complete  news  and  editorial 
autonomy.  No  staff  changes  are  planned. 

Ben  Shurett  manages  the  Oskaloosa 
Herald  and  the  Oskaloosa  Shopper.  Ed¬ 
ward  C.  Darling  manages  the  Item  and 
William  M.  Posey  manages  the  Demo¬ 
crat. 

The  Donrey  Media  Group  now  owns 
39  daily  and  37  weekly  newspapers,  ten 
outdoor  advertising  companies,  six 
broadcast  stations  and  one  CATV  fran¬ 
chise  and  operates  in  14  states. 


IPI  assembly 

(Continued  from  paf>e  24) 


week  to  deal  with  communications  prob¬ 
lems. 

Cushrow  Irani,  editor  of  the  States¬ 
man,  of  Calcutta,  India,  reported  on  re¬ 
newed  efforts  by  the  Indian  government 
to  control  the  information  media  and 
called  for  an  Indian  Freedom  of  Informa¬ 
tion  Act. 

Responding  to  American  Journalists’ 
questions  about  free  access  of  informa¬ 
tion,  David  L.  Bazelon,  an  American 
judge  from  Washington  D.C.,  said  the 
lesson  of  the  Three  Mile  Island  nuclear 
accident  “was  one  that  the  judiciary 
would  have  to  take  into  consideration 
because  more  information  should  have 
been  made  available.” 

Special  published 
on  living  expenses 

The  Potomac  News,  Woodbridge, 
Va.,  put  together  a  special  section  April 
22  on  the  high  cost  of  living  and  what 
readers  can  do  about  it. 

Called  “CPI — What  To  Do  About  It,” 
the  section  explained  the  Labor  Depart¬ 
ment’s  Consumer  Price  Index  and  then 
contained  stories  relating  to  each  of  the 
CPI’s  major  components.  They  were 
housing,  food  and  beverages,  apparel, 
transportation,  health  care,  entertain¬ 
ment  and  other  goods  and  services. 

For  each  story,  reporters  interviewed 
families  as  to  how  they  were  confronting 
inflation’s  problems  and  discussed  the 
situation  and  solutions  with  business 
people  and  experts  in  the  various  fields. 

Originally,  the  supplement,  coordi¬ 
nated  by  special  projects  editor  Marrie 
Aiken,  was  planned  as  an  adless  eight- 
page  special  section.  However,  the  deci¬ 
sion  was  made  to  include  advertising 
with  a  beat-inflation  theme  and  the  sec¬ 
tion  grew  to  20  pages. 

The  Potomac  News  is  a  2 1 ,0()()-circula- 
tion  daily. 


nOMTHirBORntaiTOTHlBACKBUHL.  I 

THE  BE6ISTER 
GETSJOUniVOLVED! 


NAME  OF  THE  GAME— The  Des 
Moines  Register  and  Tribune  is  using  an 
"Information"  game  to  demonstrate 
how  a  person  stays  informed  reading 
the  newspaper.  For  two  to  four  players, 
the  instruction  points  include  telling 
how  to  cut  out  the  player  board,  spin¬ 
ner,  arrow  and  playing  pieces.  The  first 
player  places  his  piece  on  "Front  Page" 
and  advances  from  time  to  time  to 
spaces  telling  of  the  interesting  and 
money-saving  portions  of  the  papers. 

Texarkana  editor 
buys  newspaper 

Owned  by  Ted  Rishenhuover,  former 
U.S.  congressman,  and  Marvin 
Risenhoover,  general  manager,  the 
Tahlequah  (Okla.)  Pictorial  Press  and 
Star  Citizen  has  been  sold  to  Enterprise 
Group,  Inc.,  made  up  of  Dennis  A.  Byrd 
of  Texarkana,  Tex.  and  associates. 

Byrd  has  been  executive  editor  of  the 
Texarkana  Gazette  but  has  assumed 
duties  at  the  Oklahoma  property.  The 
Enterprise  group  also  owns  the  Poteau 
(Okla.)  News  and  Sun  which  they  bought 
from  James  P.  Kidd  and  Bob  Lee  in 
1979. 

Strong  quarter 

Tribune  Company’s  (Chicago)  net 
income  in  the  first  quarter  rose  to  a 
record  $18.6  million  from  $13.0  million 
in  1979,  an  increase  of  43%,  Stanton  R. 
Cook,  president  and  chief  executive 
officer  announced.  Revenues  for  the 
first  three  months  advanced  17%  to 
$291.7  million. 

The  record  figures  were  the  result  of 
substantial  gains  by  the  newspaper  and 
newsprint/forest  products  groups.  Cook 
said.  He  cited  an  especially  strong  per¬ 
formance  by  the  New  York  Daily  News 
as  a  major  factor  in  the  increase. 
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Cut  costs,  not  comers 


And  save  with  the  modem  com¬ 
mand  system  for  all  press  func¬ 
tions,  Wood-Hoe’s  Programmed 
Press  Control . . .  computerized 

_ _ _  speed  and  precision 

WSF  that  open  new  dimen 
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Newspeople  in  the  news 


Joseph  J.  Vecchione,  editor  of 
SportsMonday  section  of  the  New  York 
Times,  will  be  the  deputy  editor  of  a  na¬ 
tional  edition  of  the  Times  debuting  in 
July.  Vecchione  started  with  the  Times 
as  a  copy  boy  in  I960  and  has  been  a 
makeup  editor  and  deputy  picture  editor. 
*  *  * 

Frank  Heiderman,  Sr.,  publisher  of 
the  Gadsden  (Ala.)  Times,  has  received 
the  22nd  annual  William  Crawford  Gor- 
gas  Award,  given  by  the  Medical  Associ¬ 
ation  of  the  State  of  Alabama.  The  award 
cited  Helderman’s  “outstanding  con¬ 
tribution  to  the  health  care  of  Gadsden 
and  Etowah  County.” 

*  *  * 

Ed  Van  Der  Leelie  was  named  1979  re¬ 
tail  advertising  salesperson  of  the  year  at 
the  Tampa  Tribune  and  Tampa  Times. 

*  *  * 

Arthur  James  Lagios  joined  the  Man¬ 
chester  Union  Leader  and  New  Hamp¬ 
shire  Sunday  News  as  director  of  com¬ 
munity  relations.  He  was  with  Yankee 
Greyhound  Racing,  Inc.,  and  earlier  with 
American  Broadcasting  Company,  New 
York  City,  for  nearly  10  years  as  news 
editor  for  the  radio  network. 

*  *  ♦ 

Allen  E.  Neuharth,  president  and 
chairman  of  Gannett  Co.,  is  being 
awarded  an  honorary  Doctor  of  Letters 
degree  by  St.  Bonaventure  University 
May  18. 

♦  *  * 

George  McGee,  Jr.,  advertising  man¬ 
ager  of  the  Mt.  Vernon  (Ind.)  Democrat, 
moves  to  general  manager  June  I  replac¬ 
ing  Jim  Wilson,  who  became  general 


NEBRASKA  AWARD— J.  Alan  Cramer 
(left)  publisher  of  the  Wayne  Herald  ac¬ 
cepts  the  Nebraska  Press  Association's 
Master  Editor-Publisher  Award  for  1980 
from  the  state's  governor,  Charles 
Thone.  During  the  award's  ceremony 
which  took  place  at  the  association's 
106th  annual  convention  in  Omaha, 
Cramer  was  characterized  as  a  man 
who  "has  worked  hard,  lived  honorably, 
thought  soundly,  influenced  unselfishly 
and  is  entitled  to  the  highest  honor  in 
our  profession." 


Sandra  Mims  Rowe  was  named  manag¬ 
ing  editor  of  the  afternoon  Norfolk  (Va.) 
Ledger-Star  to  succeed  Robert  Dodson, 
who  is  taking  a  year’s  leave  of  absence 
from  Landmark  Communications.  Rowe 
began  at  the  paper  in  1971  as  an  editorial 
assistant  and  has  been  assistant  manag¬ 
ing  editor  for  two  years.  Her  father, 
Latham  Mims,  is  editor  and  general 
manager  of  the  Harrisonburg  (Va.)  Daily 
News-Record. 


Management  changes  at  the  Lansdale 
(Pa.)  Reporter  include: 

Alfred  G.  Roberts,  editor,  moved  into 
the  newly  created  post  of  editor/product 
director,  responsible  for  editorial  and 
production  departments  policy,  pro¬ 
grams  and  planning. 

Diana  Augustine,  Reporter  office 
manager,  was  named  project  controller, 
and  Leroy  L.  Bergey,  formerly  adminis¬ 
trative  director,  was  named  general 
manager  of  the  Town  and  Country 
weekly  in  Pennsburg,  Pa. 

*  *  * 

Jim  Reding  was  named  executive  sports 
editor  of  the  Seattle  Post-Intelligencer 
and  Bill  Knight  was  assigned  coverage 
of  University  of  Washington  football  in 
The  Sporting  Green  section  of  the  news¬ 
paper. 

New  sports  writers  are  Art  Thiel, 
formerly  assistant  sports  editor  of  the 
Bellevue  {V/'dsh.)Journal-American,  and 
Dan  Raley,  formerly  sports  editor  of  the 
Fairbanks  (Alaska)  Daily  News-Miner. 

*  ♦  ♦ 

J.K.  Davis  joined  The  Oklahoman  and 
Times  newspapers  of  Oklahoma  City  as 
circulation  director,  replacing  Helge 
Holm,  who  retired.  Davis  was  circula¬ 
tion  director  of  the  Columbia  (S.C.)  pa¬ 
pers  for  almost  10  years. 

♦  *  * 

Robert  T.  Collins,  publisher  of  the 
Valley  News  Dispatch  in  New  Kensing- 
ton-Tarentum,  Pa.,  was  promoted  to 
president  and  publisher  of  the  Courier- 
Post,  which  serves  the  Camden-Cherry 
Hill  region  of  South  Jersey.  Collins  suc¬ 
ceeds  N.S.  Hayden,  who  moved  to  pres¬ 
ident  and  publisher  of  the  Philadelphia 
Bulletin. 

*  *  * 


manager  of  News  Publishing  Co.,  Tell 
City,  Ind. 
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Janet  Brandt,  editor  of  the  living  sec¬ 
tion  of  the  Bellevue  (Wash.)  Journal- 
American,  has  been  named  managing 
editor.  She  succeeds  Al  Hooper,  who  is 
joining  the  Seattle  Post-Intelligencer. 

Arlene  Bryant,  a  member  of  the  living 
section  staff,  has  been  promoted  to  suc¬ 
ceed  Brandt  as  editor  of  the  department. 


Jack  Cooper,  San  Diego  (Calif.)  Union 
photo  editor,  retired  after  33  years  of 
service  and  Walter  Steffen,  copy 
editor,  retired  with  25  years  service. 

*  *  * 

Mike  Grubb,  formerly  assistant  circu¬ 
lation  manager,  has  been  advanced  to 
city  circulation  manager  of  the  Ponca 
City  (Okla.)  News. 


ESCAPE 


Whether  escaping  from,  or  to,  a  mad  world, 
vacations  can  be  enriched  by  travel  writers 
who  both  travel  and  write  with  style. 
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PHILADELPHIA  APPOINTMENT— 
Karl  Eller,  (left),  president  of  Charter 
Media  Company,  announced  appoint¬ 
ment  of  N.  S.  (Buddy)  Hayden  as  presi¬ 
dent  and  publisher  of  the  Philadelphia 
Bulletin.  Charter  Media  purchased  the 
newspaper  April  30  from  the  McLean 
family.  Hayden,  president  and  pub¬ 
lisher  of  the  Southern  New  Jersey  News¬ 
papers,  Inc.,  replaces  William  L.  Mc¬ 
Lean  III,  who  announced  his  intention  to 
retire  to  manage  family-owned  publish¬ 
ing  interests  after  the  sale  of  the  Bulle¬ 
tin.  (The  Bulletin  Photo) 


Three  managerial  changes  have  been 
announced  at  the  Panama  City  (Fla.) 
News-Herald. 

Taking  over  as  editor  is  Biu.  Salter, 
former  editor  of  the  Brownsville  (Tex.) 
Herald.  Salter  replaces  Frank  Pericola, 
who  has  been  given  the  title  Editor 
Emeritus,  in  respect  for  his  more  than  30 
years  with  the  paper  first  as  sports 
editor,  then  managing  editor  for  the  past 
six  years.  Pericola  will  continue  writing 
his  popular  local  column,  “Once  Over 
Lightly.” 

Another  change  involves  a  new  title  of 
publications  manager.  Taking  the  post  is 
Edward  Faile,  who  previously  has 
served  as  both  circulation  director  and 
production  manager. 

Named  advertising  director  is  Kaye 
Nichols,  former  retail  advertising  man¬ 
ager. 

4:  ^  * 

Robert  Steeanowski,  formerly  adver¬ 
tising  zone  supervisor  at  the  Detroit  Free 
Press,  was  named  marketing  director  of 
the  Gloucester  County  Times,  Wood¬ 
bury,  N.J. 

Harry  Pappas,  formerly  ad  director  of 
the  Marion  (Ohio)  Star,  has  become 
classified  advertising  manager  of  the 
newspaper. 

♦  *  * 

Maynard  Reierson,  president  of  Win¬ 
nebago  Corp.,  a  Post  Corp.  subsidiary  in 
Menasha,  Wis.,  has  been  elected  to  the 
Post  board  of  directors.  He  replaces  J. 
Victor  Loewi,  who  retired.  Post  is  head¬ 
quartered  in  Appleton,  Wis. 

♦  ♦  ♦ 

Tom  White,  former  managing  editor  of 
the  Billiufts  (Mont.)  Gazette,  has  moved 
to  editor  of  the  El  Cajon  Daily  Califor¬ 
nian. 
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Don  H  .  Sease,  general  manager  of  The 
Advertiser  Co.,  which  publishes  the 
Montgomery  Advertiser  and  Alabama 
Journal,  was  named  secretary-treasurer 
of  the  company  and  Kathleen  Meads 
was  elected  vicepresident-comptroller. 

Guyton  Parks,  executive  vicepresi¬ 
dent,  assistant  to  the  publisher  and  sec¬ 
retary-treasurer,  retired  April  30  after  44 
years  with  the  company. 

Sease  will  continue  as  general  manager 
and  become  secretary-treasurer  and  a 
member  of  the  board  of  directors  of  Ser¬ 
vice  Engraving  Co.,  which  publishes  the 
Prattville  Progress  and  operates  South¬ 
ern  Publications. 

James  G.  Martin,  president  and  pub¬ 
lisher  of  The  Advertiser  Company,  also 
becomes  president  of  Service  Engraving. 

♦  ♦  * 

Arthur  Golden,  former  Miami  News 
reporter,  joined  the  San  Diego  (Calif.) 
Union  on  general  assignment.  Ken 
Mimms,  Union  reporter,  has  moved  to  the 
Stockton  (Calif.)  Record.  Michael 
Graham,  former  Union  crime  and  police 
issues  reporter,  is  free-lancing  in  Los 
Angeles. 

4:  4(  4: 

Cornelius  J.  Cahill  has  succeeded 
Edward  F.  Quinn  as  editorial  department 
manager  of  the  New  York  Daily  News. 
Quinn  has  retired.  Cahill  served  as  assis¬ 
tant  manager  of  labor  relations  and  held 
labor  and  personnel  positions  since  join¬ 
ing  the  News  in  1965. 


TIME  RAN  BY— Rex  Woodford,  Charles¬ 
ton  (W.  Va.)  Daily  Mail  news  editor, 
listens  to  the  watch  tick  symbolizing 
that  his  work  time  ran  out  on  him. 
Woodford  retired  April  30  after  38 
years  with  the  Mail.  He  and  his  wife 
plan  to  travel  widely  in  their  new  mobile 
trailer.  (Photo  by  Craig  Cunningham) 


John  J.  Evans  was  appointed  vicepres¬ 
ident  in  charge  of  newspapers  and  fi¬ 
nance  of  Bee  Publications,  Williamsville, 
N.Y.  He  joined  Bee  in  1973  and  in  1976 
became  sales  manager  of  all  the  newspa¬ 
pers. 

*  *  t 

Jim  Bashline,  outdoor  columnist  for 
the  Philadelphia  Inquirer,  has  resigned 
his  position,  and  will  work  on  two  books 
and  freelance  to  magazines  and  the  In¬ 
quirer. 


the  most 
experienced  drm 
in  newspaper  executive 
recruitment. 

Publishers,  corporate  executives,  managers  in  all 
departments -we’re  the  industry  professionals  at  recruiting  these 
key  people  for  newspapers  of  all  sizes  throughout  the 
U.S.  We  take  pride  in  the  quality  of  our  personal  service-it  has 
earned  us  many  close,  long-term  relationships.  Our 
in-depth  studies  (of  people  AND  positions)  are  backed  by  more 
than  15  years  experience  as  newspaper  management 
consultants  specializing  in  executive  recruitment. 

For  a  confidential  discussion,  call  312-394-9330. 
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Editor  outlines 
challenges  of 
American  press 

“We  are  a  nation  with  a  generation 
that  has  been  weaned  on  television,  re¬ 
sulting  in  a  cloning  of  Chauncey  Gard¬ 
iners — we’re  audio-visually  educated.” 

Illiteracy  is  one  of  the  most  serious 
challenges  facing  the  American  press  to¬ 
day,  according  to  Joseph  R.  Bianco, 
Sunday  editor  of  the  Portland  (Ore.) 
Oregonian. 

Bianco,  who  also  edits  Northwest 
Magazine,  the  Sunday  supplement  to  the 
Oregonian,  and  the  paper’s  television 
magazine,  TV  Click,  recently  spoke  be¬ 
fore  the  Blue  Key  Fraternity,  a  national 
honor  society,  at  the  University  of  Port¬ 
land. 

In  his  speech.  Bianco  outlined  many  of 
the  serious  challenges  facing  the  press. 

In  addition  to  the  problem  of  illiteracy 
among  the  nation’s  adult  population. 
Bianco  placed  part  of  the  blame  with  the 
press  itself. 

“The  computerization  of  newspapers 
can  make  the  video  display  terminal  the 
doomsday  machine  of  American  jour¬ 
nalism  if  journalists  don’t  understand  its 
true  function — that  is,  to  serve  us  and  to 
put  out  better  newspapers  for  both  the 
reader  and  publisher,”  Bianco  said. 

The  news  content  of  papers  concerned 
Bianco  also. 


The  First  In-Depth  Study 
of  Why  Magazines 
Succeed — and  Fail 


Here's  the  pioneering  study  that  gives  you 
the  nuts  and  bolts  of  the  magazine  industry 
today — along  with  the  facts  and  figures,  5 
major  case  studies  of  winners  and  losers, 
the  reasons  why  they  made  it  or  didn’t,  and 
the  keys  to  successful  management  In  a 
time  when  editorial  genius  and  luck  just 
aren't  enough! 

BUSINESS  MANAGEMENT  OF 
GENERAL  CONSUMER  MAGAZINES 
By  WILLIAM  PARKMAN  RANKIN 

Foreword  by  Peter  Derow.  President,  NEWSWEEK 
ca.  175  PP.I1980ILC  80-121471 
ISBN  0-03-056696-7i$18.95 
To  order,  send  check  or  money  order  to; 

D.  Laurenzo 

PRAEGER 

521  Fifth  Avenue,  New  York,  N.Y.  10017 


GUEST  SPEAKER,  Richard  Gilbert,  president  of  KSW&G  Advertising 
(fourth  from  left)  joins  with  New  York  Chapter,  president,  John  Bolster 
(right),  CWO&O,  in  congratulating  annual  New  York  Newspaper  Ad¬ 
vertising  Sales  Association  Scholarship  Award  winners  (I.  to  r.)  Lou 
Walcer  ($500.),  Sudler  &  Hennessey,  Nancy  Legg  ($500.),  BBD&O, 
and  Elliot  Klein  ($1,000.),  Grey  Advertising  at  the  May  1  meeting 
_ (E&P,  May  10). _ 


“There  are  dozens  of  light  columns, 
game  features  and  gossip  stories.  That  to 
me  is  the  last  word  in  editorial  pablum 
which  feeds  only  oatmeal  minds. 

“The  American  press  should  be  trying 
to  improve  its  coverage  of  the  hard  news, 
for  we  are  practically  the  only  source  for 
readers  who  want  to  know  what’s  hap¬ 
pening  in  their  community  in  a  particular 
space  and  time.” 

The  editor  continued  saying  that 
members  of  the  journalism  profession 
should  have  only  one  purpose  in  mind: 
“to  serve  the  reader  in  the  best  way  they 
can. 

“Ours  should  be  a  profession  of  the 
people,”  he  said.  “It  is  our  duty  to  be¬ 
come  an  ally  of  those  out  there  who  have 
no  social  identity.  The  poor  need  us  .  .  . 
the  elderly  need  us  .  .  .  the  blue-collars 
need  us  .  .  .  the  students  need  us.  Soci¬ 
ety  as  a  whole  needs  us  as  an  uncluttered 
corridor  of  information,  unencumbered 
by  the  forces  that  tend  to  use  society 
rather  than  serve  it.” 

One  of  the  forces  that  “uses  society 
rather  than  serves  it,”  according  to 
Bianco,  is  the  profit  motive  behind  the 
corporate  system. 

In  their  duty  to  become  “an  ally  of 
those  .  .  .  who  have  no  social  identity,” 
Bianco  said  that  newspapers  “must  re¬ 
flect  the  total  life. 

“The  best  balance  is  by  reporting  the 
news,  as  well  as  giving  attention  to  fea¬ 
tures  on  human  accomplishments  and 
services.” 

On  the  way  to  that  quest.  Bianco  said, 
“a  newspaper  does  not  have  a  right  to 
know  (to  invade  one’s  privacy),  but  it 
has  a  duty  to  seek  the  truth”  for  its  allies, 
the  people: 

“We  must  reach  our  readers  with  what 


they  want,  serve  them,  and  satisfy  them 
with  what  they  deserve  to  have — and 
that’s  a  newspaper  that’s  responsible  to 
the  people.” 

Nine  win  ANPA 
high  school  awards 

The  American  Newspaper  Publishers 
Association  has  announced  the  names  of 
nine  winners  in  the  1980  ANPA  Founda¬ 
tion/Quill  and  Scroll  Writing  Contest  for 
high  school  journalists.  The  winners 
were  chosen  from  nearly  4,000  entries. 

The  winners,  listed  by  category,  were: 
Editorial:  Jon  Bunge,  The  New  Trier 
News,  New  Trier  High  School  East, 
Winnetka,  III.;  News  Story:  Bill  Jaeger, 
The  Kirkwood  Call,  Kirkwood  High 
School,  Mo.;  Feature:  Melissa  Miller, 
The  Spirit  of  '80,  Truman  High  School, 
Independence,  Mo.;  Investigative  Re¬ 
porting:  Kathy  Koerner,  The  Parakeet, 
West  High  School,  Green  Bay,  Wise.; 
Advertisement:  Susan  Shaw  and  Celia 
Sunne,  The  Clearlifflu,  Clearwater  High 
School,  Fla.;  Sport  Story:  Matt  DeGa- 
lan.  Orange  and  Black,  Crystal  Lake 
Central  High  School,  III.;  Photography: 
Hank  Trotter,  The  Konah,  Sentinal  High 
School,  Missoula,  Mont.;  and  Editorial 
Cartoon:  Daniel  Shefelman,  The  Ma¬ 
roon,  Austin  High  School,  Texas. 

Rental  discount 

Members  of  Suburban  Newspapers  of 
America  are  offered  a  25%  discount  on 
cars  rented  from  Avis  in  the  United 
States.  Since  the  program  began  last 
summer,  the  discount  has  increased  10%. 
Hertz  gives  ANPA  members  a  30% 
discount  of  most  cars. 
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"In  my  30  years  of.teaching,  1 
don't  know  of  any  program  that 
has  done  more  to  get  students  to 
read  the  newspaper  and  become 
concerned  about  world  events. 
VEC  is  just  great!" 

CONCORD  COMMUNITY 
HIGH  SCHOOL 
ELKHART,  INDIANA 

"A  tremendous  aid  to  teaching 
current  events!  We  are  extremely 
grateful  for  the  VEC  Program 
students  look  forward  to  it 
week  and  they  have  de 
greater  appreciation, 
the  newspaper.” 
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are  for 
?nts.  Get- 
?rted  to  want  to 
ffht  problem  But 
TERALD-VEC 
^er  In  Education 
Tam  has  been  a  tremendous 
T&lp.  It  sparks  their  interest  in 
various  subjects  and  makes  them 
want  to  read  to  find  out  more.” 

TACONI  ELEM  SCHOOL 
OCEAN  SPRINGS,  MISSISSIPPI 

"Students  are  showing  a  much 
greater  interest  in  current  events 
They  bring  in  many  newspaper 
clippings  of  their  reading.  VEC 
has  helped  them  gain  a  greater 
understanding  of  current  events 
They  also  have  more  apprecia¬ 
tion  for  political  cartoons" 

SEQUOIA  ELEM  SCHOOL 
SACRAMENTO,  CALIFORNIA 

'The  newspaper  in  the  library  Is 
always  being  read,  with  students 
waiting  to  use  It.  VEC  has  In¬ 
creased  teacher  assignments 
using  the  newspaper  at  home.  We 
are  very  enthusiastic  about  this 
service.” 

ST.  PATRICK’S  HIGH  SCHOOL 
VALLEJO.  CALIFORNIA 

"Thank  you  Patriot  Ledger  My 
8th  graders  are  now  reading  and 
discussing  current  events  dally! 
Your  VEC  Program  has  opened 
new  doors  for  them  and  they  now 
know  the  value  of  a  newspaper's 
coverage.” 

ST  AGATHAS  JR  HS 
MILTON.  MASSACHUSETTS 

"The  VEC  Program  has  definitely 
increased  my  students’ 
awareness  of  current  events 
Several  of  my  students  who  had 
no  interest  now  read  newspapers 
Many  students  now  quote  the 
DUNKIRK-OBSERVER. 

BROCKTON  HIGH  SCHOOL 
BROCKTON.  NEW  JERSEY 

"Our  children  really  find  the  VEC 
Program  enjoyable.  They  look 
forward  to  it.  and  have  acquired 
skills  that  will  assure  their  con¬ 
tinued  Interest  in  newspapers  and 
In  current  affairs.” 

N  ROEBUCK  ELEM  SCHOOL 
BIRMINGHAM,  ALABAMA 

"The  use  of  the  VEC  Program  has 
increased  the  students' 
awareness  of  what  is  going  on  in 


"I  am  delighted  with  VEC  as  a 
teaching  tool  Children  in  reading 
class  bring  in  articles  from  the, 
newspaper  that  correlate  wi^ 
news  Item  in  the  filmstrip 
are  delighted  with  thj 
and  do  a  better  |g 
articles  becaij 
them  becc 
story. 

;  filmstrips  at  the 
Jrade  level  They  are 
^%\J^one  and  more  students 
Bw  reading  and  using  the 
(ES  on  their  own.” 

SHELTON  VIEW  ELEM  SCHOOL 
BOTHELL,  WASHINGTON 

"Teachers  using  the  VEC 
filmstrips  are  enthusiastic  about 
them  and  the  way  in  which  the 

children  are  motivated  to  read 
newspapers  at  home  and  to  share 
their  knowledge  with  their 
parents.” 

BARRINGTON  ELEM  SCHOOL 
COLUMBUS.  OHIO 

"The  VEC  Program  has  been  very 
successful  in  stimulating  my 
senior  government  and 
economics  students  to  read  the 
newspaper  Most  of  my  students 
are  reading  the  PALLADIUM- 
ITEM  In  preparation  for  the 
filmstrip  each  week.  1  am  doing 
this  to  stimulate  more  interest  in 
the  paper  to  make  reading  the 
newspaper  a  habit  " 

LINCOLN  HIGH  SCHOOL 
CAMBRIDGE  CITY,  INDIANA 

"  THE  HOME  NEWS  Program 
brings  parents  and  children 
together.  We  have  family  com¬ 
petition  using  the  Sunday  NEWS 
QUIZ  —  who  does  better  —  the 
kids  or  parents?  It's  usually  the 
kids!  Thanks  for  a  great 
program  " 

SOUTH  RIVER  JR. 

HIGH  SCHOOL 
SOUTH  RIVER,  NEW  JERSEY 

"Sixth  graders  did  not  have  much 
of  an  interest  in  newspapers  and 
current  events  They  groaned 
when  I  started  talking  about  it 
After  a  few 
eagerly  a 
game  of 
person  in 
They  bro 
and  news 
continuei 
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readers  of 
'penings  The 
help  to  focus  their 
n  the  top  news  of  the 
ur  students  have  become 
y  knowledgeable  about  what 
IS  going  on  at  a  local,  state, 
national,  and  international  level  " 
URSULINE  ACADEMY 
HIGH  SCHOOL 
NEW  ORLEANS.  LOUISIANA 

’’It's  fantastic!  VEC  encourages 
the  kids  to  read  their  newspaper 
Their  awareness  has  really  been 
broadened.  Their  vocabulary  has 
improved  Some  parents  tell  me 
that  the  kids  are  informing  them 
on  the  issues.” 

GARDEN  VIEW  SCHOOL 
MONTREAL.  QUEBEC 

"My  studervts  are  learning  how 
much  people  have  to  know  in 
order  to  be  good  citizens  They 
are  reading  the  newspaper  and 
commenting  each  day  upon  the 
unfolding  of  an  event  We  ap¬ 
preciate  the  DAILY  JEFFERSO¬ 
NIAN  for  providing  them  with  this 
enriching  experience  ' 
WASHINGTON  ELEW SCHOOL 
CAMBRIDGE.  OHIO 

"My  students  are  so  enthusiastic! 
They  can't  wait  unbi  Thursday  — 
the  day  the  papers  arrive.  The 
newspaper  learning  activities  in 
the  VEC  Program  ire  fun  as  well 
as  very  educational  We've  used 
them  for  every  single  subject.” 
ST  ELIZABETH  CATH  SCHOOL 
POMPANO  BEACH,  FLORIDA 

Three  other  teachers  and  I  use 
the  Program  regularly.  We  use  a 
news  bulletin  board  and  I  have  my 
students  do  a  scavenger  hunt 
each  night  in  the  ENTERPRISE. 
The  kids  have  really  started  to 
"think"  beyond  the  events  of  the 
day  because  of  the  VEC  Program 
Thank  you  " 

ROSE  MAC  DONALD  ELEM 
WEST  BRIDGEWATER. 

MASSACHUSETTS 

"Most  students  were  unfamiliar 
with  the  news  events  and  people 
in  the  news  during  the  showing  of 


It's  a  great  aid  for  school,  but 
also  hooks  kids  on  newspapers." 
TRINITY  LUTHERAN  SCHOOL 
FORT  WAYNE,  INDIANA 

"I  teach  a  group  of  behavior 
disordered  junior  high  age 
students  Their  reading  ability 
had  been  a  deterrent  to 
newspaper  reading,  but  the  in¬ 
terest  generated  by  classroom 
discussions  with  the  VEC 
Program  has  led  to  contributions 
from  many  students  of 
newspaper  articles  they  have 
read  on  their  own" 

VAN  EATON 
ELEMENTARY  SCHOOL 
WATERLOO.  IOWA 

"My  students  are  beginning  to 
read  the  newspaper  more 
regularly  with  the  VEC  Program 
and  they  are  much  more  aware  of 
just  how  much  the  newspaper 
can  tell  them  " 

ILLINI  JUNIOR  HIGH 
ALTON,  ILLINOIS 

"Our  weekly  current  events  dis¬ 
cussion  sessions  are  the 
highlight  of  our  fourth  grade 
social  studies  program  The 
children  are  reading  the 
newspapers  to  be  prepared  with 
Information  to  contribute.” 

LAFAYETTE  SCHOOL 
HIGHLAND  PARK,  NEW  JERSEY 

We  use  the  newspaper  daily  for 
discussion  The  filmstrip  is  view¬ 
ed  on  Friday,  so  it  helps  review 
the  week  It  also  gives  students 
the  joy  of  discovering,  "I  know 
about  that!” 

MONROE  ELEM  SCHOOL 
MONROE,  WASHINGTON 

"I  find  your  materials  to  be  very 
interesting  They  fit  into  the 
social  studies  program  extremely 
well  One  parent  commented  that 
her  daughter  looks  forward  to  the 
filmstrip  and  checks  everything 
out  in  the  paper. " 

NORTHWOOD  ELEM  SCHOOL 
PUYALLUP.  WASHINGTON 

"I  have  students  question  me  on 
Monday  about  things  they  read  in 
the  papers  over  the  weekend 
VEC  has  become  an  essential  tool 
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Thousands  of  Teachers  say  YES!’ 
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More  than  300  dally  newspapers  In  the  United  States  and  Canada 
sponsor  the  VEC  Newspaper  In  Education  Program  In  schools  In 
their  communities.  Each  year  these  newspapers  receive  thousands 
of  comments  like  these.  Would  you  like  educators  to  respond  like 
this  to  your  school  program?  For  more  Information  write  or  call: 

VEC,  Inc.,  Box  52,  Madison,  WI  53701,  Phone  (608)  831-6565 
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The  N.  I.  E.  professionals. 


Reporter  wins  $500 
for  reading  series 

Susan  T.  Hessel  of  the  La  Crosse 
(Wise.)  Tribune  won  the  International 
Reading  Association’s  Annual  Print 
Media  Award  for  excellence  in  jour¬ 
nalism  on  reading  or  a  related  topic. 

The  $500  prize  was  presented  to  Hes¬ 
sel  for  a  series  of  articles,  entitled  “New 
Texts,  Eager  Readers,”  dealt  with  vari¬ 
ous  aspects  of  reading  education  in  the 
La  Crosse  schools. 

The  International  Reading  Association 
also  presented  two  awards  to  honor  out¬ 
standing  achievement  in  broadcast  pro¬ 
gramming  relating  to  reading.  Dr.  Alan 
Sloan  won  the  Broadcast  Media  Televi¬ 
sion  Award  for  “Hooray  for  Reading!” 
aired  by  Field  Communications. 
“Hooray  for  Reading!”  consisted  of 
television  commercials  and  a  30-minute 
special  program  encouraging  children  to 
read  by  presenting  dramatic  excerpts 
from  selected  children's  books. 

Christine  Crooks,  an  elementary 
school  teacher  in  Juneau,  Alaska  won 
the  Broadcast  Media  Radio  Award  for 
“Superbooks.”  This  program  is  entirely 
written  and  hosted  by  children  aged  8-12. 
Crooks  prerecords  the  program  and  does 
minimal  editing. 

Certificates  of  Merit,  which  are  pre¬ 
sented  to  the  authors  of  the  best  articles 
in  different  classes,  will  be  given  to: 

First  place,  single  article,  metropolitan 
class  (100,000  circulation  or  more), 
David  Kushma,  Philadelphia  Bulletin, 
for  “Illiteracy,  ‘Like  a  Blindness.’  ” 

Second  place,  single  article,  met¬ 
ropolitan  class,  Russell  Leavitt, 
Roanoke  (Va.)  Times  &  World-News,  for 
“Speed  Reading  Claims  May  Just  Skim 
Surface”;  and  Cookie  Wascha,  Flint 
(Mich.)  Journal,  for  “X  No  Longer 
Marks  the  Spot.” 

First  place,  single  article,  nonmet¬ 
ropolitan  class,  John  Accola,  Idaho 
Statesman,  Boise,  for  “Dyslexia.” 

Second  place,  single  article,  nonmet¬ 
ropolitan  class,  Mary  Reed,  Jackson 
(Tenn.)  Sun,  for  “Reading:  More  to  it 
than  Picking  up  a  Book.” 

First  place,  metropolitan  class  series, 
M.  William  Salganik,  Baltimore  Sun,  for 
a  series  of  articles  on  proficiency  tests 
and  the  preparation  for  the  tests  at  Ed¬ 
mondson  High  School. 

First  place,  nonmetropolitan  class 
series,  David  Cdrter,  Arizona  Daily  Star, 
Tucson,  for  a  series  of  articles  about  the 
effectiveness  of  programs  to  increase 
achievement  levels  in  Tucson  schools. 

First  place,  weekly  newspaper  class, 
Lothar  Wedekind,  Times  Mafiazine, 
Army  Times  Publishing  Company, 
Washington,  D.C.,  for  “When  G1  Joe 
Can’t  Read.” 

First  place,  magazine  class,  Gil 
Sewall,  Newsweek,  for  “Read  All  About 
It.” 

The  IRA  Annual  Print  and  Broadcast 


John  W.  Andrews 


Robert  L.  Oney 


Richard  L.  Henderson 


RALEIGH  NEWS  AND  OBSERVER  APPOINTMENTS— 

John  W.  Andrews  was  appointed  assistant  to  the  president 
Frank  Daniels,  Jr.,  of  the  News  and  Observer  Publishing  Com¬ 
pany,  Raleigh,  with  responsibility  for  most  of  the  subsidiary 
operations  of  the  company.  He  was  general  manager  of  the 
Waynesville  Mountaineer — owned  by  the  publishing  com¬ 
pany. 

Robert  L.  Oney,  retail  advertising  manager  since  1974, 
became  marketing  research  director. 

Succeeding  Oney  as  retail  advertising  manager  was 
Richard  L.  Henderson,  who  was  assistant  retail  ad  manager 
and  earlier  with  the  Beaufort  (S.C.)  Gazette. 


Media  Awards  honor  outstanding  report¬ 
ing  and  programming  dealing  with  read¬ 
ing  and  literacy.  Information  on  the 
awards  program  for  this  year  is  available 
from  the  Public  Information  Office,  In¬ 
ternational  Reading  Association,  800 
Barksdale  Road,  P.O.  Box  8139, 
Newark,  Delaware  19711,  U.S.A. 

More  stock  approved 

The  shareholders  of  Post  Corporation 
approved  an  increase  in  the  common 
stock  of  the  company  from  2  million  to  5 
million.  They  were  told  there  are  no  pres¬ 
ent  plans  to  issue  stock,  but  that  the 
board  wishes  flexibility  in  meeting  op¬ 
portunities.  Also  approved  were 
amendments  to  the  firm’s  articles  pro¬ 
hibiting  stock  ownership  concentrations 
in  violation  of  the  Federal  Communica¬ 
tion  Commission’s  rules  on  foreign  own¬ 
ership  and  concentration  of  control  of 
broadcast  licenses. 


235  newspapers  run 
Salvation  Army  insert 

Seven  million  eight-page  rotogravure 
inserts  celebrating  the  launch  of  the  Sal¬ 
vation  Army’s  centennial  year  ran  in  235 
newspapers  last  weekend  as  part  of  a 
volunteer  ad  campaign  developed  by  the 
J.  Walter  Thompson  Co. 

Called  “Front  Line  Report  From  the 
100  Years  War,”  the  rotogravure  insert 
features  the  Army’s  activities  in  the  U.S. 
over  the  past  century  and  highlights  cur¬ 
rent  programs  now  in  operation. 

The  supplement  was  made  possible  by 
various  corporate  and  individual  spon¬ 
sors. 


Ad  rates  raised 

Dow  Jones  «fe  Co.  will  increase  Wall 
Street  Journal  advertising  rates  an  aver¬ 
age  of  8(T  effective  July  I.  Dow  Jones 
said  the  rate  increases  are  necessary  to 
offset  sharply  rising  newsprint  costs,  up 
169f  in  six  months,  and  other  cost  pres¬ 
sures.  The  company  emphasized  that  in¬ 
creased  circulation  of  the  Wall  Street 
Journal  minimizes  the  actual  increase  to 
the  advertiser.  Journal  advertising  rates 
were  last  increased  Jan.  2,  1980.  when 
national  advertising  rates  went  up  an  av¬ 
erage  of  10.8%. 


News  managers 

(Continued  from  pcifte  20} 


vance  themselves  and  that’s  the  reason 
she  thinks  she  was  given  so  many  oppor¬ 
tunities.  The  newspaper  business  is 
much  more  competitive  now  than  when 
she  first  started  in  it.  Just  to  get  hired  in 
editorial  now  is  a  real  accomplishment. 
We  have  so  many  hundreds  of  appli¬ 
cants.  Everbody  wants  to  work  on  a  met¬ 
ropolitan  newspaper.  1  was  fortunate 
things  worked  out  for  me,  but  now 
people  have  to  have  experience,  degrees; 
they  need  to  very  talented,  skilled  jour¬ 
nalists  before  they  come  here.  You  can 
learn  a  lot  on  a  small  paper.  The  competi¬ 
tion  increases  as  your  career  does.” 

Bringing  to  her  readers  the  human  is¬ 
sues  has  brought  recognition  and  awards 
to  White.  Child  abnormalities,  battered 
wives  and  husbands,  child  abuse,  na¬ 
tional  health  insurance  and  welfare  re¬ 
form  were  cited  by  the  Colorado  chapter 
of  the  National  Association  of  Social 
Workers  when  they  named  her  Media 
Person  of  the  Year  in  1978. 

EDITOR  &  PUBLISHER  for  May  17,  1980 


34 


Contract  talks 
broken  off  at 
Abitibi-Price 

Talks  between  the  Canadian  Pa- 
perworkers  Union  and  Abitibi-Price  Inc. 
of  Toronto  broke  down  May  3  raising  the 
possibility  of  an  interruption  in  the  sup¬ 
ply  of  newsprint. 

Neville  Hamilton,  spokesman  for  the 
union  which  represents  6,700  Abitibi- 
Price  workers  at  13  mills  in  Ontario, 
Quebec,  and  Newfoundland,  said  the 
union  will  apply  for  conciliation  services 
in  the  contract  talks. 

Hamilton  said  the  central  issues  were 
monetary. 

The  union  has  been  without  a  contract 
since  April  30,  1980,  and  will  be  in  a  legal 
strike  position  May  30. 

Dale  Palmer,  business  and  purchasing 
manager,  Topeka  Capital-Journal,  said 
the  mills  who  supply  Stauffer  Communi¬ 
cations’  papers  are  running  at  least  30 
days  behind  in  deliveries. 

The  newsprint  situation  is  tight,  he 
said,  and  in  some  areas  critical  largely 
because  of  the  stockpiling  efforts  of 
newspaper  generally. 

Probably  the  biggest  reason  for  the 
stockpiling  is  that  during  1980,  and  start¬ 
ing  in  April,  labor  contracts  with  46  mills 
will  expire.  Thirty-three  of  those  are 
Canadian  mills  and  13  are  U.S.  mills. 

“In  all  probability,”  Palmer  said,  “af¬ 


ter  the  labor  contracts  are  settled  we  can 
look  for  another  increase  along  about 
October  or  November  of  this  year  of 
about  another  $25  or  $30  a  ton.”  On  May 
1 ,  price  of  newsprint  increased  to  $400  a 
short  ton,  the  fourth  in  the  last  14  months 
and  represents  a  25%  increase. 

Past  Week’s  Stock  Prices 

NEWSPAPERS 


One 

Year 

5/12  5/6  Ago 

Affiliated  Publications  (AMEX)  .  19H  24H 

Blue  Chip  Stamps  (OTC)  .  19  I8V4  20Vj 

Capital  Cities  Comm.  (NYSE)  .  46H  46  40 

Charter  Company  (NYSE)  .  22%  22%  N/A 

Cowles  Comm.  (NYSE)  .  2IV4  20%  22% 

Dow  Jones  (NYSE)  .  36V2  35%  34% 

Early  Calif.  Ind.  (OTC)  .  6V4  S’/z  N/A 

Gannett  (NYSE)  .  41%  40Vz  43% 

Gray  Comm.  (OTC)  .  32  33V2  26'/! 

Harte-Hanks  (NYSE)  .  22%  22%  20% 

Jefferson  Pilot  (NYSE)  .  26%  27  31 V4 

Knight-Ridder  (NYSE)  .  23  22V4  22’% 

Lee  Enterprises  (NYSE)  .  18%  18  22 

Media  General  (AMEX)  .  23%  23%  21% 

Multimedia  (OTC)  .  18'%  18'%  26 

New  York  Times  (AMEX)  .  20'%  20%  26’% 

Panax  (OTC)  .  4'%  4'%  6% 

Post  Corp.  (Wise.)  (AMEX)  .  13%  14  16’% 

Quebecor  (AMEX)  .  8'%  8'%  6% 

Seaboard  Coastline  (NYSE)  .  32%  32’%  N/A 

Stauffer  Comm.  (OTC)  .  36  36  23’% 

Thomson  Newspapers  (CE)  .  16  15%  16% 

Time,  Inc.  (NYSE)  .  39%  39’%  36’% 

Times  Mirror  (NYSE)  .  29%  29’%  29% 

Toronto  Sun  (CE)  .  15’%  15  14'% 

Torstar(CE)  .  2IV2  21%  19% 

Washington  Post  (AMEX)  .  17  16%  23 

SUPPLIERS 

Abitibi  (CE)  .  17%  18’%  17’% 

Allied  Chemical  (NYSE)  .  44%  45%  N/A 

Altair  (OTC)  .  3’%  3’%  4% 

Am  Inti  (NYSE)  .  57%  58  N,A 

Berkey  Photo  (NYSE)  .  3’%  3’%  6’% 

Boise  Cascade  (NYSE)  .  32%  32  33% 

CBS  (NYSE)  .  42%  44’%  N  A 

Compugraphic  (NYSE)  .  18%  18’%  42% 

Compuscan  (OTC)  .  4’%  4  7’% 

Consol.  Bath.  (CE)  .  13%  14%  13% 


Crown  Zellerbach  (NYSE)  .  37%  39%  34 

Digital  Equipment  (NYSE)  .  61’%  64%  54% 

Domtar  (AMEX)  .  18%  20  2IV4 

Dow  Chemical  (NYSE)  .  31%  31%  25% 

Eastman  Kodak  (NYSE)  .  51'%  52  62% 

Georgia  Pacific  (NYSE)  .  25%  23’%  28% 

Grace,  W.R.  (NYSE)  .  36’%  35  N/A 

Great  Lakes  Paper  (CE)  .  50  50  34V4 

Great  Northern  Nekoosa  (NYSE)  _  30%  31’%  28 

Harris  Corp.  (NYSE)  .  29%  30'%  14 

Hunt  Chem.  (NYSE)  .  11  9%  45% 

International  Paper  (NYSE)  .  33’%  33’%  25% 

Itek  Corp.  (NYSE)  . .  21  20  45% 

Kimberly  Oark  (NYSE)  . .  41'%  41%  11% 

LogEtronics  (OTC)  .  12’%  12'%  13’% 

Logicon  (AMEX)  .  17%  16%  23’% 

MacMillan  Bloedel  (CE)  .  24%  25’%  55% 

Minnesota  Mining  &  Mfg  (NYSE)  ....  53’%  53’%  55% 

Raytheon  (NYSE)  .  70%  71%  47’% 

Rockwell  IntT  (NYSE)  .  50%  51%  39 

St.  Regis  (NYSE)  .  26%  26%  29% 

Southwest  Forest  Ind.  (NYSE)  .  15’%  14’%  17% 

Sun  Chemical  (NYSE)  .  2IV4  21%  29’/z 

Visual  Graphics  Corp.  (AMEX)  .  7  6%  5% 

Volt  Info.  (OTC)  .  21  22  15’% 

White  Consolidated  (NYSE)  .  22'%  20  26% 


Prices  supplied  by  Smith  Barney  Harris 
Upham  Inc. 

Financial  managers 
join  Parade 

Chester  J.  Geveda,  Jr.  and  C.  Denny 
White  were  named  to  financial  manage¬ 
ment  positions  with  Parade  Publications, 
Inc.,  New  York,  N.Y.,  publisher  of 
Parade,  according  to  John  1.  Nugent, 
vicepresident  and  director  of  finance  at 
Parade. 

Geveda,  who  was  associated  with  Dun 
&  Bradstreet,  Inc.,  New  York,  N.Y.,  as 
controller,  joins  as  controller  and  will  be 
responsible  for  all  accounting  and  trea¬ 
sury  functions.  White,  manager  of  capi¬ 
tal  evaluation  at  American  Can  Com¬ 
pany,  Greenwich,  Conn.,  joins  as  direc¬ 
tor  of  financial  planning  and  analysis. 


UNDERWRITER? 

Insurance  is  a  confusing  business  . . .  especially  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us,  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance . . .  and  need  to  plug 
into  “our"  language . . .  give  us  a  call.  If  it’s  personal  insurance 
—auto,  home,  life,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


STATI  PAIM 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
Phone:  309-662-2625 
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Linage 

The  following  linoge  tobulotions  hove  been  compiled  by  Medio  Records, 
Inc.  for  the  exclusive  publicotion  of  Editor  &  Publisher.  They  moy  not  be 
reprinted  or  published  in  ony  form  without  explicit  permission  from  Medio 
Records,  Inc.  NOTE:  Newspopers  morked  with  code  below  include  odvertis* 
ing  in  Piorode  or  Fomily  Weekly,  opproximote  linoge  os  follows: 

*Porode— 82,788  fFomily  Weekly— 91,827 


NOTE;  Due  to  the  problem  orising  from  the  chonges  in  newspo* 
per  formots.  Medio  Records  hos  odopted  the  following  policy  in 
the  interest  of  linoge  comporobility: 

(A)  All  six-column  formots  ore  meosured  os  six  columns  ond 
then  converted  ond  reported  os  eight  columns. 

(8)  All  eight-column  formots  ore  meosured  and  reported  os 
eight  columns. 

(C)  All  nine-column  formots  ore  meosured  ond  reported  os 
nine  columns. 


1980  1979 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 

ABERDEEN,  S.D. 


Americon  News-e  .  675,627  32,224  668,489  29,376 

tAmericon  News-S  .  438,205  8,736  407,891  11,248 

Grand  Total  .  1,113,832  40,960  1,076,380  40,624 

AKRON,  OHIO 

Beocon  Journol-e  .  2,297,403  87,135  2,402,751  67,548 

•Beacon  Journol-S  .  1,439,728  162,760  1,223,962  141,684 

Grond  Total  .  3,737,131  249,895  3,626,713  209,232 

ATLANTA,  GA. 

Constitution-m  .  3,115,640  673,239  3,469,248 

Journol-e  .  3,091,561  655,191  4,044,502  87,291 

Journot  &  Con$tHution-$  .  2,004,295  310,284  1,660,630  28,800 

Journol  &  Constitution-sot  640,426  _  _ 

Grond  Totol  .  8,851,922  1,638,714  9,174,380  116,091 

NOTE:  Effective  with  July  1,  1979,  Medio  Records  started  reporting  the 


combined  sot.  Journal  and  Constitution  os  o  seporote  newspoper  in  o 
seporote  column.  JUI  linoge  for  this  sot.  edition  prior  to  July  1,  1979  is 
reported  in  the  Journol-e  column. 

NOTE:  Constitution-m  ond  Journol-e  published  5  days  o  week  only,  for 
1980. 


BALTIMORE,  MO. 


•News  Americon-S  .  774,346  181,484  649,556  233,720 

News  Americon-e  .  1,232,271  31,720  1,268,312 

Sun-m  .  1,780,149  84,815  1,702,776  12,684 

Sun-e  .  1,977,991  84|17  2.037,968  34,160 

Sun-S  .  2,455,680  144,993  1,989,980  183,132 

Grond  Totol  .  8,220,437  527,829  7,648,592  463,696 


NOTE:  Sun-m,  e  and  S  changed  from  on  eight  to  nine  column  Sept.  6, 1976. 
News  Americon-e  and  S  chonged  from  eight  to  nine  column  Oct.  25, 
1976. 


BERGEN  COUNTY,  N.J. 


Record-e  . 

. .  .  2,380,858 

235,442  2,519,520 

319,698 

•Record-S  . 

.  ...  2.081  i33 

351,076  1,472,244 

213,048 

Grond  Total  . . . . 

....  4,462,391 

586,518  3,991,784 

532,746 

NUIfc:  Kecord-e  published  5  doys  o  week. 

BOCA  RATON 

,  FU. 

News-e  . 

.  .  .  994,277 

28,931  824,351 

34,234 

tNevrs-S  . 

....  781.614 

584.600 

Grand  Totol  . . .  . 

....  1,775,891 

28,931  1,408,951 

34,234 

NOTE:  News-e  published  5  days  o  week  only. 

BOSTON,  MASS. 

Herold  Americon-m 

....  746,352 

142,933  848,662 

272,224 

Herold  Americon-S  . 

....  551,415 

360,945  485,017 

333,169 

Globe-d  . 

....  2,344,073 

49,508  2,491,454 

181,184 

*Globe-S  . 

. ...  3,032.704 

354,088  2,354,936 

254,259 

Grond  Totol  . . .  . 

....  6,674,544 

907,474  6.180,060 

1,040,836 

BOULDER,  COLO. 

Comero-e  . 

...  2,125,688 

2,071,881 

9,312 

Comero-S  . 

.  810,509 

591,897 

Grand  Totol  ... 

.  2,936,197 

2,663,778 

9,312 

BRADENTON 

,  FLA. 

Herold-e  . 

.  1,377384 

11,664  1,187,839 

tH.rol<l-S  . 

.  820,956 

39,128  705,391 

Grand  Total  .  . .  . 

.  2,198,840 

50,792  1,893,230 

BUFFALO,  N.Y. 

Courier  Express-m 

.  796,403 

50,159  894,693 

38,832 

•Courier  Eipress-S . 

.  1,277,404 

3,216  1,111,857 

5,840 

News-e  . 

.  2,507,769 

91,352  2372,750 

135,712 

N.WS-S  . 

.  499.046 

8,128  320.976 

3,968 

Grond  Totol  . .  . 

.  5.080,624 

152355  4,900,276 

184,352 

CAMDEN,  1 

N.J. 

Courier  Post-e  .  . . 

.  2,335,644 

96,624  3,014.564 

285,096 

fCourier  Post-S 

.  904,340 

780 

Grond  Totol  . .  . 

.  3,239,984 

97,404  3,014.564 

285,096 

NOTE:  Courier  Post-S  first  publicotion  September  9,  1979. 

CHARLOm, 

.  N.C. 

News-e  . 

.  1,805,224 

84,136  1,879,306 

64,856 

Observer-m  . 

.  2,073,098 

153,755  2,280,880 

228,542 

•Observer-S  . 

.  1,210,715 

231,584  932.470 

132.056 

Grond  Totol  . . . 

.  5,089,037 

469,475  5,092,656 

425,454 

CHICAGO, 

ILL. 

Tribune-m  . 

.  3,385,978 

3,465,546  3,787,775 

3,620,531 

Tribune-S  . 

.  2,893,244 

1,219,152  2,621,394 

1,064,435 

Sun  Times-m  .... 

.  2327,984 

519,777  2,884,312 

678,928 

•Sun  Times-S  .  . .  . 

.  1,055,584 

642,878  1.000,783 

483.544 

Grond  Total  . . . 

.  9,962.790 

5,847,353  10,294,264 

5,847,438 

1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CINCINNATI, 

OHIO 

Enquirer-m  . 

.  3,377.970 

8,928  3,411,039 

Enquirer-S  . 

.  Z393,858 

57,920  2,084,728 

Post-e  . . 

.  1,629,160 

64,241  1,794,999 

225,893 

Grond  Totol  .  .  . 

.  7,400,988 

1314)89  7,290,766 

225,893 

CLEVELAND, 

OHIO 

Ploin  Deoler-m  . .  . 

.  3,251,072 

411,154  3,597,148 

352,597 

Ploin  Oeoler-S  .  . . 

.  2,239,304 

204,391  1,992.492 

136,133 

Press-e  . 

.  1,752,603 

306,980  1,841,129 

322,666 

Grond  Totol  .  . . 

.  7,242,979 

922,525  7,430,769 

811,396 

COLUMBUS. 

GA. 

Enquirer  (see  note) 

....  1,250,032 

107,402  1,456,439 

70,800 

•Ledger  Enquirer-S 

....  836,363 

625,954 

Grond  Totol  .  . . 

.  2,086,395 

107,402  2,082,393 

70,800 

NOTE:  Enquirer-m  o 

nd  Ledger-e  sold  in 

combinotion  Mon.  through  Fri. 

Linage  of  one  edition  Enquirer-m  is  shown. 

COLUMBUS, 

OHIO 

Dispotch-e  . 

.  2,356,531 

354,710  2,732,929 

58,801 

Dispotch-S  . 

.  2,038,744 

200,448  1,776,216 

116,544 

Citizen  Journol-m  . 

.  982,692 

1,182.602 

Grand  Total  . . . 

.  5,377.967 

555,158  5,691,747 

175,345 

DALLAS,  TEXAS 

News-m  . 

.  5,052,541 

333,414  4,574,795 

463,018 

News-S  . 

.  2,606,970 

443,745  1,763,977 

309,008 

Times  Herold-e  . . 

.  4,415,690 

379,760  4.147,055 

236,719 

’'Times  Herold-S  . 

.  2,632,337 

96,472  1,873,412 

50,192 

Grond  Totol  . . . 

.  14,707j38 

1,253,391  12,359,239 

1,058,937 

DAYTON,  OHIO 

Journol  Herold-m 

.  1,812,699 

8,160  2,139,365 

56,728 

News-e  . 

.  1,849,971 

280,227  2,233,580 

319,665 

•News-S  . 

.  1,372,104 

9.120  1.073.938 

(nond  Totol  .  . 

.  5.034,774 

297,507  5,446,883 

376,393 

DENVER,  COLO. 

Rocky  Mt.  News-m 

.  4353,534 

4,475,680 

•Rocky  Mt.  News-S 

....  1.274,872 

966.670 

Post-e  . 

.  3,370,960 

118,798  3,631,527 

113,779 

Post-S  . 

.  Z 908,997 

2,042.460 

Grond  Total 

.  12,108,363 

118,79811,116,337 

113,779 

DETROIT,  MICH. 

Note  two  listings 

Free  Press-m  . .  . 

.  1,997,610 

298,931  2,224,326 

324,725 

"Free  Pre$s-5  . . . 

.  1,049,738 

153,556  810,679 

202,861 

News-e  . 

.  2.997,459 

519,243  3,299,860 

510,693 

News-S  . 

.  2,071,343 

378,893  1,782,248 

347,600 

(^ond  Totol 

.  8,116,150 

1,350,623  8,117,113 

1,385,879 

NOTE;  News  figures 

1  obove  reflect  octuol  nine  column  meosurements. 

Free  Press-m  .  . . 

.  1,997,610 

298,931  2,224,326 

324,725 

"Free  Press-S  .  . . 

.  1.049,738 

153,556  810,679 

202,861 

News-e  . 

.  2,784,067 

486,430  3,071,558 

474,156 

News-S  . 

.  1,981,671 

368.021  1.693.257 

339,829 

(Vond  Total 

.  7,813,086 

1,306,938  7,799,820 

1,341,571 

NOTE:  News  figures 

obove  reflect  converted  eight  column  measurements. 

DULUTH,  MINN. 

Herold-e  . 

.  852,053 

38,504  927,940 

40,416 

News  Tribune-m  . 

.  905,705 

34,624  992,409 

62,640 

’’News  Tribune-S 

.  848.894 

144.976  654.957 

68,256 

(kond  Total  . .  . 

.  2,606,652 

218,104  2,575,306 

171,312 

NOTE:  Herold-e  published  5  doys  o  week  only. 


ERIE,  PA. 


Times-e  . 

...  1,368,937 

9.296  1,455,744 

34,280 

'Times  News-S  .... 

. . . .  936,482 

24,648  779,983 

21.056 

Grond  Totol . 

...  2,305,419 

33,944  2,235,727 

55,336 

FORT  LAUDERDALE,  FLA. 

News-e  . 

...  4,518,168 

566,019  4,643,037 

618,602 

•News  &  Sun  Sentinel-S  2,381,817 

560.868  1,820,763 

374,826 

News  &  Sun  Sentinel-s 

..  2,135,958 

2,107,137 

Sun  Sentinel-m  . 

. ...  4,003,551 

930.706  3.774,141 

1,063,392 

Grond  Total . . 

. .  . .  13,039,494 

2,057,59312,345,078 

2,056,820 

NOTE:  News-e  &  Sun  Sentinel  published  5  doys  o  week. 

GARY,  IND. 

Post  Tribune-e  . 

...  1,729,765 

140,911  1,761,851 

312,771 

•Post  Tribune-S  ... 

,  . . .  1.191.456 

95,423  1,023,592 

Grond  Totol . 

...  2,921,221 

236,334  2,785,443 

312,771 

GRANL  FORKS,  N.D. 

Herold-e  . 

...  879,706 

38,240  848,167 

26,296 

fHerold-S  . 

...  590,008 

22,796  529,665 

92,480 

(xrond  Totol . 

. . .  .  1,469,714 

61,036  1.377.832 

118,776 

HARTFORD,  CONN. 

Couront-m  . . 

.  . .  .  2,716,020 

235,860  2,663,447 

212,068 

•Couront-S  . 

. . . .  1.629.819 

634,280  1,200,155 

365,772 

Grond  Totol . 

. ...  4,345.839 

870,140  3,863,602 

577,840 

NOTE:  Couront-m  and 

S  chonged  from  eight  to  nine-column  Feb.  1, 

1980. 

HONOLULU,  HAWAII 

Advertiser-m  . 

. ...  2,708,483 

2,680,931 

Stor  Bulletin-e  .... 

. ...  2,683,080 

2,684,271 

•$tor  Bulletin  & 

Advertiser-S  .... 

....  1,866,202 

1,213,376 

Grond  Totol  .... 

. ...  7,257,765 

6,578,578 

HOUSTON, 

nxAS 

Chronicle-e  . 

. .  ..  6,296,010 

562,389  6,035,824 

596,005 

Chronkle-S  . 

. ...  3,301,569 

338,772  3,417,236 

286,236 

Po$t-m  . 

. ...  4.386,064 

477,309  5,747,141 

610,780 

•Post-S  . 

.  ...  2,616,074 

194,782  1,501,127 

220,279 

Grond  Totol  . 

.  .  . .  16,599,717 

1,573,25216,701,328 

1,713,300 

KANSAS  CITY,  MO. 

Times-m  . 

.  .  .  2,484,539 

515,314  2,799,810 

494,955 

Stor-e  . 

....  1,195,011 

74,544  1,274,464 

149,818 

Stor-S  . 

.  . .  .  1345,332 

295,764  1,635,804 

184.264 

Grand  Totol  . 

. ...  5,524,882 

885,622  5,710,078 

829,037 

LEXINGTON,  KY. 

Herald  (See  Note) 

. . .  .  1.984,671 

52.016  2,188.031 

128,424 

•Herold  Leoder-S  . . 

. .  . .  1,244,968 

25,368  1,048,982 

12,476 

Grond  Totol . 

....  3,229,639 

77,384  3,237,013 

140,900 

NOTE:  Herold-m  ond  Leoder-e  sold  in 

combinotion,  mon.  through  fri. 

Linoge  of  one  edition-m  is  shown. 

LITTLE  ROCK,  ARK. 

Arkonsos  (xozette-m 

. . . .  1,239,784 

367,504  1,462,988 

122,920 

'Arkonsos  Gozette-S 

....  902,360 

84,972  677.618 

67,056 

Grand  Totol . 

....  2,142,144 

452,476  2,140,606 

189,976 

LONG  BEACH 

1,  CALIF. 

Independent  (See  Note)  .  Z25S,983 

440,005  2,331,449 

470,776 

•Independent  Press 

Telegrom-S  . 

. ...  931.165 

61.504  824.526 

39.784 

Grond  Total .  3,187,148  501,509  3,155,975  510,560 

NOTE;  Independent-m  ond  Press  Telegrom-e  sold  in  combination, 
mon.  through  fri.  Linoge  of  one  edition  Independent-m  is  shown. 

(Continued  on  pufte  38) 


Ad  Expenditure  Trends 
March  1980 


A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


Classifications 

1980 

(000) 

Omitted 

1979 

(000) 

Omitted 

Dollar  Change 
(000) 

Omitted  % 

Retail 

March . 

$  382,408 

323,332 

+  59,076 

+  18.3 

First  Three  Months 

982,570 

855,753 

+  126,817 

+  14.8 

Department  Stores 
(Included  in  Retail) 

March . 

82,260 

71,834 

+  10,426 

+  14.5 

First  Three  Months 

202,364 

188,045 

+  14,319 

+  7.6 

General 

March . 

104,422 

83,543 

+  20,879 

+25.0 

First  Three  Months 

282,346 

232,408 

+  49,938 

+  21.5 

Automotive 

March . 

17,331 

17,790 

459 

-  2.6 

First  Three  Months 

52,223 

48,044 

+  4,179 

+  8.7 

Financial 

March . 

25,582 

20,298 

+  5,284 

+  26.0 

First  Three  Months 

75,040 

55,778 

+  19,262 

+  34.5 

Classified 

March . 

213,945 

190,682 

+  23,263 

+  12.2 

First  Three  Months 

588,454 

517,136 

+  71,318 

+  13.8 

Total  Advertising 

March . 

743,688 

635,645 

+  108,043 

+  17.0 

First  Three  Months 

1,980,633 

1,709,119 

+  271,514 

+  15.9 
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El  Herald  runs  exile  action  line 


Local  Sunday  supp 
to  be  discontinued 

Newport  News  (Va.)  Daily  Press  will 
discontinue  its  local  offset  Sunday 
magazine.  Panorama,  on  June  15. 

The  paper’s  general  manager,  Norman 
L.  Freeman,  cited  the  magazine’s  failure 
to  attract  national  advertising  as  the  pri¬ 
mary  reason  for  the  decision. 

“It  just  wasn’t  selling,’’  he  said. 
“There  was  little  appeal  to  advertisers, 
little  or  no  national  advertising.’’ 

Panorama  has  been  a  feature  of  the 
Sunday  Daily  Press  for  14  years. 
Freeman  stated.  The  magazine  went  to 
offset  in  October  1975  in  an  effort  “to 
improve  color,  dress  it  up  a  little  bit,  and 
make  it  fly,”  he  added.  “We  just 
couldn’t  do  it.” 

The  Sunday  Daily  Press  will  continue 
to  carry  Parade  which  it  also  has  had  for 
a  number  of  years. 

“Parade  is  not  a  revenue  producer.  In 
the  long  run  it’s  a  cost,”  the  general 
manager  said.  “We  carry  Parade  for  its 
reader  appeal.” 

Goes  to  200 

The  Harrisburg  (Pa.)  Patriot  and  the 
Evening  News,  Newhouse  publications, 
increased  per  copy  sale  prices  from  150 
to  200,  effective  May  5.  There  was  no 
change  in  the  home-delivered  price. 


El  Miami  Herald,  the  60,000  daily 
Spanish  edition  of  the  Miami  Herald,  has 
begun  a  refugee  action  line  column  to 
help  solve  the  problems  faced  by  Cuban 
exiles  coming  into  Florida  and  the  people 
trying  to  provide  them  with  aid. 

El  Herald  also  has  begun  publishing 
the  names  of  the  refugees  who  have  been 
processed  for  entry  into  the  United 
States.  The  lists  run  “a  couple  of  pages  a 
day,”  said  the  edition’s  managing  editor. 
Bill  Long. 

Last  May  4,  El  Herald  put  out  a  16  page 
special  section  titled  “Exodo  Cubano” 
on  the  exile  situation  which  featured  full 


The  New  York  Times  plans  to  imple¬ 
ment  a  “more  aggressive”  home  deliv¬ 
ery  drive  in  the  Washington  D.C.  area 
next  fall,  Donald  A.  Nizen,  director  of 
consumer  services,  disclosed. 

“Washington  is  part  of  our  primary 
market  as  far  as  we’re  concerned,” 
Nizen  said.  “It’s  in  the  northeast  cor¬ 
ridor  and  a  very  upscale  market.” 

Nizen  stated  the  Times  will  establish  a 
new  sales  office  in  Washington  and  that 
the  expanded  home  delivery  campaign 
will  include  “more  telephone  sales  and 
direct  mail.” 

The  Times  does  not  intend  to  take  over 


color  front  and  back  pages  and  a  double 
truck  color  photo  in  the  centerfold. 

“Community  reaction  to  the  section 
has  been  strong,”  Long  stated,  adding  El 
Herald  is  making  free  copies  of  the  sec¬ 
tion  available  at  its  reception  desk. 

“We’re  giving  a  lot  of  space  for  daily 
coverage  of  the  exiles,”  Long  continued. 
He  said  about  one-third  of  Greater 
Miami’s  1.5  million  population  is  Latin 
including  Cubans,  I^erto  Ricans,  and 
Central  and  South  Americans. 

Long  estimated  the  area’s  Cuban 
population  as  450,000. 


its  home  delivery  distribution  in  Wash¬ 
ington  as  it  had  done  in  Boston,  Nizen 
added.  He  said  the  paper  will  continue  to 
rely  on  its  present  wholesalers  in  the 
area. 

H&R  Block  to  JWT 

J.  Walter  Thompson  Co.,  Chicago,  has 
landed  the  H&R  Block  Co.  account, 
the  Kansas  City-based  income  tax 
preparation  firm.  BBDO  resigned  the 
account  because  of  differences  in  fee 
compensation.  JWT  will  handle  both 
creative  and  media  placement  services. 


NY  Times  plans  home  delivery  drive  in  D.C. 


IHE  COURTS  AND 


A  report  prepared  by 

The  New  York,  Times  Information  Service 

1980  Revised  Edition 


The  issue  of  “Fair  Trial  vs.  Free  Press”  has  become  front¬ 
page  news  in  recent  years  as  journalists  and  judges  have 
repeatedly  disagreed  over  where  the  proper  balance  lies. 
Most  observers  would  say  it  is  not  a  matter  of  which  side  is 
right  but  rather  the  more  elusive  question  of  how  much 
weight  to  give  competing  rights  when  they  appear  to  be  on 
a  collision  course. 

Ibpics  covered  in  this  report  include  the  con¬ 
fidentiality  of  news  sources,  judicial  gag  orders,  police 
searches  of  newspaper  offices  and  TV  cameras  in  the 
courtrooms.  An  entire  chapter  is  devoted  to  the  Myron 
Farber  case. 

The  Courts  and  the  Press  consists  of  detailed 
summaries  of  articles  from  the  New  Yirk  Times,  Editor 
&  Publisher  and  many  other  periodicals.  This  report  was 
compiled  from  The  Information  Bank,*  a  com¬ 
puterized  data  base  of  over  1 . 7  million  abstracts  of  articles 
on  current  affairs.  Supplementing  the  summaries  are  ex¬ 
cerpts  from  major  Supreme  Court  decisions  as  reported  in 
The  New  \t)rk  Times.  An  index  to  people,  places  and 
organizations  makes  the  report  of  continuing  reference 
value. 


City/ State/  Zip 


Send  me  my  copy  of  The  Courts  and  the  Press. 

□  Purchase  order  enclosed  for  $49.00. 

□  Company  or  personal  check  enclosed  for  $49.00. 
Residents  of  California,  Illinois,  New  jersey.  New 
\brk,  Texas  and  Virginia  add  applicable  sales  taxes 


Nan)e  . 


Firm 


Address 


Mail  to: 

The  New  York  Times  Information  Service 

I7I9A  Route  10 

Parsippany,  New  jersey  07054 
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Linage  — (Cant’d  from  page  36) 

1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


LONG  ISLAND,  N.Y. 

Newdoj-e  .  2,595,169  795,949  2,794,565  703,600 

Newsdoy-S  .  1.597.554  459.149  1.127.554  334.874 

Grand  Totol .  4,192,723  1,255,098  3,922,119  1,038,474 

LOS  ANGELiS,  CALIF. 

Tinws-m  .  5,657,397  2,970,126  5,807,407  2,897,368 

Tim«-5  .  3,724,448  1,731,492  3,019,665  1,382,394 

Herald  Exominer-e  .  962,879  26,231  903,308  44,823 

Herald  Exominer-S  .  366,379  14,996  289,137  _ 

Grand  Tolol .  10,711,103  4,742,84510,019,517  4,324,585 

LOS  ANGELES  SAN  FERNANDO  VALLEY, 

CALIF. 

Vnlley  News-m  .  3,247,633  560,454  2,997,988  648,346 

•Volley  News-S  .  1,282,027  136,764  961,031  35,184 

Grand  Tolol .  4,529,660  697,218  3,959,019  683,530 

NOTE:  Volley  News-m  published  5  doys  o  week  only. 


NOTE:  Volley  News  begon  publishing  n  Mon.  edition  ellective  Sept. 
10,  1979.  Previously,  this  newspoper  wos  published  Tues. 
through  Sun.  only. 

NOTE:  Effective  Jon.  6,  1980,  Fomily  Weekly  Mogoiine  hos  been  re- 
ploced  by  Porode  Mogoiine. 

MACON,  GA. 

Telegraph  (See  Note)  . .  .  1,169,825  61,567  1,257,950  125,630 

•Telegroph  &  News-S  . . .  777,028  32,452  561,073  22,192 

Grand  Tolol .  1,946,853  94,019  1,819,023  147,822 

NOTE:  Telegroph-m  ond  News-e  sold  in  combinolion,  Mdh.  through 
Fri.  Linage  ol  one  edition  Telegroph-m  is  shown. 

MANCHESTER,  N.H. 

Union  Lender  .  1,363,998  149,876  1,383,330 

•New  Hompshire  News-S  799,410  108,700  679,531 

Grand  Total .  2,163,408  258,576  2,062,861 

MEMPHIS,  TENN. 


Commerciol  Appeol-m 

...  2,240,613 

128,931  2,258,493 

251,863 

Commercial  Appeal-S 

...  1,402,871 

1,067,087 

73,668 

Press-Scimitor-e  . .  . 

.  ...  1,685,663 

152,541  1,659,417 

162.502 

Grond  Total . 

....  5,329,147 

281,472  4,984,997 

488,033 

MIAMI,  FU. 

Herald-m  . 

....  3,951,399 

1,233,710  4,234,852 

1,164,703 

Herold-S  . 

....  2,660,262 

784,183  2,045,199 

730,241 

News-e  . 

....  1,986,358 

18,749  2,103,660 

35,662 

Grand  Tolol  . 

....  8,598,039 

2,036,642  8,383,731 

1,930.606 

MINNEAPOLIS,  MINN. 

Tribune-m  . 

....  1,879,155 

107,401  1,953,221 

89,362 

Tribune-S  . 

....  2,453,652 

559,339  2,079,148 

378,315 

Stor-e  . 

....  1,989,751 

379,711  2,303,929 

424,982 

btor  &  Iribune-sot 

....  477,025 

446,294 

Grond  Total  . 

....  6,799,583 

1,046,451  6,782,592 

892,659 

NUIb:  Iribune-m  ond  Stor-e  published  5  doys  o  week  only. 

NASHVILLE, 

TENN. 

6onner-e  . 

....  2,245,968 

216,024  2,370,939 

166,424 

Tennesseon-m  . 

....  2,259,853 

216,024  2,463,714 

172,016 

‘Tennesseon-S  . . .  . 

....  1,529,007 

91,500  1,197,277 

68,136 

Grand  Totol  . 

....  6,034,828 

523,548  6,031,930 

406,576 

NEW  YORK 

,  N.Y. 

Times-m  . 

.  3,150,645 

110,700  3,017,315 

59,400 

Times-S  . 

.  3,713,551 

1,344,190  2,825,683 

878,300 

News-m  . 

.  1,370,243 

1,437,301  1,398,576 

1,277,450 

News-S  . 

.  819,981 

1,425,760  655,475 

1,171,095 

Posl-e  . 

.  877,580 

621,287 

Grond  Total  .... 

.  9,932,000 

4,317,951  8,718,336 

3,386,245 

NEWARK, 

N.J. 

Stor  Ledger-m  . .  . 

.  3,236,700 

172,347  3,260,764 

92,045 

‘Star  Ledger-S  . .  . 

.  2,931,878 

170,744  2,169,335 

184,136 

Grond  Tolol  .  . . 

.  6,168,578 

343,091  5,430,099 

276,181 

OAKUND, 

CALIF. 

Tribune-e  . 

.  2,084,479 

192,610  2,152,777 

167,938 

‘Tribune-S  . 

.  1,216,515 

141.768  1.020.607 

31,536 

Grond  Tolol  .... 

.  3,300,994 

334,378  3,173,384 

199,474 

ORANGE  COUNTY,  CALIF. 

Register-d  . 

.  5,379,132 

78,336  5,486,541 

34,104 

fRegister-S  . 

.  2,159,007 

5,140  1,758,292 

Grand  Total  .... 

.  7,538,139 

83,476  7,244,833 

34,104 

PASADENA, 

CALIF. 

Stor  News-d  . 

.  1,101,386 

136,428  1,270,245 

136,214 

‘Stor  News-S  .... 

.  557,671 

463,825 

2,370 

Grond  Totol  .... 

.  1,659,057 

136,428  1,734,070 

138,584 

PASSIAC, 

N.J. 

Herald  News-e  .  . . 

.  1,095,478 

171,350  1,133,736 

263,768 

fHerald  News-S  .  . 

.  598,997 

144,204  395.791 

80,294 

Grand  Tolol  .... 

.  1,694,475 

315,554  1,529,527 

344,062 

PATERSON 

1,  N.J. 

News-e  . 

.  882,226 

181,176  1,018,168 

171,088 

PEORIA, 

ILL 

Journal  Stor-d  . .  . 

.  1,691,687 

107,920  1,918,628 

137,236 

‘Journol  Star-S 

.  966,705 

24,312  816,783 

76,016 

Grond  Totol  .  .  . '. 

.  2,658,392 

132,232  2,735,411 

213,252 

PHILADELPHIA,  PA. 

Bullelin-e  .  1,747390  453,042  1,831,208  735,482 

•Bullelin-S  .  695,682  222,721  655,215  328,301 

Inguirer-m  .  2,062,383  190,170  2,184,598  183,060 

Inguirer-s  .  2,373,866  441,532  1,920,870  384,389 

News-e  .  976,646  16,512  1,050,808  12,684 

Grand  Tolol .  7,856,467  1,323,977  7,642,699  1,643,916 

PITTSBURGH,  PA. 

Post  Goielle-m  .  1,155,257  380,910  1,185,843  200,927 

Press-e  .  2,248,303  453,622  2,275,996  248,342 

•Press-S  .  2,387,366  11,840  1399,079  _ 

Grand  Tolol .  5,790,926  846,372  5,360,918  449,269 

PROVIDENCE,  R.l. 

Bullelin-e  .  1,714,225  372,017  1,768,498  387,431 

Journol-m  .  1,596,740  269,623  1,585,819  292,953 

Journol-S  .  1,674,904  232,092  1,323,021  95,760 

Grand  Totol .  4,985,869  873,732  4,677,338  776,144 

NOTE:  Bulletin-e  and  Journol-m  hot  o  combined  Sot.  edition.  The 
linage  it  only  shown  in  the  Bulletin-e. 
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1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ROCHESTER, 

N.Y. 

Democrot  &  Chronkle-m 

1,793,512 

183,955 

1,804,559 

235,298 

Democrot  &  Chronicle-S 

1,285,824 

98,064 

1,097,679 

64,488 

Times  Union-e  . 

1  ■655.528 

142.842 

1.804.896 

178.904 

Grand  Total . . 

.  .  4,734,864 

424,861 

4,707,134 

478,690 

SACRAMENTO, 

y  CALIF. 

6ee-m  . 

.  3,292,916 

713,405 

3,376,185 

580,484 

‘Bee-S  . 

.  1,709,133 

354,224 

1,299355 

260,604 

Union-m  . 

.  2,508,279 

270,288 

2,583,220 

201,104 

tUnion-S  . 

.  614,323 

136,968 

667.171 

25,768 

Grond  Total  . 

.  8,124,651 

1,474,885 

7,926,431 

1,067,960 

ST.  LOUIS, 

MO. 

Globe  Democrot-m  . .  . 

.  1,815,312 

259,939 

1,591.473 

221,009 

Globe  Democrot-WE  .  . 

.  1,121,876 

835,257 

48,936 

Post  Dispotch-e  . 

.  1,914,418 

182,537 

2,191,772 

191,005 

Post  Dispotch-S  . 

.  2,443,321 

2,180,833 

Grond  Totol  . 

.  7,294,927 

442,476 

6,799,335 

460,950 

NOTE:  Globe  Democrot-m  published  5  doys  o  week  only. 

ST.  PAUL,  MINN. 

Pioneer  Press-m  .  1.172,494  1,241,777 

‘Pioneer  Press-S  .  1,907,156  1,495,753 

Dispotch .  1,778,039  228,076  2,056,034  246,026 

Grand  Total .  4,857,689  228,076  4,793,564  246,026 

NOTE:  Pioneer  Press-m  and  Dispotch-e  has  o  combined  sot.  edi¬ 
tion.  The  linage  is  shown  in  the  Dispotch-e. 


ST.  PETERSBURG,  FLA. 


Independent-e 

.  2,443,365 

78,578  2,667,776 

37,292 

Times-m  . 

.  3.232,124 

1,414,623  3,373,750 

1,091,978 

‘Times-S  . 

.  1.906.172 

471,236  1,516,747 

364.171 

Grond  Tolol  . .  . 

.  7,581,661 

1,964,437  7,558,273 

1.493,441 

SAN  ANTONIO,  TEXAS 

Express-m  . 

.  2,328,090 

205,928  2,602.578 

238,804 

fExpress-News-S 

.  1,502,899 

125,816  1,138,407 

59,424 

Express-News-sot 

.  715,882 

683,959 

News-e  . 

.  2,169,379 

167,888  2,336,322 

174,972 

Light-e  . 

.  2,245,925 

296,176  2,767,940 

106,432 

‘  Light- S  . 

.  1,475,044 

163,544  1,344,148 

Light-sot  . 

.  497323 

518,217 

Grand  Total  . . 

.  10,935,042 

959,35211,391,571 

579,632 

NOTE:  Express-m, 

News-e  and  Light-e  published  5  doys  o  week  only. 

SAN  DIEGO, 

CALIF. 

Union-m  . 

.  3,363,014 

172,233  3,707,435 

77,988 

‘Union-S  . 

.  2,130,231 

1,573,640 

Tribune-e  . 

.  3,790,700 

143.963  4.056.615 

71,074 

Grond  Totol  .  . 

.  9,283,945 

316,196  9,337,690 

149,062 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  . . . 

.  2,340,717 

890,510  2,372,533 

938,125 

Exominer-e  .... 

.  2.287,435 

884,151  2,356,650 

919,651 

Exominer  &  Chronicle-S'  .  1,730,209 

240.912  1,283,681 

274,688 

Grond  Total  . . 

.  6,358,361 

2,015,573  6,012,864 

2,132,464 

SAN  JOSE,  CALIF. 

Mercury-M  . .  . . 

.  5,484,331 

267,226  5,344,927 

203,279 

News-e  . 

.  4,500,969 

267,025  4,591,380 

185.714 

‘Mercury-News-S 

.  2,644,256 

36,436  2,065,428 

14,112 

Grond  Totol .  12,629,556  570,687 12,001,735  403,105 

NOTE:  Mercury-m  and  News-e  has  a  combined  sot.  edition.  The 
linage  is  only  shown  in  the  Mercury-m. 

SHREVEPORT,  LA. 

Journol-e  .  1,543,696  108,880  1,651,560  72,920 

Times-m  .  2,243,431  146,312  2,405,944  114,048 

•Times-S  .  1,158,991  911,181  _ 

Grand  Total .  4,946,118  255,192  4,968,685  186,968 

SYRACUSE,  N.Y. 

Herald  Journal-e  .  1,672,500  8,749  1,797,455  3,187 

‘Herald  Americon-S  ..  ..  1,288,859  5,346  1,060,256  9,804 

Post  Stondord-m  .  1,121,551  69,304  1,232,647  65,956 

Grand  Total .  4,082,910  ‘  83,399  4,090,358  78,947 

TALLAHASSEE,  FU. 

Democrat-m  .  1,736,217  103,944  1,692,369  30,304 

‘Oemocrat-S  .  860,799  17,720  669,405  7,104 

Grond  Totol .  2,597,016  121,664  2,361,774  37,408 

TAMPA,  FLA. 

Tribune-m  .  3,077,627  933,211  3,195,377  932,432 

‘Tribune-S  .  1.820W  131,972  1,532,187  49,280 

Time$-e  .  2,119,576  2,158,271  _ 

Grand  Total .  7,017,273  1,065,183  6,885,835  981,712 

WASHINGTON,  D.C. 

Po$t-m  .  5,021,371  594,399  5,046,281  630,953 

*Post-S  .  2,850,320  567,934  2.234,206  415,627 

Stor-e  .  1,990,168  379,292  1,932,153  577,998 

Stor-S  .  904,249  174,920  551,914  162,149 

Grand  Total .  10,766,108  1,716,545  9,764,554  1,786,727 

WEST  PALM  BEACH,  FLA. 

Past-m  .  3,228,589  302,245  3,205,546  133,310 

Times-e  .  2,664,896  262,278  2,700,715  126,713 

‘Post-S  .  2,126,261  165,069  1,653,405  56,060 

Grond  Totol .  8,019,746  749,592  7,559,666  316,083 

NOTE:  Post-m  and  Times-e  has  o  combined  sot.  edition.  The  linoge 
is  only  shown  in  the  Post-m. 

WESTCHESTER  ROCKLAND,  N.Y. 


Reporter  Dispotch-e 

.  .  .  .  1,363,013 

198,767 

1,400,500 

186,471 

fReporter  Dispotch-S 

.  . .  749.162 

106,752 

477.981 

29,432 

Grond  Totol . 

. ...  2,112,175 

305,519 

1,878,481 

215,903 

WICHITA,  KANS. 

Eogle-m  . 

. ...  2,045,433 

413,004 

2,225,295 

295,704 

Beocon-e  . 

.  ..  1,024,016 

45,736 

1,052,118 

‘Eagle  Beocon-S  . . 

..  ..  914,744 

186.632 

752,072 

88.912 

Grand  Total  . 

.  ...  3,984,193 

645,372 

4,029,485 

384,616 

NOTE:  Eogle-m  ond 

Beocon-e  hos 

0  combined  sot.  edition.  The 

linage  is  only  shown  in  the  Eogle-m. 
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LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 
ALBANY,  N.Y. 

Times-Union-m  .  1,894,841  1,961.339 

Knickerbocker  News-e  . .  1,286,405  1,322,749 

Time$-Union-S  .  827,583  935,127 

Grond  Totol  .  4,008,829  4,219.215 

NOTE:  Heorst  Newspaper  period  runs  Feb.  25-Mar.  30,  1980. 
ALTOONA,  PA. 

Mirror-e  .  1,743,756  1,850,604 

ANAHEIM,  CALIF. 

Bulletin-e  .  1,529,402  1,434,062 

ARLINGTON  HEIGHTS,  ILL. 

Herold-m  .  1.364,847  173.879  1.599.186  137.172 

Herold-S  .  344,043  43,830  274,854  23,576 

Grond  Totol  .  1,708,890  217,709  1,874,040  160,748 

NOTE:  Herold-m  ond  S  chonged  from  eight  to  six-column  Mor.  17,  1969. 

BANGOR,  ME. 

Doily  New$-m  .  1,544,176  1,530,787 

BIRMINGHAM,  ALA. 

News-e  .  2.459,464  270,298  2,574,754 

News-S  .  1,663,494  1,293.978 

Posf-Herold-m  .  1,619,548  _  1,714,160 

Grond  Total  .  5,742,506  270,298  5,582,892 

BRANTFORD,  ONT. 

Expositor-e  .  1,964,848  1,810,067 

BRIDGEPORT,  CONN. 

Telegrom-m  .  1,642,528  2,021,928 

Post-e  .  1,793.218  2,010,141 

Post-S  .  863,249  680,015 

Grand  Total  .  4,298,995  4,712,084 

NOTE:  Telegrom-m  and  Post-e  published  os  a  combined  edition  on  Sat; 
Linoge  only  shown  in  Post-e. 

BURLINGTON,  VT. 

Free  Press-m  .  1,522,346  1,588,118 

Free  Press-S  .  195,174  235,606 

Grond  Total  .  1,717,520  1,823,724 

CASPER,  WYO. 

Stor-Tribune-mS  .  2,345,680  2,260.230 

NOTE:  Includes  inserts— 185,710  lines  in  1980;  211,932  lines  in  1979. 
Fomily  Weekly  not  included — 85,594  lines  in  1980;  77,756  lines  in  1979. 

DAVENPORT,  IOWA 

Quad-City  Times-e/m  . .  .  3,279,934  2,978,962 

Quod-City  Times-S  .  992,320  872,592 

Grond  Total  .  4,272,254  3,851,554 

DES  MOINES,  IOWA 

Register-m  .  646,005  226,567  819,583  228,730 

Tribune-e  .  979,137  1,062,138 

Register-S  .  1,094,776  55,216  860,876  48,856 

Grond  Total  .  2.719.918  281,783  2,742,597  277,586 


DOVER,  DELAWARE 

Delaware  State  News-eS  1,069,636  1,182,398 

NOTE:  Figures  shown  ore  on  8-column  bosis. 


EDMONTON,  ALTA. 

Journol-e  .  5,365,444  5,670,350 

FORT  WAYNE,  IND. 

News-Sentinel-e  .  1,844,808  2,069,298 

Journol-Gozette-m  .  1,424,990  1,602,692 

Journol-Goxette-S  .  717,332  783,034 

Grand  Total  .  3,987,130  4,455,024 

FORT  WORTH,  TEX. 

Stor-Telegram-m  .  3,306,264  150,536  3,244,550  302,204 

Stor-Telegrom-e  .  3,243,208  246,392  3,307,748  371,204 

Star-Telegram-S  .  2,174,326  161,308  1,679,526  168,366 

Grand  Totol  .  8,723,798  558,236  8,238,824  841,774 

NOTE:  Includes  inserts  and  zoned  editions. 

INDIANAPOLIS,  IND. 

Stor-m  .  2,918,234  3,055,111 

News-e  .  2,286,183  2,476,913 

Star-S  .  1,786.853  1.814.463 

Grond  Total  .  6,991,270  7,346,667 

KITCHENER-WATERLOO,  ONT. 

Record-e  .  2,784,864  2,860,609 

LETHBRIDGE,  ALTA. 

Herold-e  .  1,554,378  1.648,749 

LINCOLN,  NEB. 

Journol-Stor-d/S  .  2,228,268  2,034,018 

NOTE:  Includes  inserts— 446,264  lines  in  1980;  369,488  lines  in  1979. 

LOUISVILLE,  KY. 

Courier-Journol-m  .  2,213,569  194,075  2,553,467  4.667 

Louisville  Times-e  .  2,339.970  245,287  2,600,956  91,999 

Courier  Journol  & 

Times-S  .  1,846,725  12.093  1,466.404  5,928 

Grand  Total  .  6,400,264  451.455  6,620,827  102,594 

NOTE:  ROP  display  linoge  is  published  on  6-column  basis  but  converted  to 


8-column  bosis  obove.  Clossified  published  ond  reported  on  10-column 


bosis. 

MADISON,  Wise. 

Copitol  Times-e  .  1,969,527  1,974,865 

Stote  Journal-m  .  2,015,128  2,040,496 

Stote  Journol-S  .  1,054,546  983,802 

Grond  Totol  .  5,039,201  4,999,163 

NOTE:  6-column  poges  converted  to  6-column.  Includes  legal. 
MERIDEN,  CONN. 

Record-Journol-m  .  1,141,126  1,154,958 

MONROE,  U. 

World-m  .  1.469,342  1,467,046 

News  Stor-e  .  1,300,530  1,343,650 

World-S  .  717,246  667,926 

Grand  Totol  .  3,487,120  3,478,622 

MONTREAL,  QUE. 

Gozette-m  .  4,150,455  3,146,065 

Le  Devoir-m  .  546,908  639,690 

Le  Dimonche-Motin-S  ,  . .  444,077  363,369 

Grond  Totol  .  5,141.440  4,169,144 


NOTE:  Le  Dimonche-Motin  includes  inserts — 97,506  knes  in  1980;  92,860 
lines  in  1979. 
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1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Tttegraph-e  . 

.  1,583,323 

1,614,088 

Oregonkin-mS  . .  . . 

.  5,501,370 

5.623348 

NEW  BRUNSWICK,  N.J. 

Oregon  Journol-e  . , 

.  1.700,356 

2044.602 

Home  New$-e 

.  1,297,249 

1,394,086 

Grond  Total . 

.  7,201,726 

7,668,150 

Home  News-5 

.  786,629 

941.656 

READING,  PA. 

Grond  Total  .  . . 

.  2,084,078 

2,335,742 

Times  m/Eogle-e  .  . 

.  1,614,287 

1,613,040 

NEWPORT  NEWS,  VA. 

Eogle-S  . 

.  1D51.712 

767,736 

Daily  Press-m  .... 

.  2.079,154 

2.141.132 

(^ond  Total . 

.  1665,999 

2,380,776 

Times- Herald*  e  . .  . 

.  1.981,770 

1,882.384 

Dotly  Press-5  .... 

.  I,403i318 

1,011,528 

Times-Dispotch-m 

.  2,035,140 

1,956,804 

Grond  Totol  . . . 

.  5,464,242 

5,035,044 

News  Leader-e  .  . . 

.  1,741.099 

1303,724 

NORFOLK,  VA, 

Times-Dispotch-S 

.  1,163^60 

1,468,210 

Virginion-Pilot-m 

.  1573,146  186,254 

2,494,972 

189,424 

Grand  Totol  .... 

.  4.939.799 

5,228,738 

Ledger- Stor-e  . . .  . 

.  2.353,727  511,589 

2,287,761 

506,924 

NUTb:  ftirt-run  ond  i 

comks  not  included. 

Virginion-Pilot  & 

Ledger  Stor-$  . . 

.  1,589,756  295,199 

1,595,633 

262,848 

Enterprise-m  .... 

.  2,177,378 

2071,572 

Grond  Totol  .  . . 

.  6,516,629  993,042 

6,378,366 

959,196 

Press-e  . 

.  1,880,466 

2,049,628 

NORTH  BAY,  ONTARIO 

Press-Enterprise  S 

.  631,778 

534,170 

Nugget-e  . 

.  1,262,444 

1,222,440 

Grond  Total  .... 

.  4,689.622 

4,955,370 

NORTH  PLATTE,  NEB. 

NUIb:  Porode  linage 

or  preprinted  inserts  not  included. 

Telegraph-mS  .... 

.  834,956 

872,765 

SANTA  BARBARA  CAUF. 

NOTE:  Includes  Fomily  Weekly — 92,932  lines  in  1 

1980;  72,469  lines  in 

New$-Press-eS  . . . 

.  3,007,361  7.490 

2,728,061 

1979. 

NUTfc:  Porode  linage 

not  included. 

OGDEN,  UTAH 

scons  BLUFF,  NEB. 

Stondord-Eiominer-e 

...  1,691,720 

1,863,104 

.  954.449 

1320,891 

Standard-Examiner-S 

. . .  863,388 

635,664 

NOTE:lncludes  Family  Weekly — 74,107  lines  in 

1980;  99,73( 

Grond  Totol  .... 

.  2,555,108 

2,498,768 

1979. 

OKLAHOMA  CITY,  OKLA. 

Oklohoman-m  .  2.239.021  760.5S3  2.358,203  729.203 

Time$-e  .  2.179.595  728.084  2.174,376  625.208 

OWflhoman-S  .  1.576,389  1,345,646  _ 

Grond  TqIoI .  5,995,005  1,488,637  5,878,225  1.354.411 

OMAHA,  NEB. 

World-H«rald-m«S  .  3,704.554  3,460,436 

ORLANDO,  FLA. 

Sentinel  Stor-oyd,  S  ....  4,674,670  1.124,648  4,344,368  786,142 

OHAWA,  ONT. 

Le  Droit  e  .  2,153,832  2,071,482 

PALM  SPRINGS-PALM  DESERT,  CALIF. 


SEATTLE,  WASH. 

Post-Intelligencer-m  ....  1,654,283  1,845,079 

Post-Intelligencer-S  ....  691,605  625,564 

Grand  Totol .  2,345,888  2,470,643 

Times-eS  .  4,475,520  4,267,522 

SOUTH  BAY  (TORRANCE),  CALIF. 
Breeze-e  .  3,625,944  3.596.348 


Desert  Sun-e  . .  . . 

.  1,992,256 

1,979,597 

PHOENIX, 

ARIZ. 

Repubtic-m  . 

.  5,448,674 

508,508 

5,244,288 

Gozette-e  . 

.  5,300,582 

508,508 

5,102,300 

Republic-S  . 

.  2,928,940 

2,631,846 

Grond  Totol  . .  . . 

.  14,678.196 

1,017,01612,978,434 

PORTLAND,  MAINE 

Press  Herold-m 

.  1.054,897 

1,085,076 

Express-e  . 

.  1,021,915 

1,038,722 

Telegroph-S  . 

.  643,827 

707,424 

Grond  Totol  ... 

.  2,720,639 

2,831,222 

SPOKANE,  WASH. 

Spokesman-Review-m  .  . .  1,528,528 

Spokesmon-RevieW'S  . . .  1,019,236 

Doily  (3)ronicle-e  .  1,550,572 

Grand  Total .  4,098,066 

TACOMA,  WASH. 

Nem'Tribune-e  & 

Tribune  Ledger-S  ....  3384,112 

TOLEDO,  OHIO 

Blode-e  .  2,134,259 

Blode-S  .  1,447,047 

Grand  Total .  3301,306 

TOPEKA,  KANSAS 

Doily  Copital>m  .  1,185,058 

Stole  Journol-e  .  848,036 

Copitol-Journol-S  .  758,170 

Grand  Totol .  2,791,264 


Ad  scene 


Advertisers  eye  cable  tv  impact 


By  Dan  Lionel 


Newspapers  were  alternately  mas¬ 
saged  and  pummelled  by  media  experts 
who  held  forth  at  the  4A’s  Media  Day  at 
the  Plaza  Hotel  in  New  York  last  week. 

Bill  Dunn,  general  manager  of  Dow 
Jones  &  Co.,  Inc.  who  also  heads  up 
ANPA’s  production  research  effort, 
said,  “Technology  has  us  all  in  a  frenzy. 
We  should  settle  down  and  do  what  we 
have  to  do  and  not  worry  so  much  how 
we  do  it.”  Referring  to  the  impact  of 
2-way  cable  systems,  he  believes  that  the 
cable  distributed  newspaper  was  a  long 
way  off. 

Dunn  said  that  newspapers  are  in  the 
vanguard  of  CATV  technology.  He  cited 
Knight  Ridder  with  its  Viewdata,  the 
Times  Mirror  Co.  and  the  New  York 
Times  Co.  with  their  purchases  of  cable 
companies,  and  Dow  Jones  with  a  $150 
million  appropriation  for  electronic  and 
other  technological  improvements  by 
1983. 

Mike  Drexler,  media  director,  Doyle, 
Dane,  Bernbach,  in  his  talk  on  "Han¬ 
dling  the  new  video  media”  cited  a  more 
immediate  threat  to  newspaper  advertis¬ 
ing  than  cable. 
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“Although  it  is  a  common  practice  to 
analyze  media  on  a  highly  localized 
basis,”  he  said,  “the  use  of  local  cable 
television  systems  permits  us  to  think  in 
terms  of  neighborhood  planning — which 
we  are  doing  for  the  retail  advertiser. 

“One  of  our  clients  was  offering  a  spe¬ 
cial  sale  for  a  male  oriented  product  in 
the  Buffalo  market.  But,  the  sale  did  not 
extend  to  its  Canadian  shops,  so  we 
could  both  use  the  local  VHP  stations  in 
Buffalo.  Instead  we  purchased  the  Buf¬ 
falo  Sabres  home  hockey  games  on  local 
cable  tv  systems  which  included  cover¬ 
age  only  of  metro  Buffalo  and  the  sub¬ 
urbs. 

“For  another  client  with  company 
owned  retail  outlets  we  are  working  with 
a  leading  magazine  to  develop  a  low  cost 
program  on  home  decorating,  using  the 
editorial  material  of  the  publication.  If 
we  are  successful  we  will  offer  the  pro¬ 
gram  to  cable  systems  fully  sponsored  by 
our  client  in  their  retail  markets. 

“We  do  not  expect  big  ratings  but  we 
do  expect  a  uniquely  interested  segment 
of  viewers  in  the  “how-to”  home  dec¬ 
orating  market.  We  then  hope  to  take 


TORONTO,  ONT. 

Stor-e  .  4,999,553  4,942,174 

5iBi-mS  .  2.622.792  2.36lj3g 

Grond  Tolol .  7,622.345  7303.712 

TUCSON,  ARIZ. 

Slor-m  .  3,137,484  3,336,340 

Citiicn-o  .  3,049,494  3314,066 

Stor-5  .  1.515.248  1,038.772 

Grond  Totol .  7,702,226  7389,178 

NOTE:  Sundoy  inclMdas  porode  linoge. 

TULSA,  OKLA. 

WoHd-m  .  1,711,137  1.924,407 

TribuM-e  .  1397,168  1,878,206 

WorW-S  .  1.081,923  819.611 

Grand  Totol .  4,490,228  6,622,224 

NOTE:  Figures  bosed  on  ^column  (ormol  ond  9-column  clossiliod. 

VANCOUVER,  B.C. 

Sun-e  .  4,422,931 

NOTE:  Includes  Today  Mogozme.  Due  to  strike  conditions  the  Sun  did 
not  publish  during  Mor.  1979. 

WAUKEGAN,  ILL. 

News-Sun-e  .  1,948,268  2,097378 

WILKES-BARRE,  PA. 

Times-Leoder- News 

Record-o/d  .  1,050,644  876,092 

WILMINGTON,  DSL. 

News-Journoi-m-e  .  1,934,903  2355,655 

News-Journd-S  .  827,475  531,250 

Grand  Totol  .  2,762,378  2,586,905 

WILMINGTON,  N.C. 

Stor  m  .  1.105380  956,592 

Stor-News-S  .  407,204  375,970 

Grond  Totd .  1,512,784  1,33^562 

WINDSOR,  ONT. 

Stor-e  .  2,794,722  2,492,204 

WINNIPEG,  MAN. 

Tribune-e  .  3,373,370  3,167,011 

Free  Press-e  .  3,267,404  3384^7 

Grand  Total .  6,640,774  6,751,848 

WINSTON-SALEM,  N.C. 

Journd-m  .  1,843,898  1,708,126 

5entinel-e  .  1.483.426  1,390308 

Journol-Sentinel-S  .  688,856  948398 

Grand  Totol .  4,016.180  4.047.232 

NOTE:  Port-run  ond  comics  not  included. 

WORCESHR,  MASS. 

Telegrom-m  .  931,732  1,143,845 

Gozette-e  .  1.007,444  1.0B9398 

Telegrom-S  .  1,299,270  918,050 

Grand  Totol .  3338,446  3,150,993 


the  concept  a  step  further.  Utilizing  this 
“how-to”  program  on  home  decorating, 
we  plan  to  transfer  the  program  to  video 
cassette  for  utilization  in  the  local  retail 
stores — extending  the  media  concept  to 
point-of-purchases.” 

Many  of  the  advertising  executives 
addressed  themselves  to  the  prospect  of 
ever  increasing  segmentation  of  audi¬ 
ences  in  the  80’s. 

Blair  Radio  president  John  Boden  said 
that  as  of  April  there  were  82  radio  sta¬ 
tions  available  to  listeners  in  the  Los 
Angeles  market,  “yet  an  advertiser  can 
cover  the  market  with  a  five  station 
buy.” 

Ziff  Davis’s  Hershel  Sarbin  noted  the 
fragmentation  of  audiences  by  reader 
interest,  which  his  company  welcomed, 
publishing  as  they  do,  special  interest 
magazines. 

In  this  area,  newspapers  were 
criticized  by  one  speaker  who  said 
newspaper  readers  have  to  pay  for  the 
whole  paper  when  they  might  be  in¬ 
terested  only  in  a  part  of  it. 

Teachers  cite  writer 

Ann  Melvin,  editorial  writer  of  the 
Dallas  Morning  News,  has  won  the 
Golden  Apple  Award  from  the  Class¬ 
room  Teachers  of  Dallas  and  an  award 
of  recognition  from  the  Dallas  School 
Administrators  Association  for  her  writ¬ 
ings  in  the  Held  of  public  education. 
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NORTHWEST  INDIANA 
REVIEW 

6:15  (3)  USTEN 

A  5  Richard  Dawton  turns 
a  ganM  into  a  riot! 

Family  Foud 

6:30  (T)  FAMILY  FEUD 

(D  WHEN  HAVOC  STRUCK 

Real  airline  crashes  and  simu¬ 
lations  contribute  to  a  study  of 

O  Report  From  The  Statehouee 

13  The  Towering  Inferno 
■(i  Newman  t  McQueen  star 
Thriller!  TV  Premiere 

o  (S  ®  NBC  Movie 

★  AAH  "The  Towering  Inferno" 

(1974)  Steve  McQueen.  Paul 
Newman  During  ceremonies  lor  the 
opening  of  the  world's  tallest  skys- 

me  nun 
failures  ' 
sengers. 

6:30  p.m.  PM  MAGAZINE.  PM  meets  a 
man  who  has  a  job  as  tiger  playmate 

lers  on  the 
irt  1) 

in  a  California  zoo  and  travels  to  Ohio 
to  talk  with  a  man  who  is  building  his 
own  castle.  12 

7;00  PM  (3)  NICHOLAS  AN  UNCLE? 

WATCH  8  IS  ENOUGH!  Mr 

7  p.m.  EIGHT  IS  ENOUGH.  The  Brad¬ 
fords  are  overjoyed  wh«i  they  learn 
Susan  is  pregnant  and  Tommy  learns 
that  Nicholas  is  his  ticket  to  success 

16  27  28 

CION  26 

City,  they  are  immediately 

suspected  of  being  hired  by 

cattle  rustlers. 

O  TONS  OF  LAUGHS!! 

A  Roronco  Henderson  on 

THE  MUPPET  SHOW 

(SPANISH  NEWS) 

32M*A*S*H 

A  Starring  ALAN  ALDA 

®  M*A*S*H 

B.J.  receives  a  visit  form 
an  old  college  friend  who 
proceeds  to  play  practi¬ 
cal  jokes  on  the 

Thanks 

Many  of  the  most  prestigious  newspapers  in 
88  of  America’s  top  markets  have  joined 
National  TV  LOG  in  prouiding  an  important 
and  unique  service  to  America’s  advertisers, 
broadcasters  and  television  viewers.  They 
have  helped  build  our  network  of  newspapers 
and  newspaper  publications  to  487  strong 
with  a  combined  daily  and  TV  supplement 
circulation  of  60.7  million.  We  thank 
them  for  their  support. 


IV  LOG 


New  York,  200  Park  Ave.,  212/687-0660  Chicago,  One  East  Wacker,  312/644-1655 
Los  Angeles,  1717  N.  Highland,  213/466-5375 


1 


Syndicates 


By  Lenora  Williamson 


Comic  strip  for  young  aduits  bows  in  June 


The  Los  Angeles  Times  Syndicate  is 
launching  a  new  comic  strip  Sunday, 
June  8,  aiming  at  high  readership  among 
young  professional  adults. 

“Hello  Carol”  is  the  creation  of  Bob 
Johnson  and  entering  syndication  after  a 
successful  run  in  Johnson’s  hometown 
paper,  the  San  Rafael  (Calif.)  Indepen¬ 
dent-Journal. 

Johnson  is  a  “survivor”  of  a  childhood 
spent  with  six  sisters  and  two  brothers  in 
South  Pasadena,  California.  He  credits 
those  sisters  with  his  keen  understanding 
of  the  feminine  mind. 

Starting  out  his  career  in  commercial 
art  in  San  Rafael,  Johnson  became  an 
illustrator  in  no  time.  During  the  past  few 
years,  the  young  cartoonist  illustrated 
books  and  posters  from  fiction  to  botani¬ 
cal  subjects. 

“Carol”,  the  title  character,  is  single 
(but  not  forever);  articulate  (but  not  tact¬ 
ful);  liberated  (but  would  still  like  some¬ 
one  to  take  care  of  her)  and  astute  (most 
of  the  time).  And  “Jeff’  is  Carol’s  friend 
and  neighbor  and  a  modern  bachelor. 

♦  ♦  ♦ 

After  “Dear  Abby”  printed  an  Ameri¬ 
can  soldier’s  letter  from  Korea  asking 
people  to  write  to  lonely  young  soldiers 
overseas,  the  columnist  immediately 
heard  from  readers.  They  wanted  to 
know  where  to  write  and  Abby  re¬ 
sponded  with  the  Eighth  Army  Com¬ 
mander’s  address  in  Seoul,  Korea  (APO 
San  Francisco,  California  %301). 

Then  letters  flowed  overseas — from 
men,  women,  children,  organizations, 
and  families.  From  the  end  of  February 
to  the  end  of  March  the  Command  In¬ 
formation  Division  of  U.S.  Forces  in 
Korea  received  11,000  letters  with  no 
end  in  sight. 

Koras,  the  newspaper  serving  the 
United  States  Forces  in  Korea,  reported 
that  “the  letters  cut  a  broad  swath 
through  America’s  heartland.  Mothers 
and  grandmothers  wrote,  often  address¬ 
sing  the  servicemen  as  son.” 

The  U.S.  Forces  Korea  public  affairs 
office  which  processed,  answered,  and 
distributed  the  letters  expressed  amaze¬ 
ment  and  delight  with  the  response  to 
Abby’s  column. 

*  ♦  * 

“Business  as  Usual”,  a  topical  busi¬ 
ness  cartoon  by  Harley  Schwadron  of 
Ann  Arbor,  Michigan,  began  syndication 
by  Allied  Press  International  this  month. 
It’s  a  5-a-week  feature  pointing  up  the 
funny  side  of  all  kinds  of  business,  from 
colleges  to  cafes  to  Wall  Street. 

Schwadron’s  work  has  appeared  in 
major  publications,  including  Penthouse, 
the  New  York  Times,  Wall  Street  Jour¬ 
nal,  Old,  and  Saturday  Review. 
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Dr.  Michael  Fox  and  friend. 


Dr.  Michael  Fox,  the  veterinarian  and 
animal  psychologist,  has  joined  United 
Feature  Syndicate  for  distribution  of  his 
pet  column,  “Animal  Doctor.” 

Dr.  Fox  applies  both  medical  and 
psychological  expertise  to  the  column. 
His  training  includes  three  doctoral  de¬ 
grees  in  veterinary  medicine,  psychology 
and  science. 

The  columnist  is  director  of  the  Insti¬ 
tute  for  the  Study  of  Animal  Problems  at 
the  Humane  Society  of  the  United  States 
and  is  a  consultant  to  veterinarians,  pet 
organizations  and  zoos. 

The  vet’s  own  collection  of  pets  at  his 
family  home  in  Washington,  D.C.  in¬ 
cludes  a  wolf.  Tiny;  the  dog  Benji  and 
two  cats.  Dr.  Fox  won  the  Christopher 
Award  for  children’s  literature  for  his 
book,  “The  Wolf.” 

Dr.  Fox  lectures  throughout  the 
United  States  and  frequently  appears  on 
The  Tonight  Show  and  television  talk 
shows. 

The  question  and  answer  column  is 
appearing  twice  a  week  with  news  in  vet¬ 
erinary  care  and  health  and  safety  re¬ 
minders  for  pet  owners. 

In  addition  to  writing  a  syndicated  col¬ 
umn  for  six  years,  formerly  with  the 
Chicago  Tribune-New  York  News  Syn¬ 
dicate,  Dr.  Fox  has  written  other  books, 
“Understanding  Your  Cat”,  “Under¬ 
standing  Your  Dog”  and  “Between 
Animal  &  Man;  The  Key  to  the  King¬ 
dom.” 

♦  *  ♦ 

Cineman  Syndicate  of  Middletown, 
New  York,  is  celebrating  its  sixth  year 
and  “growing  nicely”,  reports  Jay  A. 
Brown,  editor. 

Essentially,  what  the  syndicate,  which 
serves  some  45  newspapers — mostly 
medium  size  dailies — has  done  is  take 
the  capsule  movie  review  and  package  it 
as  conveniently  as  possible. 

Gannett  News  Service  recently  signed 


on  as  a  client,  and  United  Press  Interna¬ 
tional  subscribes  for  their  NewsShare 
operation.  There  are  also  clients  in  South 
America,  the  Caribbean  and  Canada. 

The  mini  reviews  are  written  from 
screenings  covered  in  New  York  City  by 
Brown  and  associates  including  Don 
Casciato  and  Calvin  Green. 

Casciato  was  a  drama  and  film  critic 
for  the  New  York  Journal  of  Commerce 
and  worked  for  the  Baltimore  Sun  and 
Hartford  Times.  Green  has  been  a  film 
critic  for  WBAl  Radio  and  has  written  on 
film  for  The  Film  Society  Review. 

Brown  himself  was  an  editor/reporter 
for  the  Sacramento  Bee,  Hartford  Times 
and  Time  magazine. 

Brown  considers  the  mini  movie  re¬ 
view  a  real  service  item  these  days  be¬ 
cause  of  the  rising  cost  of  movie  tickets 
across  the  country. 

The  reviews  come  with  a  tiny  cartoon 
rating  insert,  some  with  a  halftone  still 
photo,  and  a  “Coming  Attractions”  of 
short  items  on  films  in  production.  The 
reviews  are  issued  weekly,  camera 
ready,  in  10  pica  width  and  usually  copy 
runs  less  than  2  inches  in  length. 


REUBEN  TIME  for  "They'll  Do  It  Every 
Time" — Bob  Dunn  and  Al  Scaduto 
(center),  who  team  up  to  produce  the 
panel,  display  plaques  they  won  for  the 
best  syndicated  panel  at  the  1980 
Reuben  Awards  of  the  National  Car¬ 
toonists  Society.  They  are  flanked  by 
King  Features'  comics  editor  Bill  Yates 
(left)  and  vicepresident  and  general 
manager,  Benson  M.  Srere.  "They'll  Do 
It  Every  Time"  is  syndicated  daily  and 
Sunday  by  King. 


Don  Wright,  the  Miami  News  editorial 
cartoonist  syndicated  by  the  New  York 
Times  Syndication  Sales  Corporation, 
won  three  major  journalistic  awards  in 
April:  the  National  Headliner  Award,  the 
Fhilitzer  Prize,  and  the  Overseas  Press 
Club  Award  for  Best  Cartoon  on  Foreign 
Affairs. 

The  new  awards  made  it  Wright's  sec¬ 
ond  Pulitzer  and  his  third  Overseas  Press 
Club  award  since  1%3. 

Earlier  in  his  career  with  the  News, 
Wright  was  a  staff  photographer  and 
picture  editor  before  being  named  edi¬ 
torial  cartoonist. 
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Joint  operation 

(Continued  from  page  13) 

stantial  assets  in  addition  to  its  New 
York  Times  Company  stock  and  is  ca¬ 
pable  of  providing  further  financial  sup¬ 
port  to  the  Chattanooga  Times.” 

In  his  memo  to  Civiletti,  Litvack 
points  out  that  the  Newspa^r  Preserva¬ 
tion  Act  defines  joint  newspaper  operat¬ 
ing  arrangements  to  include  almost  any 
form  of  arrangement  or  joint  venture  be¬ 
tween  two  or  more  independently  owned 
newspapers  “pursuant  to  which  joint  or 
common  production  facilities  are  estab¬ 
lished  or  operated.”  The  arrangement 
must  also  be  approved  by  the  Attorney 
General,  under  the  law. 

Taking  the  definition  of  the  Act  which 
Litvack  cites  and  the  fact  that  the  joint 
printing  arrangement  was  not  approved 
by  the  Attorney  General  before  it  was 
entered  into,  members  of  the  Antitrust 
Division  feel  the  Times  and  the  Free 
Press  are  in  violation  of  the  law. 

The  Antitrust  Division’s  report  on  the 
merits  of  the  application  for  final  ap¬ 
proval  of  the  joint  operating  agreement  is 
due  to  be  filed  May  18. 

On  the  application  for  permanent  ap¬ 
proval,  Civiletti  has  a  few  options.  He 
can  accept  the  recommendation  of  the 
Antitrust  Division,  he  can  overrule  that 
recommendation  or  he  can  order  a  hear¬ 
ing  conducted  by  an  Administrative  Law 
Judge. 

In  the  two  previous  approvals  of  joint 
operating  arrangements  under  the  Act, 
one  (Anchorage)  was  approved  without  a 
hearing  and  the  other  (Cincinnati)  was 
approved  after  a  hearing. 

*  ♦  * 

Losses  disclosed 

Chattanooga  Times  has  lost  $2.6  mil¬ 
lion  in  the  last  four  years,  including 
$377,000  in  1976;  $542,000  in  1977; 
$460,000  in  1978;  and  $1.2  million  in 
1979,  according  to  audited  financial 
statements  included  in  the  Antitrust  Di¬ 
vision’s  memo  to  Attorney  General  Ben¬ 
jamin  Civiletti. 

Since  it  first  started  to  lose  money  in 
1976,  the  newspaper’s  advertising  rev¬ 
enues  have  steadily  increased  each  year, 
while  circulation  revenues  have  steadily 
declined. 

While  ad  revenues  have  increased 
since  1976,  total  ad  linage  has  declined. 
In  1976,  the  Times’  total  ad  linage  was 
17.4  million.  In  1979,  total  Times  ad  lin¬ 
age  was  16.1  million  (a  13.9%  drop  over 
the  18.7  million  lines  carried  in  1978.) 

Ad  linage  for  the  competing  Chat¬ 
tanooga  News-Free  Press  was  17.4  mil¬ 
lion  in  1976  and  19.6  million  lines  in  1979. 
News-Free  Press  linage  for  1979,  how¬ 
ever,  also  declined.  Linage  for  the  Roy 
McDonald  owned  newspaper  fell  3.8% 
from  1978  when  linage  was  20.3  million. 
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N.Y.  Times  uses 
radiation  meter 

New  York  Times  has  put  into  service  a 
radiation  meter  which  it  will  use  to  an¬ 
nually  test  each  video  display  terminal  at 
the  newspaper. 

The  Times  will  use  a  Model  8608  Narda 
Broadband  Isotopic  Radiation  Meter 
which  it  will  use  to  annually  test  each 
VDT  terminal,  as  well  as  to  conduct  a 
special  test  of  overhauled  terminals  be¬ 
fore  their  return  to  service. 

“The  Times  selected  this  instrument 
because  it  is  used  by  NIOSH  (National 
Institute  on  Occupational  Safety  and 
Health),  the  research  arm  for  OSHA 
(Occupational  Safety  and  Health  Admin¬ 
istration),”  said  Harvey  Siegel,  corpo¬ 
rate  safety  director  for  the  Times  Com¬ 
pany. 

"It  meets  the  high  standards  of  the 
government,  being  able  to  trace  even  low 
readings,”  he  said.  “If  not  the  first 
newspaper  to  use  this  equipment,  the 
Times  is  certainly  among  the  first  to  do 
so.” 

The  Times  has  demonstrated  the  new 
instrument  for  Newspaper  Guild  and  In¬ 
ternational  Typographical  Union  rep¬ 
resentatives. 

“We  will  continue  to  test  equipment 
regularly  to  insure  our  goal  of  readings 
well  below  the  government’s  minimum 
threshold  limits,”  said  Siegel,  who  added 
that  the  Times  has  been  testing  its  VDT 
units  since  1976. 

A  record  of  examinations  and  repairs 
for  each  terminal  will  be  maintained  in 
the  safety  offices  of  the  Times,  available 
for  inspection  by  employees. 

“Our  goal  is  not  only  to  prevent  any 
physical  problems,  but  to  ease  any  un¬ 
founded  worries,”  Siegel  said. 

Floppy  disc  interface 
for  wp  to  typesetter 

Shaffstall  Corp.,  of  Indianapolis,  In¬ 
diana,  has  announced  the  first  three 
models  of  its  second  generation  of  The 
Missing  Link.  Word  Processor  (wp)  to 
phototypesetter  interfaces  in  the  past 
were  compatible  with  only  one  photo¬ 
typesetter.  The  new  system  is  floppy  disc 
programmable.  Program  discs  enable  the 
micro  processor  controlled  interface  to 
be  compatible  with  different  phototype¬ 
setters.  The  three  programs  available  are 
7700  EDI  for  Compugraphic  Editwriter 
phototypesetter,  5800  CEI  and  2100  CDl 
for  AM  Internationals  Comp/Edit  Photo¬ 
typesetter  and  Comp/Set  Phototypeset¬ 
ter  respectively. 

The  Missing  Link  is  compatible  with 
more  than  fifty  word  processors,  com¬ 
puters,  and  personal  computers. 

The  Missing  Link  has  user  program¬ 
mable  conversion  tables.  A  feature  of  the 
conversion  table  is  that  they  are  stored 
on  a  diskette  compatible  with  the  photo¬ 
typesetter.  The  diskette  is  inserted  in  the 


phototypesetter  and  the  conversion  ta¬ 
bles  are  recalled  to  the  VDT  for  modifi¬ 
cation.  The  modified  conversion  disc  is 
inserted  in  The  Missing  Link. 

No  typesetting  command  codes  have 
to  be  entered  on  the  word  processor. 
However,  the  user  may  enter  any  or  all 
typesetting  command  codes  on  the  word 
processor  if  desired. 

The  Missing  Link  allows  telephone 
communications  between  remote  photo¬ 
typesetting  units.  A  diskette  is  removed 
from  the  phototypesetter,  inserted  in  The 
Missing  Link  and  read  over  the  phone 
line  to  a  second  Missing  Link  located 
with  the  remote  phototypesetter.  The 
Missing  Link  provides  complete  error 
checking.  The  system  provides  high 
speed,  error  free,  low  cost  remote 
capabilities.  The  Remote  Phototypeset¬ 
ter  program  is  available  to  users  in  addi¬ 
tion  to  the  word  processing  and  compu¬ 
ter  capabilities  described  above. 

The  Line  Printer  program  allows  The 
Missing  Link  to  read  phototypesetter 
diskettes  to  many  popular  RS-232-C  line 
printers  for  proofing  copy. 

Shopper  switched 
to  Wednesday 

Hillsdale  (Mich.)  Daily  News  will 
change  the  distribution  of  their  shopper. 
Super  Monday,  to  Super  Wednesday  on 
May  21. 

Ron  Shamma,  ad  manager,  said  the 
Wednesday  format  should  generate  more 
advertising  revenue  because  there  are 
several  major  advertisers  that  tradition¬ 
ally  prefer  to  advertise  on  Wednesdays. 

Super  Monday  was  introduced  last 
February  to  compete  with  other  area 
shopper  publications.  The  paper  is 
dummied  65%  advertising  and  35% 
news.  The  front  page  features  a  60  to 
72-inch  ad. 

Ad  space  in  the  free  broadsheet  shop¬ 
per  is  more  expensive,  as  the  circulation 
is  16,000  as  opposed  to  8,300  regular 
daily  coverage. 

Bridge  extra 

(Continued  from  page  15) 

the  four  color  pictures  that  were  used,  a 
72-point,  two-line  head  and  two  sidebars. 
Other  sidebars  and  pictures  ran  on  Pages 
2A,  3A,  4A  and  12A  (the  back  page  of  the 
front  section),  and  the  Sun’s  in-depth 
coverage  continued  in  the  Sunday  edi¬ 
tion  and  throughout  the  week. 

The  Sun,  with  a  current  circulation  of 
about  45,000  was  converted  from  p.m.  to 
a.m.  last  Sept.  10.  It  places  a  heavy  em¬ 
phasis  on  local  news  and  often  has  been 
cited  for  its  aggressive  reporting  on  the 
controversial  Church  of  Scientology, 
which  has  a  major  operation  in  Clearwa¬ 
ter. 

EDITOR  &  PUBLISHER  for  May  17,  1980 


Every  Week  EDITOR  &  PUBLISHER  brings  you... 


^  Current  news  of  the  newspaper  industry 

^  Informative  features  on  newspaper  publishing 
and  advertising. 

^  Complete  coverage  of  editorial,  advertising  and 
business  departments. 

^  PLUS:  News  of  syndicates,  equipment  and 
related  fields. 
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Classified  Advertising 


FEATURES  AVAILABLE 


AMERICANA 


HERITAGE  ROAD— Vivid  Americana  col¬ 
umn,  linked  with  your  dateline.  Weekly. 
Pro.  Camera-ready.  Samples.  Heritage 
Road,  Higganum  CT  06441. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


BOOK  REVIEWS 


WISE,  WITTY  reviews  of  popular  culture 
non-fiction:  drugs,  sex,  social  issues. 
Ideal  for  lifestyle  section.  Samples  and 
rates:  Booklook,  PO  Box  10457,  Kansas 
City  MO  64111. 


COMIC  STRIPS 


NEW  COMIC  STRIPS,  Puzzles,  Panel 
Comics.  Free:  Over  80  Features  Catalog 
and  Samples.  Write  R-Gabs,  1324  N.  3rd 
St.  Joseph  MO  64501. 


DENTAL 


YOUR  TEETH— Two  years  of  big  local 
success.  Weekly  Q  &  A.  Informative, 
humorous,  factual  and  entertaining:  in¬ 
cludes  headline,  cartoon  illustration, 
logo,  strong  opinions  and  social  com¬ 
ment;  by  eminent  US  dentist,  specialist 
and  editor.  Free  samples.  Dr  J.  Henry 
Hoffmann,  Drawer  8170,  Tamuning 
Guam  %911. 


EDUCATION 


TEACHER  FEATURE— Utilize  the 
"Newspaper  as  the  Textbook."  Daily  les¬ 
sons  available  for  grades  K-8.  Developed 
by  certified  teacher/journalist.  Syndi¬ 
cate  rates.  603  Union  Rd,  Spring  Valley 
NY  10977. 


ENERGY 


ALTERNATE  ENERGIES— A  weekly  col¬ 
umn  about  solar  energy,  wood  stoves, 
bio-mass,  and  wind.  How  to  beat  the 
high  cost  of  energy.  Rates  and  samples: 
Down  To  Earth,  David  Ross  Stevens,  Box 
639-A,  Borden  IN  47106. 


GENERAL 


FOR  THE  ONE  publisher  in  10  really 
serious  about  promotion— The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newspaper  advertising. 
Weekly  questions  and  answers  by 
publisher-professor  use  fact,  logic  and 
humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


GENERAL 


X)  YOU  KNOW  what  Armstrong  said  just 
before,  "One  small  step  for  man"?  Your 
readers  can  find  out  in  Master  of  Fact. 
Allied  Press  International  (202)  638- 
27A9 

HUMOR,  info,  puzzles,  cartoons  galore. 
List,  samples,  package  offers.  Dickson, 
17700  Western  69p,  Gardena  CA  90248. 

MONEY 

"MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan,  1802  S  13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  Weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 

7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 

OUTDOORS 

HUMOROUS  looks  at  nature  and  out¬ 
door  recreation.  Weekly,  700  words. 
3-Free  samples.  Outdoors  Naturally,  14 
Wilson  Av,  Poultney  VT  05764. 

REAL  ESTATE 

HOUSE  CALLS — Citation  for  recent  na¬ 
tional  award  says  "entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge,"  6th  year, 
major  dailies.  Edith  Lank,  240  Heming¬ 
way.  Rochester  NY  14620.  (716)  271- 
6230. 

SENIOR  CITIZENS 

FIGHT  AGEISM  A-Z!  Spirited  26-part 
series  promotes  protection  and  possi¬ 
bilities  of  older  persons.  Samples  and 
rates:  Ageism,  PO  Box  10457,  Kansas 
City  MO  64111. 

WEEKLY 

"BOOTSTRAPS”is  basic.  It’s  an  interest¬ 
ing,  competitive,  habit-forming,  800 
words  of  creative  entertainment  and  cul¬ 
tural  motivation  for  self-improvement 
$5  per  week,  4  weeks  free.  Elm  Hollow 
Syndicate,  Box  403,  Livingston  Manor 
NY  12758. 

VOICE  FROM  THE  WOODS.  500-word 
comments  by  a  modern  Thoreau.  Sam- 
|les.  Walter  Gormly,  Mt  Vernon  lA 

LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment, 
products  and  sen/ices:  or  maybe  find  that 
profitable  weekly  you  ve  wanted  to  own. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


START  YOUR  OWN  WEEKLY-Expansive 
how-to  manual  by  prominent  publisher, 
describes  every  step.  Details  from  Meadow 
Press,  Box  35-E,  Pt  Jefferson  NY  11777. 


FELLOWSHIPS  AVAILABLE 


FELLOWSHIPS  up  to  $1500  available  to 
journalists  and  Journalism  students  to 
study  science/medical  writing  at  graduate 
level  Write  William  Cromie,  Council  for  the 
Advancement  of  Science  Writing,  618  N 
Elmwood,  Oak  Park  IL  60302. 


FEATURES  WANTED 

America's  largest  selling  weekly  is 
seeking  bright,  original  features  to 
run  for  at  least  six  consecutive 
weeks. 

Criteria  for  themes  is  that  they 
should  be  fresh  and/or  topical  and 
of  interest  to  at  least  50%  of  the 
nationwide  population  regardless 
of  sex,  age,  ethnic  background  or 
economic  circumstances.  If  they 
involve  or  challenge  the  readers' 
wits,  or  directly  affect  or  improve 
the  readers'  lifestyles,  it's  a  plus 
but  don't  send  material  that  needs 
a  master's  degree  to  comprehend. 
Tight  editing  is  vital— 300  words 
is  probably  the  maximum  unless 
the  material  is  exceptional.  Il¬ 
lustrations  appreciated  IF  they 
add  to  the  feature's  appeal.  Pay¬ 
ment  on  publication  and  by  negoti¬ 
ation.  Send  self-addressed  enve¬ 
lope  for  return  of  material. 

Send  at  least  six  samples  to: 
Bernard  Scott,  Special  Features 
Editor,  National  Enquirer,  Lan- 
tana,  Florida  33464. 


UNE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  —$3.10  per  line. 

2  weeks— $2.95  per  line,  per  issue 

3  weeks — $2.75  per  line,  per  issue 

4  weeks— $2.55  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


ANNOUNCEMENTS 


INFORMATION  WANTED 


AS  A  WRITER  have  you  ever  been  taken 
advantage  of  by  any  publication?  I  have 
just  been  completely  "frozen  out"  by  The 
Readers'  Digest.  Leading  story  in  the 
March  issue,  and  which  original  article  I 
mailed  to  them  based  on  their  statement 
that  everything  accepted  would  be  credited 
to  the  original  author.  Write  or  call  RHW, 
2340  Underwood  Blvd,  Houston  TX  77030. 
(713)  667-2340. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans,  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC. 

Over  5CX)  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL.  “Norton  office." 
PO  Box  88.  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotitations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
daytime;  (813)  446-0871  nights:  or  write 
Box  3364,  Clearwater  Beach,  FI.  33515. 
No  obligation,  of  course. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO..  INC. 
National  Press  Building 
Washington,  O.C.  2(X)45 
(202)  National  8-1133 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  —$2.25  per  line 

2  weeks— $2. 10  per  line,  per  issue 

3  weeks— $1.95  per  line,  per  issue 

4  weeks— $1.70  per  line,  per  issue 

Add  $2.00  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information: 

E&P  CLASSIFIEDS  (212)  752-7053 
We’ll  give  you  something  to  write  about! 


Count  approximately  39  characters  anrHor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $70  per  column  inch 
camera  ready,  $75  pub  set. 

Contract  rates  available  on  request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year 

Editor  &  Publisher 

575  Lexington  Ave.,  N  Y.,  N  Y  10022  (212)  752-7050 


CLASSIFIED 

ADVERTISING 

RATES 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Authorized 

Classification 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  (Jr,  Savannah,  GA  31405,  (912) 
925-8666,  day  or  night. 


IN  ADDITION  to  the  help  in  buying  we  af¬ 
ford  continuing  service  in  making  your  ef¬ 
forts  successful.  NEWSPAPER  SERVICE 
CO.,  INC.,  PO  Dr.  12428,  Panama  City,  FL 
32401. 


SYD  S.  GOULD  ASSOCIATES 
“The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte.  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


CO  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio.  TV,  weekly,  daily 
and  community  newspapers.  Professional, 
confidential. 

Business  Broker  Associates 
(615)  756-7635. 


HEMPSTEAD  &  CO. 

Newsaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


America  s  Leading  Brokers 
Know  That  When  It  Comes  To 
Selling  Papers — 

We  Know  Our  Business 


E&P  Classifieds 
(212)  752-7053 


NEWSPAPERS  FOR  SALE 


VACATION  AREA  Zone  1  rural  weekly, 
4700  paid  circulation,  $187,COO  gross  and 
growing.  127  years  of  community  leader¬ 
ship.  No  home  base  competition.  Serious 
inquiries  only.  Financing  available.  Box 
34232,  Editor  &  Publisher. 


ENTERTAINMENT  TAB  at  Jersey  Shore 
(summer),  $20M  gross,  $30M  sale,  20% 
down,  balance  at  10%.  Box  305,  Rio 
Grande  NJ  08242. 


2000  circulation,  ideal  for  husband-wife 
team,  small  town,  price  $42,000,  includes 
building.  Box  34341,  Editor  &  Publisher. 


ILLINOIS— two  newspapers  doing 
$285,000  gross,  3,500  circulation,  well 
equipped  including  3  unit  press,  good 
building.  Can  be  bought  at  gross  with  9% 
contract. 

Roy  Holding  &  Associates 
Box  212 
Galva,  IL  61434 
(309)  932-2270 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


•CONSIDERING  SELLING?  Concerned 
about  the  tax  consequences?  Would  you 
prefer  to  stay  on  as  publisher,  or  in  another 
role,  or  retain  an  ownership  interest,  or 
simply  retire  totally?  We  can  tailor  a  pur¬ 
chase  to  fit  your  desires.  No  enormous 
chain,  we  are  interested  in  profitable 
hometown  newspapers,  weekly  or  daily, 
grossing  between  $400,000  and  $3  mil¬ 
lion.  Confidentiality  guaranteed.  Box 
31314,  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  4500  paid  circula¬ 
tion,  our  widely-respected  group  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  your  remaining  with  the  newspa¬ 
per,  <No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752, 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


PUBUCATIONS  FOR  SALE 


SUN  BELT  STATE  MAGAZINE.  Award  win¬ 
ning  monthly  currently  in  growth  situation 
grossing  over  $300,000.  Fully  paid  circula¬ 
tion.  Profitable  with  positive  cash  flow.  Fi¬ 
nancially  qualified  purchasers  write  Pub¬ 
lisher,  PO  Box  1668.  Columbia  SC  29202. 


NEW  ENGLAND  publications  for  sale.  Es¬ 
tablished  shopper,  22,000  circulation.  Ex¬ 
cellent  growth,  gross  $233,000,  sell 
$168,000.  Exclusive  pioneer  women’s 
weekly  news  magazine,  9500  avid  readers, 
excellent  advertiser  acceptance.  Could  go 
national  or  franchise.  Gross  $120, (X)0,  sell 
$120,000.  A.  Lewis  Assoc,  Hardwick  MA 
01037. 


ROOMS  AVAILABLE 


DETROIT— Rent  room  in  journalists  home 
during  convention.  Near  Xway,  downtown. 
Comfortable,  private.  (313)  569-6683. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


TMC  CONSULTING— Target  market  and 
TMC  household  data  base  development, 
computer  program  evaluation,  postal  car¬ 
rier  pre-sort  qualification,  non-subscriber 
routing,  zip  code  and  distribution  analysis. 
James  E.  Cannon,  50  Elm  St,  Windsor 
Locks  CT  06096.  (203)  623-3209. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


PRESS  TIME  AVAILABLE 


WEB  PRESS  TIME  available.  Mid-Maine 
printing  company.  Newsprint— 33'  or  29" 
web  width.  Contact  R.W.  Bannister, 
Brunswick  Publishing  Company.  (207) 
729-3311. 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Ron:  - Weeks  - Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  editor  &  publisher  •  575  Lexington  Ave.  •  New  York.  N  Y.  10022 


irS  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret— and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  you 
don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

IMPORTANT:  We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked.  Don’t  be  like  the  fel¬ 
low  who  told  us  “destroy  this  reply  and  any  future  replies  from  me 
if  Box  Holder  is  (name  of  newspaper).’’  With  the  volume  of  mail 
handled  by  this  office  each  day,  that’s  really  taking  a  terrible  risk! 
And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties. 
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EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESEHING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


Equipment 
&  Supplies  . . . 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


MAILROOM 


NEWSPAPER  SIZE  Cheshire  and  Magna- 
craft  Labeling  Machines  with  single  wide 
or  computer  print  out  multiwide  label 
heads.  Plastic  strapping  machines.  Ed  or 
Scott  Heisley,  in  Texas  call  (214)  357- 
0196.  others  call  (800)  527-1668. 


CUTLER-HAMMER  Stack  Pak,  Model 
1020.  523409F-ST-73  manufactured  in 
1973.  Includes  stream  diverter.  In  working 
condition.  Acc^t  any  reasonable  offer. 
Art  Dieli  (315)  782-1000. 


SHERIDAN  48P  and  24P  inserters.  Very 
good  condition.  Available  immediately. 
Box  34252,  Editor  &  Publisher. 


COUNT-O-VEYOR  Model  105,  SCR  drive, 
excellent  condition,  new  1976.  $5950. 
Daily  Sentinel,  Le  Mars,  lA  51031.  (712) 
546-7031. 


MULLER  231  COUNTER  STACKER 
Excellent  condition. 

Box  34384,  Editor  &  Publisher. 


STA  HI  257  COUNTER  STACKER. 
Excellent  condition. 

Box  34253,  Editor  &  Publisher. 


DIDDE-GLASER  3  station  newspaper  in¬ 
serter,  Model  320/3.  Price— $16,500.  Ex¬ 
cellent  condition.  Bill  Schneider  &  As¬ 
sociates.  Inc.,  2325  Bluemound  Rd. 
Waukesha  Wl  53186.  (414)  784-0110. 


PRICE  FOR  IMMEDIATE  SALE!  We  need 
space  it  occupies.  Stepper  Paper  Man 
Model  PMIVOffpT,  Serial  #1858.  4  sta¬ 
tions.  A  bargain  at  $3,500.  You  can  re¬ 
cover  that  price  in  several  months  of  oper¬ 
ation.  Call  Verne  Shaull  at  (419)  738-3318 
or  (419)  738-2128. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


NEWSPRINT 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


NEWSPRINT,  prompt  shipment 
Direct  from  mill 
Your  specifications 
Box  33675,  Editor  &  Publisher 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS  We  Buy/Sell.  Kramer 
&  Cramer  Inc.  550  Frontage  Rd,  Northfield 
IL  60093.  (312)  446-7017. 


NEWSPRINT  30  lb  rolls.  25",  28",  35-, 
available  for  distribution  in  Western 
states.  $425  per  ton  plus  freight.  Write 
Box  34348.  Editor  &  Publisher 


DIRECTORY  PAPER  BS.  22V2  LB. 
130,000  lbs.  18"  rolls  white  @  $420  ton, 
80,()00  lbs  14"  rolls  canary  @  $440  ton. 
Prices  FOB  Montreal.  Brookman  Paper 
Corp.,  300  E.  54th  St.,  New  York,  N.Y. 
10022  (212)  688-3020. 


THE  INDUSTRY’S 
MEETING  PLACE  . 


When  you  need  to  reach 
newspaper  people, 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 


Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


For  rates  and  info:  (212)  752-7053 
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COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


pACu  pr\p 

MARK  I.  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


A  NEW  DEVELOPMENT  HAS  BROUGHT 
THE  PRICE  OF  COMPUTERIZED  EDITING 
AND  TYPESETTING  TO  RECORD  LOW! 
Utilizing  your  present  phototypesetter  we 
can  enable  you  to  enter  and  edit  text  on  a 
screen,  save  it  on  a  disc  and  set  type  under 
computer  control — no  more  paper  tape. 
Our  system,  based  on  the  popular  TRS-80 
microcomputer,  a  product  of  Radio  Shack, 
gives  large  system  capabilities  at  an  unbe¬ 
lievably  low  price.  More  rapid  text  entry, 
and  on-screen  correction  capability  will 
make  your  publication  much  more  profit¬ 
able.  For  price  and  delivery  information 
contact: 

First  Main  Computer  Systems  Inc 
Newspaper  Products  Division 
8700  King  George  Dr,  Suite  103 
Dallas,  Texas  75235 
(214)  634-2860 


COMPSTAR  191-8K  Memory  Serial  No. 
249.  Complete,  ready  to  start  setting  type 
$1500.  Also  large  inventory  191  parts  at 
reasonable  prices.  The  Herald,  Killeen.  TX 
76541.  (817)  634-2125. 


PRESSES 


4  UNIT  URBANITE,  complete,  2  years  old. 
Urbanite  Vi,  Vx  folder  available  im¬ 
mediately.  4  unit  Goss  Community  with 
Suburban  folder,  available  immediately. 
Modiflex  distortion  camera.  20x24.  Call 
(617)  475-3210. 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is.  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  ofset  and  letter- 

Rress.  25  years  experience.  CONTACT: 
en  Langley 

7881  Mastin,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


TWO  COMPLETE  PLANTS 
2  unit  Goss  Community— grease, 
platemaker,  camera  &  auxiliary 
equipment. 

2  unit  Goss  Community— oil  platemaker, 
camera  and  auxiliary  equipment. 

&)ntact:  Ken  Langley 
Continental  Printing  Macninery,  Inc 
7881  Mastin  Dr 
Overland  Park  KS  66204 
(913)  432-8276 


22%'  CUTOFF  GOSS  HEADLINER,  4  Units 
2  half  decks.  2  to  1  folder,  available  now. 
21Vi"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  avaialable  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22%'  cutoff  Hoe  color  convertible  4  units, 

available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  V15A. 

5  unit  V15A. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2.  Box  2285,  McAllen.  TX  78501 
(512)  682-7011. 


NEW  5  UNIT  GOSS  with  Community  folder, 
circumferential  registers,  Baldwin  ink, 
water  and  Count-o-veyor.  $210,000  with 
six  (6)  month  warranty  and  full  ITC.  Call  Liz 
Jones  (916)  929-9481. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 


5  UNIT  GOSS  MARK  I  Headliner,  press 
#2206,  Goss  DiLitho,  2:1  folder,  22%" 
cutoff,  90“  plate  stagger,  40"  diameter 
rolls,  60"  web.  52,000  IPH,  Beach  saddles, 
compression  lock-up,  5  angle  bar  nest,  4 
semi-automatic  and  1  automatic  reel. 
Baldwin  automix  and  recirculating  system, 
plate  bender  and  punch.  Available  June  1, 
1980.  Can  be  seen  in  operation.  Box 
33612,  Editor  &  Publisher. 


COTTRELL  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  V-25,  4-10  units. 

Cottrell  cross  drive  assembly. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  Color  King  5  UnitSh  1968. 

Goss  Community  add-on  units,  l%9-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban.  8  units. 

(^ss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  Vx  folders. 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22%". 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-1200  Telex  25-4388 


HARRIS  V-15A,  Cottrell  3  units  plus  folder. 
Approximately  10  years  old.  Excellent  run¬ 
ning  condition.  Only  prints  once  a  week. 
Very  little  wear  and  tear,  low  usage  press, 
ideally  suited  to  print  weekly  newspapers, 
2  color  circulars.  24  page  tabloid  capacity. 
$110,000  or  best  offer,  (716)  896-6338. 


FIVE  UNIT  Fairchild  News  King  with  Color 
King  folder.  Printed  quality  daily  until 
January.  Also  have  all  press-camera,  plate 
equipment.  Located  in  Minnesota.  J.V. 
Brenner,  P.O.  Box  4199,  Napa,  CA  94558, 
(707)  253-7383. 


WOOD  250Color  Flex.  4  Units  with  Vi  page 
Folder,  with  Cole  Vx  Folder,  100  H.P. 
Drive 

KING  press  Model  587,  2  Units  (Daily),  Vi 
and  Vx  Folder,  Color  King  Folder.  2  posi¬ 
tion  stacked  roll  stand.  30  H.P.  Drive 
HARRIS  V-15-A,  6  Units,  1  Folder,  50  H.P. 
Drive  with  Vx  Folders  JF-7,  1  Folder  30 
H.P.  Drive  with  Vx  Folder  JF-8,  2-3  posi-' 
tion  roll  stands.  3  Water  Circulators. 
GOSS  SUBURBAN,  4  Units.  Folder,  drive. 

1000  series 
60"  Capco  Rewinder. 

30  X  40  nuArc  flip  top. 

Goss  Duplex  single  width  balloon  former. 
Goss  Duplex  4  position  single  width  roll 
stand. 

Goss  Duplex  single  width  hi-speed  folder 
(40,000  p.h.). 

Clark-Aiken  sheeter. 

Electric  3000  lbs  Pallet  Jack,  battery  (with 
charger). 

4000  lb  fork  lift,  propane. 

UNIVERSAL  PRINTING  EQUIPMENT  CO 
PO  Box  455,  Lyndhurst  NJ  07071 
(201)  438-3744 


HARRIS  V  25,  4  or  5  units.  JF  4  Vx.  V? 
double  parallel  folder  with  cross  perf, 
upper  balloon  former,  accumeter.  New  ap¬ 
proximately  1971.  Will  set  as  complete 
press  or  individual  components.  IPEC, 
INC.  401  N  Leavitt  St.  Chicago  IL  60612. 
(312)  738-1200,  Telex  25-438a 


NEWS  KING,  3  unit  press  with  folder.  Ex¬ 
cellent  condition. 

(415)  495-6010 


2  1972  DAILY  KING  add  on  units  with  roll 
stands. 

1  Reconditioned  Color  King  folder  with  30 
HP  GE  drive. 

1  Goss  Urbanite  Quarter  Folder. 

(jail  or  Write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.  Ste  201 
Overland  F^rk  KS  66204 
(913)  432-8276 


4  SECTIONS  OF  URBANITE  rollstands.  2 
left  and  2  right.  Each  section  will  hold  4 
rolls.  4-high  rollstands  were  reduced  to 
2-high  and  these  sections  are  now  avail¬ 
able  for  sale.  Some  parts  missing  including 
hoist,  rollers  and  belts.  Make  an  offer. 
Roger  Williams,  Boca  Raton  (Fla.)  News. 
(305)  395-8300. 
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HELP  WANTED 


HELP  WANTED 


ADMINISTRATIVE 


able  ink  fountains.  Goss  portable  ink  foun¬ 
tains.  Hoe  ink  boxes.  Hoe  color  convertible 
press  22%.  4  units  with  2:1  double  deliv¬ 
ery  folder.  We  have  in  storage  spare  parts 
for  Hoe  color  convertible  presses.  Two 
Cline  reels,  and  pasters  in  self-contained 
framing.  Running  belts,  side  lay,  etc.  Suit¬ 
able  for  publication  or  newspaper  press. 
Paper  roll  dollys  and  track.  1  single  width 
Goss  balloon. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


VISIT  US  AT  AN  PA  BOOTH  127 
Harris  V  15A,  6  unit  press,  1973. 

Harris  V22,  5  unit  press,  1%7-71. 

Harris  V25,  5  unit  press,  1971. 

Harris  JF4  combination  folder. 

News  King,  4  unit  press,  1972. 

News  King,  4  unit  press,  1965. 

Color  King,  2  unit  press,  remanufactured. 
Goss  Community,  3  unit  press,  1976. 
Goss  SC,  7  unit  press,  1978. 

Goss  SC  VyVa  folder,  cross  perf. 

Goss  Suburban  ''15(X),”  4  unit  press. 
Urbanite,  4  unit  press,  remanutactured, 
M.E.G.  200  flying  pasters. 

While  at  ANPA,  make  plans  to  inspect  the 
extensive  inventory  of  web  presses  at  our 
plant  and  warehouse  in  Atlanta. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Ind.  Ct.  NE 
Atlanta,  Georgia  30329 
(404)  321-3992  Telex  700563 


NOTICE  IS  GIVEN  that  on  Friday,  May  30, 
1980  at  the  hour  of  10  am  (E.D.T.)  on  the 
premises  of  Inter-Web  Systems,  2458 
Silver  Star  Rd,  Orlando  FL,  Westinghouse 
Credit  Corporation,  600  Courtland  Street, 
Suite  460,  Orlando,  Florida,  (305)  647- 
5670,  will  offer  the  following  equipment  at 
public  sale  to  wit: 

1-Used  Harris  Cottrell  V15A  3-Unit  Web 
Offset  Press  S/N  15-A-1032-15,  Unit  Nos. 
1263-21,  3664-3,  3664-4  with  various  ac¬ 
cessories  including  one  Folder  VISA  J.F. 
15-1032-15,  Model  1-1;  one  Vt  x  Vi  Folder 
Plate  Bender;  one  3  Position  Roll  Stand; 
Extra  Rollers;  A  Chain  Hoist,  15  HP  Main 
Drive  Motor  and  Ckjntrols 
The  sale  will  be  at  public  outcry  to  the 
highest  bidder  and  will  be  for  cash  at  the 
time  of  the  sale.  The  sale  is  being  held  to 
raise  the  balance  owing  at  the  time  of  the 
sale.  SELLER  RESERVES  THE  RIGHT  TO 
BID. 

WESTINGHOUSE  CREDIT  CORPORATION 


Wanted 


WANTED  TO  BUY 

STA-HI  251  COUNTER  STACKER. 
Box  34254, 

Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation. 
Box  34255,  Editor  &  (Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  &  | 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200,  EDITOR  &  PUBLISHER 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburgany  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S.,  < 
1290  Central  Ave.,  Hillside,  NJ  07205. 


WILL  PAY  TOP  CASH  PRIZES  for  paper 
cutters,  Phillipsburg  and  Pitney-Bowes  in¬ 
serting  machines;  Cheshire  automatic 
labelers,  die  cutters,  sheeters,  Bunn  string 
tyers,  envelope  converting  equipment, 
vacuum  forming,  shrink  pack,  skin  packag¬ 
ing  and  blister  forming  also  printing  press, 
etc.,  plus  Virkotype  and  gold  stamping 
equipment.  We  will  assume  all  pick  up  and 
transportation  charges  and  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  4  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 

EDS-IDAB  573  programmable  keyboard  for 
counter  stacker. 

Box  34444,  Editor  4  Publisher 

GOSS  MARK  I  or  II  press  units  with  21V'2" 
cut  off. 

Box  34445,  Editor  4  Publisher 


ASSISTANT  PROFESSOR  to  teach  three 
courses  in  news,  editorial  and  mass  com¬ 
munications.  MA  degree  in  journalism  and 
at  least  5  years  experience  on  weekly 
and/or  daily  newspapers  essential.  Salary 
negotiable,  depending  on  qualifications. 
Charles  Pearson,  chairperson.  Department 
of  Journalism,  Wichita  State  University, 
Wichita  KS  67208.  (316)  689-3115. 
Wichita  State  is  an  affirmative  action 
employer.  Applications  from  minority  per¬ 
sons  and  women  are  encouraged. 


WESTFIELD  STATE  COLLEGE;  Full-time 
faculty  position  anticipated;  (one  year/ 
temporary)  beginning  September  1980  to 
teach  courses  in  English  Composition, 
Journalism,  Introduction  to  Literature. 
Qualifications;  M.A.,  journalism/commun¬ 
ications  experience,  and  college  teaching 
experience  required.  PhD  preferred.  Sal¬ 
ary;  Based  on  degrees  and  experience. 
(Salary  range  for  Instructor  and  Assistant 
Professor;  $11,200  to  $22,755).  Send  let¬ 
ter  of  application,  recent  references  and 
transcripts  by  May  30,  1980  tO;  Personnel 
Office,  Westfield  State  College,  Westfield, 
MA  01085.  Westfield  State  College  is  an 
affirmative  action/equal  opportunity 
employer. 

ADVERTISING  TEACHER— Assistant  pro¬ 
fessor,  tenure  track,  to  teach  beginning 
and  advanced  courses,  starting  Sep¬ 
tember  1,  1980.  Nine-month  salary  range 
$18,(XX3-$21,625  with  possibility  of  sum¬ 
mer  employment  at  'h  additional  salary. 
Strong  interest  in  teaching  and  service, 
graduate  work,  and  professional  advertis¬ 
ing  background  required.  Please  send  vita, 
including  present  salary,  and  at  least  three 
letters  of  references  tO:  Professor  Gene 
Bratton,  Faculty  Recruitment  Committee, 
Department  of  Journalism  and  Mass 
Communication,  Iowa  State  University, 
Ames.  Iowa  50011.  Deadline;  June  7.  ISU 
is  an  equal  opportunity-affirmative  action 
employer. 

TWO  ASSISTANT  to  full  professors  sought 
to  teach  reporting,  writing,  editing  and/or 
related  professional  courses.  Good  profes¬ 
sional  experience  plus  PhD,  Salary  com¬ 
mensurate  with  experience.  Contact  De¬ 
partment  of  Journalism,  Baylor  University, 
Waco  TX  76703.  An  equal  opportunity 
employer,  _ 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  do  Editor& 
Publisher,  575  Lexington  Ave¬ 
nue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the 
number  of  clips  submitted  in 
response  to  an  ad.  Include 
only  material  which  can  be 
forwarded  in  a  large  manila 
envelope. 


JOURNALISM  faculty  position  available. 
Master’s  degree  and  media  experience 
preferable.  Teach  Mass  Media.  Reporting 
and  Newswriting  and  Copy  Editing.  One 
section  Freshman  Composition  and/or 
possibly  Photography.  Advise  student  pa¬ 
per.  Schedule  for  salary.  Send  letter  of  ap¬ 
plication  and  credentials  to  Sinclair  Oren- 
dorft.  President,  Northwest  Community 
College,  Powell  WY  ^435. 


NEWS-EDITORIAL  Academic  Staff  Open¬ 
ing.  1980-81  academic  year.  Non-tenure 
track  but  renewable  each  year.  M.A.  re¬ 
quired,  Ph.D  preferred.  Minimum  three 
years  professional  news  experience.  Past 
teaching  helpful.  Person  would  teach 
classes  m  newswriting,  reporting,  editing 
within  ACEJ  accredited  sequence.  Salary 
commensurate  with  experience.  Applica¬ 
tion  deadline  June  15,  1980.  Send  letter, 
resume,  official  transcripts  and  letters  of 
recommendation  to  E.C.  Karwand,  Chair¬ 
man,  Department  of  Journalism,  Univer¬ 
sity  of  Wisconsin,  Eau  Claire  Wl  54701.  An 
equal  opportunity  employer. 


JOURNALISM  LECTURER,  full  time  for 
the  1980-81  academic  year.  Teach  news- 
writing  and  reporting.  Prefer  graduate  de¬ 
gree.  Require  bach^or’s  and  news  media 
experience.  Salary  $16,368-17,940  for  the 
academic  year,  paid  in  12  monthly  in¬ 
stallments.  The  (iSUS  board  of  trustees 
had  recommended  an  11%  cost  of  living 
increase  effective  July  1,  1980.  Apply  not 
later  than  June  10,  to  Dr  R.L.  Murray, 
Journalism  Department,  California  Poly¬ 
technic  State  University,  San  Luis  Obispo 
CA  93407.  Affirmative  action/equal  op- 
portunity/Title  IX  employer. 


EXPERIENCED  husband-wife  combination 
to  operate  small  weekly  with  office 
supplies  in  central  states.  Conservative 
politically,  good  in  public  relations.  Good 
pay,  bonus,  insurance.  Box  34305,  Editor 
4  Publisher. 


ADMINISTRATIVE 


CORPORATE  FINANCIAL  OFFICER  for  pri¬ 
vately  owned  multi-media  company  head¬ 
quartered  in  Savannah,  Georgia.  Report  to 
CEO/owner. 

Duties: 

•  Overall  administration  of  all  accounting 
functions. 

•  Evaluation  of  investment  opportunities. 

•  Direct  tax  planning  strategy. 

Desirable  qualifications; 

•  CPA 

•  Ten  years  media  or  industrial  experience. 
Send  resume  and  salary  requirements  to 
Charles  H.  Morris,  President,  Morris 
Newspaper  Corp  ,  Box  8167,  Savannah  GA 
31412.  All  replies  strictly  confidential. 


GENERAL  MANAGER 
Daily  and  Sunday  publication  located  in 
ideal  mid-southeastern  coast  state  is  in 
search  of  an  executive  officer.  Person 
must  have  had  previous  general  manager 
experience,  good  business  background, 
community  leadership.  Send  full  details  in 
first  resume  to:  Robert  John,  Consultant, 
RR  1,  Box  227-B,  Brookneal  VA  24528,  or 
call  (804)  376-3021 


BUSINESS  MANAGER 
Outstanding  opportunity  to  provide  busi¬ 
ness  and  financial  leadership  skills.  Areas 
to  include  advertising,  circulation,  pur¬ 
chasing,  production  and  financial  report¬ 
ing.  B.S.  Business  Administration  or  re¬ 
lated  degree.  Minimum  5  years  business 
experience.  Above  average  writing  ability, 
communication  skills  a  must.  We  offer 
challenging  work,  opportunity  for  ad¬ 
vancement,  and  an  attractive  location. 
Please  send  resume  and  salary  require¬ 
ments  to  P.O.  Box  1730,  Springfield  MA 
01101. 


NATIONAL  SKARCH  RKOPKNKD 
Senior  Position  In  News-Kditorial  Sequence 

The  Department  of  Mass  ('ommunieations  at  Middle  Tennessee  State 
I  ’niversity  seeks  a  senior  member  of  faculty  to  teach  within  the  News- 
Kditorial  Setjuence.  I'he  person  selected  should  be  able  to  teach 
introductors  and  skill  courses  in  a  professionally-oriented  department  of 
W  faculty.  M'l'Sr  is  located  25  miles  from  Nashville  and  has  state-of- 
the-art  facilities  in  radio,  tv,  film,  sr^phics,  and  journalism  housed  in 
new  buildings.  'This  full-time  appointment  begins  August  1.  IWO.  and  is 
tenure  track.  .A  PhD  in  journalism  or  mass  communications  and 
professional  experience  is  retpiired.  IMease  send  a  letter  of  application, 
resume,  three  letters  of  recommendation  and  any  other  data  pertinent  to 
vour  evaluation  to  Dr  Kdward  M.  Kimbrell,  ('hairman.  Department  of 
\lass  ('ommunieations.  NTPSl’.  Murfreesboro  TN  .Wl.^2.  (615)  H9H- 
2H1.5.  .Application  deadline  is  June  15,  Minorities  are  encouraged 

to  identify  themselves  for  affirmative  action  reports. 

MTSl'  is  tin  h'lfiKil  (}fyfKtrtiinit\!A,tjllntui!i\e  Action  employer 


ADVERTISING 


ADVERTISING  DIRECTOR  for  northern 
California  weekly  shopper,  over  $1  million 
gross.  If  you’re  strong  on  special  promo¬ 
tions,  have  knowledge  of  classified,  can 
motivate  a  staff  of  10  and  are  looking  for 
$20,000  plus,  reply  today.  Box  34128, 
Editor  4  Publisher. 


CREATIVE  SERVICES  DIRECTOR 
Challenging  Zone  3  position  requiring 
management  experience.  Wouid  provide 
direction  for  photography,  graphics, 
multi-media  and  research  sections  in  addi¬ 
tion  to  heavy  involvement  in  special  proj¬ 
ects.  Background  in  advertising  design 
and  production  preferred.  Salary  in  $20s. 
ime  for  Box  34243,  Editor  4  Publisher, 
h  npws-  “ 

jate  dL  retail  ADVERTISING  SALES 

s  media  Challenging  opportunity  for  one  of  New 
J  for  the  Jersey’s  largest  and  fastest  growing  news- 
thly  in-  papers.  Salary  (commensurate  with  ex- 
irustees  perience)  plus  commission,  expenses  and 
of  living  attractive  benefit  package.  Car  required, 
pply  not  interview  appointment  send  complete 

Murrav  resume  with  references  to  Box  34241 , 
ia  Poly-  Editor  4  Publisher. 

:  Obispo  ■ 

iual  op-  AD  MANAGER/Assistant  Publisher  for  es¬ 
tablished  Florida  golf  publication  with  infi¬ 
nite  potential.  Opportunity  for  part  owner- 
_  ship.  Mr  Stine,  (813)  294-5511. 


SALES  REPRESENTATIVE  needed  for  top 
newspaper  syndicate.  Must  be  strong  in 
feature  selling.  Send  resume  to  Box 
34361,  Editor  4  Publisher. 


ADVERTISING  SALESPERSONS— Appli¬ 
cations  are  being  accepted  on  a  south¬ 
western  Pennsylvania  PM  daily  for  perma¬ 
nent  positions  resulting  from  a  labor  dis¬ 
pute.  Excellent  wages,  fringe  benefits, 
working  conditions  and  advancement  op¬ 
portunities  for  qualified  personnel.  Appli¬ 
cations  must  include  complete  resume 
and  references.  Send  to  Robert  W  Con  roy. 
Publisher,  Valley  Independent,  Eastgate 
19,  Monessen  PA  15062, 


AD  MANAGER  to  supervise  retail  and  clas¬ 
sified  departments  in  Zone  5,  reporting  to 
general  manager.  Paper  is  6-day  daily  in 
new  plant  in  a  growing  community.  Super¬ 
visory  experience  necessary.  Reply  to  Box 
34347,  Editor  4  Publisher. 


AD  MANAGER  for  small,  vigorous  New  En¬ 
gland  daily.  Must  thrive  on  responsibility, 
know  how  to  manage  staff.  Opportunity  to 
win  advancement.  Send  resume,  salary  re¬ 
quirement  and  references  to  Box  34331, 
Editor  4  Publisher. 


THE  DESERT  SUN 

Staff  expansion  due  to  growth  creates  the 
need  for  additional  retail  sales  reps.  Col¬ 
lege  degree,  entry  level  or  experienced. 
Possibly  the  greatest  place  to  work  and  live 
in  the  U.S.  Send  resume  to  Edd  Davis,  PO 
Box  190,  Palm  Springs  CA  92263. 


ADVERTISING  SALES 
The  fastest  growing  newspaper  in  Brooklyn 
(N.Y.)  is  seeking  a  highly  motivated  sales 
person  to  handle  new  and  existing  ac¬ 
counts.  Salary  plus  commission.  This  is  a 
growth  opportunity  with  weekly  serving 
Brooklyn’s  affluent  renaissance  commun¬ 
ity.  Send  resume  to.  The  Brooklyn  Paper, 
26  Court  St.,  Brooklyn  NY  11242. 


ADVERTISING  SALES 
Experienced  ad  sales  representative 
needed  for  a  top  quality  daily.  We  prefer  an 
individual  who  has  the  empathy,  growth 
potential,  ambition,  and  perserverance  to 
successfully  build  linage  with  new  and 
existing  accounts.  Excellent  salary  and  full 
benefits  package.  Call  Tom  Kamerer.  Tele¬ 
graph-Herald,  Dubuque  IA  at  (3191  588- 
5710.  An  equal  opportunity  employer. 


tto  DISPLAY  ADVERTISING  MANAGER  for 

.  45,0(X)  morning  and  evening  combination 

■gu  daily  in  Zone  4.  Manage  daily  operation  of 

""j  display  department  and  supervise  16 

It'-’''  employees.  Excellent  sala^  and  fringe 

benefits  plus  MBO  program.  Solid  advertis¬ 
ing  background  required.  Send  complete 
resume  and  salary  requirements  to  Box 
34414,  Editor  4  Publisher. 

EDITOR  &  PUBLISHER  for  May  17,  1980 


ADVERTISING 


CLASSIFIED  ADVERTISING 


EDITORIAL 


EDITORIAL 


AD  MANAGER 

Small  Indiana  weekly  seeks  one  person  to 
be  ad  department.  Moderate  starting  sal¬ 
ary.  Growth  potential.  Metro-Louisville, 
Kentucky.  Call  D.F.  Cannon,  (502)  935- 
4889,  evenings. 


AD  SALES 

Ready  for  a  new  challenge?  Leading  New 
England  metro  has  immediate  opening  for 
experienced  rep  who  has  sold  financial  and 
industrial  markets.  Must  have  successful 
track  record  in  selling  to  banks,  insurance 
companies,  stock  brokers  and  other  indus¬ 
trial  accounts.  Newly  expanded  product 
plus  professional  sales  support  offers  ex¬ 
cellent  opportunity  for  top  producer.  Po¬ 
tential  for  advancement  good.  Send  re¬ 
sume  to  Box  34421,  Editor  &  Publisher.  All 
replies  confidential.  Equal  opportunity 
employer. 


ADVERTISING  DIRECTOR  for  5-day  estab¬ 
lished,  unopposed,  small  (4(XX)  circula¬ 
tion)  daily  in  town  of  9000  in  Zone  6.  Man¬ 
age  staff  of  3.  We  have  our  own  com¬ 
puterized  TMC  shopper.  Paper  grossing  $1 
million.  Salary,  commission,  bonus, 
fringes.  Experienced,  aggressive  ad  person 
can  move  up  in  good  market.  Write  Box 
34418,  Editor  &  Publisher. 


ARTIGRAPHICS 


GRAPHICS  AND  LAYOUT  DIRECTOR 
We  are  looking  tor  an  imaginative  person  to 
direct  graphics  and  design  for  Sunday  tab¬ 
loid  news  magazine.  Must  have  back¬ 
ground  in  use  of  type,  art,  photography; 
develop  interesting  page  layout;  willing  to 
work  “hands-on''  and  supervise  production 
of  issues.  Journalism  degree  in  writing,  ex¬ 
perience  preferred.  Good  company  and  a 
chance  to  stretch  creativity.  Send  resume; 
Rob  Kemper,  Scotland  Communications, 
Box  10000,  Marian  OH  43302. 


CIRCULATION 


CIRCULATION  TRAINER 

We  recognize  the  importance  of  com¬ 
prehensive  training  in  the  Circulation  De¬ 
partment  and  are  seeking  that  certain  in¬ 
dividual  who  has  the  ability  todo  just  that. 
This  new  position  in  the  Circulation  De¬ 
partment  offers  an  exciting  opportunity  for 
a  person  to  be  responsible  for  establishing 
training  policies,  materials  and  programs 
in  areas  such  as  Customer  Service,  Carrier 
Relations  and  District  Manager  training. 
The  person  we  choose  will  be  a  motivator, 
articulate,  have  a  working  knowledge  of 
the  newspaper  industry  and  be  able  to 
communicate  with  all  levels  of  circulation 
management.  We  offer  a  benefit  package 
competitive  with  any  in  the  newspaper  in¬ 
dustry,  advancement  opportunity  and  ex¬ 
cellent  working  conditions. 

If  you  are  interested  in  a  career,  not  just  a 
job,  send  a  complete  resume,  or  contact: 

Michael  J.  Murray 
Circulation  Department 
THE  DES  MOINES  REGISTER  &  TRIBUNE 
715  Locust 

Des  Moines,  Iowa  50304 


CIRCULATION  SUPERVISORS— Applica¬ 
tions  are  being  accepted  on  a  southwest¬ 
ern  Pennsylvania  PM  daily  for  permanent 
positions  resulting  from  a  labor  dispute. 
Excellent  wages,  fringe  benefits,  working 
conditions  and  advancement  oppor¬ 
tunities  for  qualified  personnel.  Applica¬ 
tions  must  include  complete  resume  and 
references.  Send  to  Robert  W  Conroy,  Pub¬ 
lisher,  Valley  Independent,  Eastgate  19, 
Monessen  PA  15062. 


MANAGER  for  Zone  5  hard  news  weekly 
group,  dominant  in  market.  Good  package, 
opportunity  for  “shirt  sleeve"  circulator  ef¬ 
fective  with  staff,  kids  and  promotion  yet 
not  locked  into  traditional  thinking.  We'll 
consider  second  in  command  ready  to 
move  up.  Growth  market,  growth  pub¬ 
lisher.  Resume  to  Box  34437,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 

WEEKLY  ABC  TRADE  PUBLICATION 
Looking  for  ambitious,  innovative  hard 
worker,  fully  experienced  ABC  fulfillment 
and  promotion.  Salary  open.  Mail  resume 
to  Box  34430,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  Today's 
Post,  5-day  morning  newspaper  in  subur¬ 
ban  Philadelphia.  Resume  to  Montgomery 
Publishing,  290  Commerce  Dr,  Ft  Wash¬ 
ington  PA  19034. 


MOVE  AHEAD! 

CLASSIFIED  ADVERTISING  MANAGER  for 
major  Zone  2  daily.  Self  and  personnel 
motivator,  effective  and  efficient  adminis¬ 
trator.  strong  on  leadership  with  success¬ 
ful  sales  record.  The  person  we  seek  may 
be  the  manager  or  the  assistant  now.  If  you 
have  the  fiber  ...  we  can  suit  you  just 
fine.  Starting  salary.  $20,000  plus.  Ex¬ 
penses,  bonus,  and  attractive  benefits. 
For  interview  appointment,  send  resume  to 
Box  34422,  Editor  &  Publisher. 


CLASSIFIED  MANAGER— We're  a  medium 
size  Zone  3  daily  looking  for  an  ambitious 
hungry  individual  with  3-5  years  experi¬ 
ence  in  classified  or  retail  sales.  Outstand¬ 
ing  opportunity  for  advancement  with 
community  newspaper  group.  Box  34447, 
Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


DATA  PROCESSING 


DATA  PROCESSING  MANAGER  for  fast 
growing  daily  on  the  west  coast  of  Florida. 
Responsibility  for  developing  total  de¬ 
partment  with  Hewlett  Packard  30(30/33 
equipment,  to  include  a  circulation  infor¬ 
mation  system  and  total  business  applica¬ 
tions.  Excellent  opportunity  with  this 
group-owned  newspaper;  excellent  bene¬ 
fits;  salary  commensurate  with  experi¬ 
ence.  Box  34451,  Editor  &  Publisher. 


WANTED;  Editor  tor  weekly.  Must  be  cost 
conscious  as  well  as  business  oriented, 
have  the  ability  to  lay  out  pages,  meet 
deadlines  and  fit  into  a  fast  growing  com¬ 
munity.  Send  resume  including  experi¬ 
ence,  salary,  history  and  references  to  Box 
337^,  Editor  &  Publisher. 

INVESTIGATIVE 

REPORTER 

Someone  stole  my  Three  Mile  Island  re¬ 
porter.  Immediate  opening  for  hard-nosed 
digger  with  clips  to  prove  instincts.  Can't 
promise  another  TMI  but  try  Pennsylvania 
politics.  $275  per  week,  rare  opportunity 
to  advance.  Prefer  2  years  experience. 
Clips,  resume  and  references  to:  Richard 
C.  Halverson,  The  Guide,  2023  N  Second 
St.  Harrisburg  PA  17102. 


BUREAU  REPORTER 
Regional  Desk  seeks  an  experienced  re¬ 
porter  for  expanding  bureau  in  Oneida, 
New  York.  One  to  3  year's  experience  and 
familiarity  with  bureau  work  preferable. 
Resume,  clips  to  Cliff  Hebard,  Regional 
Editor.  Syracuse  Newspapers.  Clinton 
Square.  Syracuse  NY  13221. 


POLICE  REPORTER 

The  Missoulian,  a  31,000  circulation  daily 
in  western  Montana,  seeks  a  police/courts 
reporter.  Minimum  2  years  on  a  daily  paper 
and  previous  police  beat  experience  pref¬ 
erable.  Must  be  fair,  accurate,  aggressive 
and  an  excellent  writer.  Send  clips  and  re¬ 
sume  to  Bobbie  Englestad,  Personnel 
Coordinator,  the  Missoulian.  PO  Box  8029, 
Missoula  MT  59807. 


COPY  EDITOR 


MANAGING  EDIT  OR  for  Mississippi  weekly 
in  4000  circulation  class.  F.W.  Buckley,  4 
Marseilles,  Brandon  MS  39042. 


EXPERIENCED  REPORTER  wanted  for  our 
expanding  news  team  serving  the  rapidly 
growing  area  of  northwest  New  Mexico.  We 
want  a  mature  individual  who  can  handle 
eneral  assignment  reporting.  Write  to 
erold  Johnson.  Managing  Editor.  Far¬ 
mington  Daily  Times.  Box  450.  Farmington 
NM  87401.  or  telephone  (505)  325-4545. 


EXPERIENCED  WRITER— Growing  Zone  1 
23.000  circulation  PM  daily  seeks  experi¬ 
enced  writer  who  knows  how  to  handle  all 
assignments  from  city  council  to  investiga¬ 
tive  reporting  to  writing  local  editorials. 
Send  resume,  salary  requirements  to  Box 
34217.  Editor  &  Publisher. 


REPORTER  to  work  in  rural  part  of  2or>e  2 
covering  for  small  daily.  Entry  level.  Write 
Box  34178.  Editor  &  Publisher. 


CITY  EDITOR  for  medium-sized  New  Eng¬ 
land  AM  daily.  At  least  5  years  reporting, 
some  experience  as  assistant  city  editor  on 
daily  required.  Box  34435.  Editor  & 
Publisher. 


FAST,  SKILLED  WRITER  for  prize-winning 
twice  weekly.  Best  for  pro  tired  of  daily 
hassle  who  wants  to  live  in  finest  environ¬ 
ment  in  California  and  write  well.  $250 
week.  Box  34429,  Editor  &  Publisher. 


SMALL  ALASKAN  DAILY  has  opening  for 
editor.  Must  be  able  to  manage  small  staff 
and  show  good  news  judgment,  layout  and 
writing  skills.  Send  resume,  clips  and  ref¬ 
erences  to  ^x  34454.  Editor  &  Publisher. 


EDITORIAL 


INVESTIGATIVE/GENERAL  ASSIGNMENT 
REPORTER  wanted:  45,(X)0  circulation — 
flagship  in  a  fleet  of  four  papers— after¬ 
noon  daily  in  San  Francisco  Bay  Area  is 
undergoing  sweeping  changes  in  form  and 
content.  Object:  to  become  aggressive, 
dramatic,  and  brightly  written  journalistic 
force  in  the  region.  Need  experienced  re¬ 
porter  with  ability  to  dig,  enterprise, 
analyze,  write— a  reporter  to  go  after  the 
tough,  hidden  story.  A  reporter  who  can 
explain  it  clearly  and  trenchantly.  Send 
clips  and  resume  to:  John  Pachtner,  City 
Editor,  The  Daily  Review,  PO  Box  5050, 
Hayward  CA  94540. 


SOUTH  FLORIDA  WEEKLY  is  looking  for  a 
community  oriented  husband-wife  team  to 
run  editorial,  advertising  and  circulation 
departments.  We  are  a  well-accepted 
home  town  paper  with  a  dedicated  staff. 
Excellent  incentive  program  and  benefit 
package.  Send  resume,  references  and 
salary  requirements.  All  replies  held  in 
confidence.  Box  34129,  Editor  & 
Publisher. 


EDITORIAL 

WRITER/COLUMNIST 

The  Minneapolis  Star,  publish¬ 
ing  the  most  innovative  opinion 
pages  in  the  nation,  will  have 
an  opening  September  15  for 
an  experienced,  issues-oriented 
writer  of  editorials  and  columns 
on  the  environment,  energy 
and  K-12  education.  Long  re¬ 
spected  for  its  independent 
editorial  leadership.  The  Star 
has  made  its  opinion  pages  a 
true  community  forum  by  es¬ 
tablishing  a  board  of  35  local 
contributors,  and  by  expand¬ 
ing  space  for  guest  columns 
and  letters.  The  existing  staff 
includes  5  writers,  all  of  whom 
sign  their  work,  and  a  staff 
cartoonist.  If  you  are  a  produc¬ 
tive  self-starter  and  want  to 
participate  in  these  exciting 
changes,  enjoy  excellent  pay 
and  fringe  benefits  and  live  in 
one  of  the  most  attractive  areas 
of  the  country,  send  clips  and 
resume  to:  Robert  L.  Girouard, 
Opinion  Editor.  Minneapolis 
Star,  425  Portland  Av,  Minne¬ 
apolis  MN  55488.  No  calls, 
please.  The  Star  is  an  equal 
opportunity  employer. 


We're  looking  for  an  aggressive  copy  editor 
who  can  find  holes  in  stories,  put  life  in 
routine  copy  and  write  crisp  lieadlines. 
We’re  a  55,(X)0  circulation  PM  in  Zone  5, 
paying  top  dollar  for  top  hands.  Excellent 
opportunity  for  growth.  Box  34369,  Editor 
&  Publisher. 


BUSINESS  REPORTER— San  Juan,  Puerto 
Rico.  Weekly  business  newspaper.  Over 
40,000  circulation.  We  seek  a  reporter 
with  at  least  2  years  experience  not  count¬ 
ing  school  papers.  Must  have  economics  or 
business  experience  to  work  with  this 
largest  English  language  and  business 
paper  in  the  Caribbean.  Spanish-bilingual. 
Resume  with  clippings  to; 

Publisher,  Caribbean  Business 
P.O.  Box  6253,  Loiza  Station 
Santurce,  Puerto  Rico  00914 


WIRE  EDITOR  needed  for  growing  Mid¬ 
western  daily  near  St  Louis.  Send  resume, 
clips  to  Joseph  Ostermeier,  News  Demo¬ 
crat,  Box  427,  Belleville  IL  62220. 


/fcOPY  EDITOR'N 

Excellent  opp4»rtuiiity  for  copy 
ediliiig  pro  at  one  of  New  En¬ 
gland's  top  nietn»s.  Applicant 
>hould  have  rep4»rting  l>ackgr4»und 
with  several  year>  progressive 
desk  experience  with  a  daily. 
VDT  exposure  a  plus.  If  you 
feel  ready  to  move  up  to  a 
quality  operation,  we  want  to 
talk  with  y«»u.  Excellent  salary 
and  benefits.  Send  resume  to: 

Daniel  \ .  Doindiue 
Personnel  .Administrator 
PROVIDENCE  JOl  RN.AL  CO. 

75  Fountain  St. 

Prttvidence  HI  02902 
k  Equal  opportunity  employer^ 


EDITOR/SPEECHWRITER 


TVA  has  an  immediate  opening  for  a  creative  Editor/ 
Speechwriter  with  a  minimum  of  5  years  experience  in 
a  communication  field.  Successful  applicant  will  be 
responsible  for  conducting  speech  research  as  well  as 
writing  drafts,  remarks  and  speeches  for  members  of 
TVA  Board  and  others  in  upper  management  Will  also 
direct  the  day-to-day  operation  of  TVA  Speaker's 
Programs.  Some  travel  with  the  Board  and  General 
Manager  required.  This  responsible  position  offers  a 
wide  latitude  for  exercising  independent  judgement 
Degree  in  English.  Journalism  or  equivalent  is  desired 
with  extensive  training  in  research  and  writing  preferred. 
Move  up  with  a  pioneer  in  the  fast- growing  field  of 
energy,  headquartered  only  35  miles  from  the  Great 
Smokies.  For  immediate  consideration  send  your 
resume  for  confidential  review. 

TEIMINJESSEE  VALLEY  AUTHORITY  I 

Employment  BranchEPM739| 
Rm  240  MIB 
Knoxville,  TN  37902 


TVA  iiidv  tunsidtfi  fix  dppotfitinent  uiilv  U  S  itli/ens  diKl  olMs  t 
(jdviiieiitN  iiiNtei  sixlKJii  60?  Put)  I  363  dtid  vecIxMi  /SO  Pi4)  I  H4  41 
An  Equ«l  OppoitunitY  EmptoY** 
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EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRESSROOM 


RAPIDLY  GROWING  7,000-plus  college 
town  daily  needs  good  entry  level  reporter 
and  a  journalist  with  2  to  3  years  reporting 
experience  and  some  layout  background 
for  news  editor  position.  News  editor  job 
should  be  good  stepping  stone  to  a  city 
editor's  job.  Community  is  near  New  Or¬ 
leans.  Write  managing  editor.  Daily  Star, 
Box  1319,  Hammond,  LA  70404  or  call 
(504)  345-2333. 


REPORTERS/PHOTOGRAPHERS— Appli¬ 
cations  are  being  accepted  on  a  south¬ 
western  Pennsylvania  PM  daily  for  perma¬ 
nent  positions  resulting  from  a  labor  dis¬ 
pute.  Excellent  wages,  fringe  benefits, 
working  conditions  and  advancement  op¬ 
portunities  for  qualified  personnel.  Ap¬ 
plications  must  include  complete  resume 
and  references.  Send  to  Robert  W.  Con¬ 
roy,  Publisher,  Valley  Independent.  East- 
gate  19,  Monessen  PA  15062. 


EDITOR/REPORTER  for  telecommunica¬ 
tions  newsletter  in  Washington  DC  area. 
Background  in  telecommunications  help-, 
ful.  Resume,  writing  samples  and  salary 
requirements  to  Box  34340,  Editor  & 
Publisher. 


HARD-WORKING,  growth-oriented  editor 
needed  by  AM  daily.  Zone  5.  13,500  paid 
circulation  has  climbed  10%  in  last  six 
months  against  chain-owned,  PM  daily 
four  times  our  size.  Fresh  ideas  in  news, 
features  and  organization  a  must  to  con¬ 
tinue  gains.  Salary  negotiable.  Resume  to 
Box  34323,  Editor  &  Publisher. 


TAKE-CHARGE  individual  needed  *0  run 
news  desk  of  two-edition  30,000  AM 
seven-day  daily.  Zone  5.  Require  literate 
individual  with  good  editing  skills,  speed 
and  accuracy  under  pressure,  and  ability 
to  work  with  enthusiastic  young  staff  and 
help  many  of  them  raise  the  standard  of 
their  writing  to  that  of  their  reporting, 
which  is  above  average.  Work  with  wire, 
city,  state  and  makeup-layout  editors  to 
provide  a  complete  and  readable  product; 
we  are  more  content-oriented  than  ap¬ 
pearance-oriented  but  try  for  both.  This  is 
a  management  position.  Good  salary  and 
fringes;  excellent  university  city  environ¬ 
ment.  Write  Box  34317,  Editor  &  Pub¬ 
lisher,  Sound  references  required. 


ALASKA  COMMERCIAL  FISHERIES 
NEWSPAPER  needs  editor/general  man¬ 
ager/reporter.  Award  winning  monthly  tab¬ 
loid,  heavy  on  politics  and  hard  news.  Di¬ 
rect  3-person  staff,  good  travel  and  free¬ 
lance  budgets.  $2,000  month  DOE. 
Resumes/clips:  Alaska  Fisherman,  197  S, 
Franklin  St,  Juneau.  AK  99^1.  Call  (907) 
586-6944. 


EDITORIAL  PAGE 
EDITOR 

We  are  looking  for  candidates 
for  the  position  of  editorial 
page  editor  for  the  Quad-City 
Times.  Our  newspaper  is  in  a 
unique  geographical  location 
in  that  we  are  on  the  Missis¬ 
sippi  River,  which  is  the  border 
between  Iowa  and  Illinois.  Thus 
we  have  a  strong  interest  in 
both  Iowa  and  Illinois.  As  our 
name  states,  we  are  also  unique 
in  that  we  serve  a  4-city  mar¬ 
ket.  Our  daily  circulation  is 
65,000  and  Sunday  is  83,000. 
Needless  to  say,  with  the  kind  of 
diversified  readers  this  unique 
market  provides,  we  need  a  top¬ 
flight.  highly  qualified  person 
to  develop  the  thoughtful  and 
thought  provoking  editorial 
pages  our  readers  deserve. 

We  believe  this  position  re¬ 
quires  someone  with  an  es¬ 
tablished  record  of  editorial 
achievement.  If  you  have  such 
a  background  and  are  inter¬ 
ested  in  joining  one  of  the 
really  interesting  and  strong 
newspapers  in  the  Midwest 
(and  can  help  us  become  bet¬ 
ter!).  please  respond  to  Editor. 
Quad-City  Times.  124  E  2nd  St, 
Davenport  lA  52801.  An  equal 
opportunity  employer. 


SPORTSWRITER— Aggressive,  award  win¬ 
ning  40,000  daily  wants  a  super  writer. 
Features,  columns  and  game  stories— 
reps  to  pro  football,  basketball  and 
aseball.  Must  have  slot/desk  experience 
or  willing  to  learn.  Excellent  salary  and 
fringes.  Send  non-returnable  clips  to 
George  Althoff,  Sports  Editor,  The  Journal 
Times,  212  4th  St,  Racine  Wl  53403. 


LAYOUT 

We  are  searching  for  a  copy  editor  skilled 
in  page  design— someone  who  can  work 
with  our  graphics  editor  and  artists  to  pro¬ 
duce  feature  pages  with  visual  impact  and 
compelling  headlines.  As  a  part  of  our  17 
member  features  department  you  would 
play  a  key  role  in  producing  6  heavily  read 
sections  a  week.  We’rea  PM,  Zone  5.  offer¬ 
ing  top  scale  and  weekends  off.  Send  re¬ 
sume,  complete  with  salary  history  and  a 
dozen  sample  tearsheets  to  Box  34420, 
Editor  &  Publisher. 


AWARD-WINNING  WEEKLY  needs  take- 
charge  editor.  Beautiful,  fast  growing 
year-round  resort  area.  We  want  a  first  rate 
journalist  who  also  enjoys  layout,  photog¬ 
raphy  and  editorials.  Send  clips,  resume 
and  salary  requirements  to  PO  Box  254, 
Charlevoix  Ml  49720. 


WRITERS/REPORTERS 

Zone  2  daily  seeking  to  fill  3  positions;  Fea¬ 
ture  writer  for  feature  section,  repqrter  for 
4-reporter  bureau  in  small  outlying  city 
and  reporter  to  cover  county  courts.  We're 
60  miles  from  New  York  City  with  70,(X)0 
circulation  and  a  growing  and  improving 
staff  giving  us  a  growing  and  improving 
reputation.  We're  looking  for  experienced 
people  who  are  versatile  and  enterprising. 
Write  Box  34413,  Editor  &  Publisher. 


FIELD  WRITER-editorial  assistant  with 
three  years  experience  with  a  travel  or 
similar  publication  in  editing,  photogra¬ 
phy,  advertising,  layouts,  art  direction,  ad¬ 
vertising  sales  and  publication  circulation. 
Knowledge  of  Alaska  Highway  essential 
since  guide  covers  Alaska,  Yukon  and 
Northwest  British  Columbia.  Travel  exten¬ 
sively  three  consecutive  months  in  Alaska 
and  one  month  in  Yukon  and  Northwest 
British  Columbia  of  each  year.  Must  be 
willing  to  locate  in  Salt  Lake  City.  Utah. 
Salary:  $2,000  per  month  plus  5%  of  gross 
sales.  Must  pay  own  travel  and  related  ex¬ 
penses.  Reply  to  Larry  Lake.  Alaska  Travel 
Guide,  P.O.  Box  21038,  Salt  Lake  City  UT 
84121,  or  call  (801)  943-1016. 


EXPERIENCED  REPORTER— General  as¬ 
signment  work  in  university  city.  VDT 
background  helpful.  Competitive  salary. 
Write  Managing  Editor,  Dominion-Post, 
Morgantown  WV  26505. 


SOUTH  TEXAS  25,000  circulation  AM 
paper  needs  a  city  editor  well  versed  in  all 
phases  of  newsroom  operation.  Converting 
to  VDT  in  the  near  future.  Five  day,  40- 
hour  week.  Box  34406,  Editor  &  Publisher. 


SENIOR  EDITOR 

Trade  journal  for  marine  oil  and  gas  needs 
editor  with  management  and  writing  skills. 
Must  attend  industry  meetings,  solicit 
technical  manuscripts,  judge  news  value 
of  engineering  subjects,  arrange  for  art 
work  and  edit  copy  for  international  audi¬ 
ence.  Has  to  work  with  existing  staff  and 
have  capability  to  assume  some  staff  re¬ 
sponsibility.  Houston  location.  Send  re¬ 
sume  and  short  cover  letter  with  duplicate 
writing  samples  to  Box  34405,  Editor  & 
Publisher. 


LIFESTYLE  EDITOR,  experience  in  chart 
areas,  3,  4  or  6  preferr^,  for  30,000  PM 
and  70,(300  Sunday  in  economically  stable 
community.  Challenging  position  with  high 
quality  staff,  excellent  salary  based  on  ex¬ 
perience  and  wide  range  of  benefits.  Box 
34404,  Editor  &  Publisher. 


REPORTER/EDITOR:  Take  charge,  aggres¬ 
sive  reporter  based  in  Los  Angeles  sought 
by  national  weekly  business  publication  to 
cover  West  Coast  market.  News,  feature 
and  fashion  experience  needed.  Send 
clips,  resume  and  salary  requirements. 
Box  34400,  Editor  &  Publisher. 


EDITOR 

We  are  a  progressive,  independent,  13,000 
afternoon  daily  In  an  attractive  stable 
community.  Looking  for  an  editor  who  is 
versatile,  industrious,  can  lead  highly 
competent  staff  and  willing  to  train  oc¬ 
casional  newcomer.  OCR  and  VDT.  Send 
resumes,  references,  requirements  to 
William  Huffman,  Publisher,  Daily  Tribune, 
Wisconsin  Rapids,  Wl  54494. 


FEATURE  WRITER  NEEDED  by  growing, 
dynamic  Zone  5  weekly.  Should  have  at 
least  2  years  on  the  job  experience  and 
proven  ability  to  create  feature  material 
and  handle  general  assignment  reporting. 
Knowledge  of  photography,  darkroom 
techniques  and  layout  important.  Please 
send  resume  and  clips  along  with  salary 
requirement  to  Box  34466,  Editor  & 
Publisher. 


SPORTS  COPY  EDITOR 
Decatur  (Illinois)  Herald  Review,  a  com¬ 
bined  65,000  AM  and  PM  daily  has  an  im¬ 
mediate  opening  for  a  skilled  sports  copy 
editor  who  has  the  ability  to  write  bright 
headlines,  design  attractive  page  layout 
and  beabletofillinasthe  associate  sports 
editor  if  the  occasion  should  arise.  Appli¬ 
cants  must  demonstrate  the  ability  to  write 
fast  and  well  and  be  able  to  edit  (not 
merely  read)  copy.  A  degree  in  journalism 
and  VDT  experience  is  desired.  Excellent 
benefits  and  growth  potential.  Send  edit¬ 
ing  and  writing  samples  with  resume  to 
Marge  Harper,  Decatur  Herald  Review, 
P.O.  Box  31 1.  Decatur  IL  62525. 


COPY  EDITOR  for  3  person  desk,  medium 
size  New  England  daily  AM.  At  least  3 
years  reporting  and/or  editing  experience 
required.  Box  34436,  Editors  Publisher. 


FREELANCE 


EXPERIENCED  FREELANCE  WRITER/IN¬ 
TERVIEWERS  wanted  towrite  biographical 
career  interviews  for  high  school  career 
education  periodical.  Prefer  Zones  1,  3.  4, 
7.  Please  send  resume  and  samples  of 
published  writing  to:  Ms  Carla  Myhre, 
Editor,  Vocational  Biographies,  PO  Box  31, 
Sauk  Centre  MN  56378. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman, 
68-38  Yellowstone.  Forest  Hills  NY  11375. 


WORKING  FOREMAN— Weekly  newspaper 
in  Zone  1  wants  working  foreman  to  run 
Goss  Suburban  press.  Growing  commercial 
business.  Must  be  flexible  and  be  willing  to 
work  in  growth  business.  Should  be  willing 
to  train  a  second  shift  crew.  Send  resume 
and  salary  requirement  to  Box  33645, 
Editor  &  Publisher. 


PRESSPERSON  or  Working  Supervisor  to 
operate  Goss  Suburban  or  Community 
press.  Experience  necessary.  Complete 
paid  health,  major  medical,  dental,  disabil¬ 
ity  and  life  insurance.  Call  Harry  Pagliaro 
or  Charles  Butler  at  (215)  365-1155.  Or 
send  resume  to  Bartash  Publications, 
7272  Woodland  Av,  Philadelphia  PA 
19142. 


PRESS  MACHINIST 

Need  experienced  press  machinist  tor 
8-unit  Hoe  Colormatic  press.  Excellent 
starting  salary  and  fringe  benefits.  Contact 
Don  Lengling,  Production  Manager,  The 
Modesto  Bee.  PO  Box  3928,  Modesto  CA 
95352.  (209)  578-2130.  An  equal  oppor¬ 
tunity  employer. 


Place  your  bet  on  E&P  Classifieds 
We  bet  you'll  be  satisfied. 

Call  for  rates  and  info: 

(212)  752-7050 


PRODUCTION 


PASTE-UP  PERSON,  experience  in  follow¬ 
ing  ad  layouts  and  pasting  up  tabloid 
newspapers.  Must  be  able  to  type.  Modern 
Compugraphic  equipment.  Call  Mr.  Bow¬ 
ers,  (703)  549-0004,  Alexandria  VA. 


PRODUCTION  DIRECTOR— On  the  small 
side  in  size,  with  a  big  reputation  to  main¬ 
tain,  Texas  daily  with  central  plant  seeks 
motivated  individual  to  keep  us  on  top. 
Overall  management  of  production  opera¬ 
tions,  front-end  system,  web  offset.  Strong 
direction  is  the  key  we  seek,  and  we  pay  for 
it.  Applicants  send  resume  and  salary 
needs  to  Box  34160,  Editor  &  Publisher. 


PRODUCTION 

MANAGER, 

BERMUDA 

The  Royal  Gazette,  Ltd.  requires  a  Production 
Manager  of  proven  experience  to  coordinate  the 
various  departments  involved  in  producing  their 
(morning)  daily,  together  with  a  variety  of  weekly 
and  periodic  publications. 

A  very  strong  technical  background  is  an  absolute 
prerequisite.  Our  geographically  isolated  situation 
means  that  all  trouble-shooting  has  to  be  dealt  with 
"in-house"  as  it  occurs,  in  order  to  ensure  uninter¬ 
rupted  publication. 

Personal  qualities  of  confidence,  leadership  by 
example  and  the  ability  to  command  respect  in  all 
labour  relationships  are  equally  important. 

The  applicant  should  be  thoroughly  knowledgeable 
about  new  technology,  since  it  is  planned  that  he/she 
would  have  to  spearhead  the  introduction  of  further 
levels  of  technical  advancement  in  the  fairly  near 
future. 

Please  submit  a  comprehensive  resume  to: 

The  Manager, 

The  Royal  Gazette,  Ltd., 

P.O.  Box  1025, 

Hamilton  5,  Bermuda 
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HELP  WANTED 
PROMOTION 


POSITIONS  WANTED 
ARTIST 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
FREELANCE 


PROMOTION  COPYWRITER— Major  mid- 
western  metro  daily  and  Sunday  news¬ 
paper  has  an  immediate  opening  for  a 
promotion  copywriter  with  1-2  years  ex¬ 
perience.  This  person,  who  may  now  be 
doing  it  all  at  a  small  to  mid-sized  daily, 
will  act  as  a  copywriter  and  project  co¬ 
ordinator  reporting  to  the  promotion  man¬ 
ager.  Responsibilities  include  acting  as  a 
liaison  wfth  client  and  service  depart¬ 
ments,  writing  for:  In-paper;  direct  mail; 
marketing  brochures;  A/V  presentations; 
radio  spots;  trade  publication  advertising 
and  other  promotion  projects.  Starting 
salary  is  in  the  mid-teens  for  this  position 
offering  career-growth  and  advancement 
opportunities.  Please  send  resume  and 
samples  to  Box  34314,  Editor&  Publisher. 


PUBLIC  RELATIONS 


ASSOCIATE  DIRECTOR  G.W.  Public  Rela¬ 
tions  for  the  Medical  Center — For  major 
Washington  DC  university  medical  center 
including  school  of  medicine  and  health 
science,  500  bed  hospital  and  clinic. 
DUTIES;  Supervises  a  comprehensive  pub¬ 
lic  relations  program  including  electronic 
and  print  media,  contact  science  report¬ 
ing,  internal  and  external  relations,  publi¬ 
cations.  Works  closely  with  medical  f  acu  Ity 
and  clinicians.  MINIMUM  QUALIFICA¬ 
TIONS;  B.A.  Journalism  or  equivalent 
combination  of  training/experience.  3-5 
years  progressively  responsible  public  re¬ 
lations  experience  for  large  business  or  in¬ 
stitution  including  1  year  supervisory  ex¬ 
perience.  Hospital  or  medical  institution 
experience  highly  desirable,  prior  experi¬ 
ence  as  a  working  journalist  desirable. 
SALARY  RANGE;  Upper  teens-low  20' s. 
Benefits  include  a  liberal  tuition  program 
for  you.  your  spouse  and  dependent  chil¬ 
dren.  Please  submit  resume  including  sal¬ 
ary  requirements  to; 

GEORGE  WASHINGTON  UNIVERSITY 
MEDICAL  CENTER 
2125  G  St  NW 
Washington  DC  20052 
Attn:  J.D. 

Equal  opportunity/affirmative  action 
employer 


Positions 


Wanted . . . 


ADMINISTRATIVE 


GENERAL  MANAGER— Looking  to  return 
to  full-time  newspaper  work  as  general 
manager,  publisher  or  assistant  to  the  pub¬ 
lisher  on  a  small  to  medium-sized  PM  daily. 
Have  run  both  daily  and  weekly  newspa¬ 
pers.  Will  also  consider  managing  editor 
and/or  city  editor  position  under  a  sound, 
progressive  "old-time"  newspaperman 
with  an  opportunity  to  move  up.  Prefer 
Zones  3,  4,  1,  5  and  2,  in  that  order.  Write; 
Clarence  (Andy)  Anderson,  PO  Box  705, 
Mexico  NY  13114. 


PRESENTLY  GENERAL  MANAGER  M/E/S 
with  marketing  background.  Deadended. 
Seeks  challenge/opportunity  as  General 
Manager  medium  size  daily/or  Marketing/ 
Ad  Director  major  market.  Relocate  any¬ 
where.  Box  34398,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  SALESMAN’S  POST  on 
middle  size  or  small  daily  wanted.  More 
than  3  years  experience  with  same  news¬ 
paper  group.  Minimum  S14,0(X).  Write  Box 
34202,  Editor  &  Publisher. 


ADVERTISING  REP 


HOT  SHOT  space  rep  looking  for  additional 
properties  to  represent  in  Southwest.  Con¬ 
tact  Marc  Bryant,  Marc  Bryant  Associates, 
PO  Box  38212,  Dallas  T)(  75238,  or  call 
(214)  349-2756. _ 

You  May  Take  One  Giant  Step  .  .  . 

toward  a  better  job 
by  placing  your  ad  in  E  &  P's 
Positions  Wanted  section! 


CARTOONIST  currently  employed  as  court¬ 
room  artist  for  television,  seeks  full  time 
position  with  daily.  Winner  of  state  and 
national  awards.  Member  of  National  Car¬ 
toonist  Society.  Four  years  experience  plus 
BA  degree  in  design.  Resume  and  sample 
on  request.  Box  34222,  Editor  &  Publisher. 

CARTOONIST  seeks  job  with  small  town 
newspaper,  any  location.  Tony  Algiers, 
1130  Wanaka  St,  Honolulu  HI  %818. 

SEEKING  POSITION  ON  DAILY.  Experi¬ 
enced  artist  and  cartoonist.  Solid 
portfolio.  Bob  Seymour,  4651  Graford  Ln, 
Stow  OH  44224. 

AMY  RAUDENBUSH-artist,  6  years  experi¬ 
ence  in  design  illustration  and  layout 
wishes  to  join  daily  or  weekly  in  area  2. 
Samples  sent  upon  request.  425  Radcliff 
St.  Bristol,  PA  19007. 

CIRCULATION 

CIRCULATION  PROMOTION— 40  year  old 
male  with  15  years  experience  (boy  crews) 
would  like  to  build  circulation  for  medium 
to  large  daily.  Top  producer  seeking  per¬ 
manent  position  as  outside  contractor. 
Top  references.  Box  34310,  Editor  & 
Publisher. 

CIRCULATION  MANAGER  Experienced  in 
all  phases  of  circulation  work.  Strong 
administrator,  conscientious,  promotion 
minded.  Seeking  position  with  suburban 
daily  or  weekly.  No  Sunday!  Prefer  Zone  2 
but  will  consider  right  opportunity 
elsewhere  Box  34460,  Editor  &  Publisher. 

CIRCULATION  MANAGER  with  success 
record  at  7,000  to  40,000  dailies;  includes 
little  merchant,  adult,  TMC;  strong  in 
motivation,  development,  promotion  and 
personnel.  Seeks  company  that  has  a  goal 
to  reach  where  personal  growth  also  possi¬ 
ble.  Box  34402,'  Editor  &  Publisher. 

MORE  THAN  A  DECADE  of  experience  in 
all  areas  of  circulation,  including  field 
through  circulation  manager.  Record 
proves  ability.  Need  new  challenge.  Box 
34401,  Editor  &  Publisher. 

EDITORIAL 

TWO  TIME  Pulitzer  Prize  nominee,  11 
years  experience  seeks  challenging  report¬ 
ing  position.  Major  international  fellowship 
winner,  four  other  awards.  Now  available 
because  paper  folded.  Prefer  Zone  2,  will 
consider  all.  Box  34239,  Editor  & 
Publisher. 

ASSISTANT  state  editor  for  80,000  circu¬ 
lation  AM  daily  in  Zone  2  seeks  copy  editor 
position  on  large  metropolitan  AM  daily, 
preferably  in  Zone  2.  ASE  2  years,  copy 
editor  9  years.  Box  34231,  Editor  & 
Publisher. 

EDITOR-IN-CHIEF  of  college  paper  seeks 
full  time  entry  level  work  in  Zone  8  or  9. 
Ambitious,  energetic,  will  do  anything.  Tim 
Hayes,  Box  1076,  Gambier  OH  43022. 

AWARD-WINNING,  versatile  newsman- 
photographer,  30,  seeks  position  with 
weekly  or  small  daily  Zones  2,  3  or  4.  Have 
9  years  experience  including  tri-weekly 
with  AP  wire.  Experience  includes  manag¬ 
ing  editor,  news  editor,  editorial  writing, 
darkroom,  layout.  Specialty:  local  govern¬ 
ment.  people  features,  investigative.  Box 
34342,  Editor  &  Publisher. 

PRIMED  for  big  step,  imaginative,  crea¬ 
tive,  hard-working  sports  deskman  in  Zone 
6  with  11  years  experience  (2  VDT)  seeks 
assistant  or  sports  editor  post.  Box  34333, 
Editor  &  Publisher. 

NEED  LOCAL  COPY??? 

Highly  motivated  editor  (age  27)  seeks 
permanent  post  on  6-day  paper.  Proven 
organizationalist  on  6-day  PM,  weekly, 
corporate  monthly.  Knows  function  oi 
community  paper  and  can  provide  likeable 
leadership.  Position  paper,  clips  and  re¬ 
sume  on  request.  Gregg  A.  Miller,  14628  E 
36  St,  Independence  MO  64055. 

REPORTER,  daily  experience  covered 
many  areas  including  city  hall,  local  poli¬ 
tics,  police,  labor  and  general  assignment. 
Some  copy  experience.  All  Zones.  Box 
34063,  Editor  &  Publisher. 
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BUSINESS  REPORTER  with  flair  for  fea¬ 
tures  seeks  position  on  Zone  2  or  Rorida 
daily.  Box  34362,  Editor  &  Publisher. 


NEED  NEWSROOM  PERSONNEL? 
Journalists  Unlimited,  the  nationwide 
newsroom  personnel  service,  has  them. 
Reporters,  copy  editors,  photographers, 
news  editors,  managing  editors.  You  can 
get  fast  results  by  phoning  or  writing  us. 
No  fee  unless  we  place  applicant  with  you. 
Journalists  Unlimited,  (813)  973-3619,  or 
write  9204  Cypresswood  Circle,  Lutz  FL 
33549. 


FEATURE  WRITER-Wire  service  bureau 
chief,  whose  by-lined  features  are  regu¬ 
larly  displayed  throughout  country,  seeks 
daily  newspaper  position  as  feature  writer, 
lifestyle  section  reporter  or  columnist.  Box 
34461,  Editor  &  F*ublisher. 


PHOTO  EDITOR 

Metro  experience,  page  layout,  VDT  cap¬ 
tions,  wide  background  in  B&W  and  color 
photography.  Box  34458,  Editor  & 
Publisher. 


REPORTER— 2y2  years  experience  includ¬ 
ing  UPl  work.  Court/crime  writer  tor 
20,000  daily.  Good  reference.  Consider  all. 
Gary  (213)  936-0971. _ 


PULITZER  NOMINEE 
Scripps-Howard  winner,  other  major  state 
and  national  awards.  Seeking  editorship  or 
managing  editor  job  on  daily  below  50M,  or 
investigative  reporting  job  on  100,000- 
plus  daily.  (713)  985-%93. 


GENERAL  MANAGER-EDITOR.  Twenty 
years  experience,  last  16  with  small 
family-owned  daily.  Call  (405)  256-6468 
after  5  p.m.  (CST),  or  write  P.O.  Box  893, 
Woodward,  OK  73801. 


AWARD-WINNING  newsman.  Experienced 
running  daily,  weekly  operations;  expand¬ 
ing  new  ones  and  revitalizing  moribund 
ones.  Good  with  young  staffers.  Strong  in 
graphics.  Box  34427,  Editor  &  Publisher. 


IT'S  TIME — Young  aggressive  sportswriter, 
editor  wants  shot  at  sports  editor  or  assis¬ 
tant  sports  editor  on  small  to  medium 
sized  daily.  If  you  are  looking  for  an 
award-winning  section,  check  it  out.  Ex¬ 
tensive  writing,  layout,  graphics  and  VDT 
experience.  Box  34409,  Editor  & 
Publisher. 


QUELL  CRITICISM— Get  too  many  beefs 
your  coverage  favors  abortion,  "anti-fam- 
ily"  side?  Hire/columnist  experienced  with 
national  contacts  giving  other  side,  includ¬ 
ing  key  strategists.  Box  34408,  Editor  & 
Puolisner. 


NEW  LOCALE,  new  opportunities  with  a 
small  or  medium  sized  daily  is  my  goal. 
Three  years  part  time  experience  under  my 
belt  as  a  reporter-photographer  with 
hometown  13. (XX)  AM  daily  during  college. 
At  home  newsroom  and  darkroom.  Box 
34403,  Editor  &  Publisher. 


JUNE  MASTER  of  Business  Administration 
graduate  with  journalism  degree  and  broad 
nevrspaper  experience  seeks  financial  re¬ 
porting  position.  Relocate  anywhere.  Drew 
Dahl,  250  Little  St.,  Athens,  GA  30605. 


NEED  A  STRINGER?  37,  10  years  experi¬ 
ence  as  freelance,  accidents,  ^orts,  fea¬ 
tures,  the  unusual,  unique.  Will  send  re¬ 
sume,  portfolio,  clippings.  Have  stock 
photos  with  captioned  stories  that  will  as¬ 
tonish  your  readers.  On  scene,  on  time, 
dependable,  capturing  at  moment.  Zone  2, 
3,  4,  have  worked  all  Zones.  Contact  Mike 
Grogan  Photography,  PO  Box  19342, 
Greensboro  NC  27410.  (919)  292-6900. 


CANADIAN  with  15  years  newspaper  ex¬ 
perience,  living  near  Toronto,  wants  free¬ 
lance  assignments  for  U.S.  (or  other  Cana¬ 
dian  cities).  Politics  or  sports;  music  or 
conventions;  profiles  or  columns.  Should 
appeal  to  large  U.S.  centers  or  simply  to 
Americans  seeking  more  news  from 
Canada.  Bruce  Laplaunte,  42  Briarlee, 
Guelth,  Ontario,  Canada.  (519)  836-0053. 


FORMER  ISRAELI-BASED,  wire  service 
reporter  returning  to  Israel  for  five  weeks 
seeks  freelance  assignments.  (301)  949- 
4840. 


MARKET  RESEARCH 


MARKET  RESEARCH.  Business  Jour¬ 
nalism.  MBA,  experienced.  29  years  old, 
will  relocate.  Call  Ted  Magnuson  at  (305) 
272-8266. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST— foreign  correspotv 
dent,  investigative  reporter  (in  the  best 
tradition  and  front  page  quality);  strong  in 
both  editorial  and  photo  (black  &  white  and 
color);  plugged  intb  the  Third  World;  cotv 
tacts  include  wide  political  spectrum  in 
the  Middle  East,  South  East  Asia,  Africa; 
some  radio;  consider  any  challenging  short 
or  long  term  news  or  feature  assi^ment 
overseas  or  domestic.  Supporting  clips 
and  biography.  Indicate  nature  of  job  first 
letter.  Available  for  personal  interview.  Box 
34079,  Editor  &  Publisher. 


PRODUCTION 


EXPERIENCED  SUPERVISOR.  Camera, 
color  separation,  conventional  and  laser 
platemaking  qualifications.  Newspaper. 
Box  32328,  Editor  &  Fhiblisher. 


PROMOTION 


PROMOTION  MANAGER— Experienced  in 
ad  agency  liaison,  radio-TV  promotion, 
trade  journal  advertising,  editorial  and  cir¬ 
culation  promotion,  internal  promotion, 
special  events  projects.  Box  34316,  Editor 
&  Publisher. 


PUBUC  RELATIONS 


SPORTSWRITER,  editor  for  award-winning 
newsp^r  wants  to  get  into  public  rela¬ 
tions.  Five  years  of  daily  newspaper  ex¬ 
perience.  Have  seen  public  relations  from 
other  side  of  the  fence.  Lawut.  graphics 
experience.  Box  3441(1,  Editor  & 
Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Wall  St.  Journal 
upheld  in  bid  to 
reverse  story  ban 

Wall  Street  Journal  avoided  a  court 
battle  over  prior  restraint  when  it  suc¬ 
cessfully  appealed  a  temporary  restrain¬ 
ing  order  issued  by  a  Texas  state  judge 
which  would  have  prevented  the  news¬ 
paper  from  publishing  an  article  on  the 
financial  dealings  of  OKC  Corporation, 
an  oil  and  cement  company  based  in  Dal¬ 
las. 

Judge  Joe  Fish,  the  same  judge  who 
had  issued  the  restraining  order  on  May 
9,  reversed  his  decision  the  following 
Monday,  May  12,  because,  he  said,  OKC 
had  not  “overcome  the  heavy  burden  of 
prior  restraint.” 

Judge  Fish’s  reversal  came  in  time  for 
the  Journal  to  publish  its  OKC  article  on 
Tuesday,  May  13,  the  originally 
scheduled  publication  date.  The  date 
coincided  with  an  OKC  stockholders 
meeting  to  decide  whether  or  not  to  dis¬ 
solve  the  company  and  distribute  its  as¬ 
sets. 

“We’re  obviously  very  pleased,” 
commented  the  Journal’s  managing 
editor,  Laurence  O’Donnell,  on  the  or¬ 
der’s  reversal.  “We  considered  the  order 
to  be  a  clear  case  of  prior  restraint.  Our 
plan  was  to  fight  vigorously  in  the 
courts.” 

The  Journal’s  story  by  Burt  Schorr 
and  Gerald  F.  Seib  appeared  under  the 
headline,  “Texas  Cover-Up,  Why  Did 
OKC  Chief  Conceal  His  Oil  Sales  to 
Friendly  Brokers?” 

OKC  had  sought  the  restraining  order 
on  grounds  that  the  Journal  had  wrong¬ 
fully  obtained  an  internal  report  on  the 
company  conducted  by  an  independent 


Guild  ratifies 
2-year  contract 

Members  of  the  Southern  Ontario 
Newspaper  Guild  have  ratified  a  two- 
year  contract  with  the  Oshawa  (Ont.) 
Times  and  returned  to  work,  ending  a 
strike  at  the  daily  newspaper  that  began 
March  26. 

A  guild  spokesman  said  the  contract, 
which  expires  September  2,  1982,  in¬ 
cludes  improvements  in  vacations,  shift 
differential,  health  insurance  payments 
and  a  drug  and  dental  plan. 

The  agreement  provides  a  16.8  percent 
wage  increase  over  two  years,  increasing 
the  weekly  salary  of  a  reporter  with  414 
years  experience  to  $375.56. 

The  guild  represents  50  editorial,  cir¬ 
culation  and  advertising  workers  at  the 
newspaper. 

The  Times,  which  didn’t  publish  dur¬ 
ing  the  strike  had  resumed  publication. 


Dallas  law  firm.  OKC’s  directors  had 
hired  the  law  firm  to  investigate  the 
company’s  financial  dealings. 

OKC  had  argued  that  publishing  the 
law  firm’s  report  would  violate  lawyer- 
client  privilege. 

The  law  firm’s  report  had  already  been 
used  as  a  source  for  stories  on  OKC 
which  appeared  in  the  Dallas  Times 
Herald  and  Texas  Monthly. 

Though  issued  by  a  Texas  court,  if  the 
order  had  been  upheld,  it  would  have 
barred  publication  of  the  OKC  story  in 
any  of  the  Journal’s  more  than  1.7  mil¬ 
lion  daily  copies. 

The  case  was  considered  to  be  unusual 
by  Constitutional  law  experts  because 
the  attempt  to  restrain  publication  came 
from  a  commercial  concern  rather  than 
government. 

Publishers 
warned  about 
supp  mailing 

Supplement  mailing  can  bring  fines,  a 
switch  to  higher  third  class  rates  or  even 
revocation  of  second-class  privileges  if 
certain  rules  are  not  observed. 

This  was  the  warning  given  to  mem¬ 
bers  last  week  by  the  California  News¬ 
paper  Publishers  Association  which  also 
laid  down  “Seven  Commandments”  to 
aid  in  avoiding  such  penalties. 

The  CNPA  noted  that  the  United 
States  Postal  Service  has  decided  against 
7  California  publishers  who  appealed  ret¬ 
roactive  deficiency  assessments  against 
them  for  mailing  a  particular  advertising 
supplement  at  second-class  rates. 

The  problem  affects  every  newspaper 
in  the  United  States  mailing  supple¬ 
ments,  CNPA  officials  said. 

“The  big  question  now  is  whether,  as  a 
measure  of  enforcement,  USPS  has  the 
authority  to  revoke  a  publisher’s 
second-class  permit,”  declared  Michael 
B.  Dorais,  CNPA  general  manager  and 
general  counsel. 

Dorais  said  he  had  been  informed  by  a 
high  USPS  official  that  revocation  will  be 
the  next  step  taken  in  the  case  of  pub¬ 
lishers  who  refuse  to  pay  assessments  for 
violating  second-class  rules.  However, 
the  National  Newspaper  Association  has 
informed  CNPA  that  a  search  through 
postal  service  regulations  did  not  reveal 
authority  for  revocation  in  cases  where 
the  publisher  has  discontinued  the  prac¬ 
tice  which  led  to  the  deficiency. 

Nevertheless,  CNPA  strongly  urged 
publishers  to  follow  the  “Command¬ 
ments.”  They  are: 

1.  Be  certain  the  required  line,  “Sup¬ 
plement  to  (name  of  newspaper)”  is 
printed  (not  stamped)  on  the  first  page  of 
the  supplement.  The  names  of  several 
newspapers  may  be  printed  in  the  proper 
place  at  the  top  of  the  page.  Watch  for 
the  inclusion  of  a  shopper  name  if  there 
is  a  group  of  newspapers  (those  with 


second  class  postal  entry)  as  this  could 
be  costly. 

2.  Be  prepared  to  offer  evidence  to  a 
postal  inspector  that  the  pre-printed  sup¬ 
plement  was  accepted  at  regular  adver¬ 
tising  rates,  less  discounts  for  newsprint, 
ink  and  composition. 

3.  Be  wary  of  large  discounts  to  ad¬ 
vertisers  whose  supplements  are  in¬ 
serted.  If  the  discount  is  excessive  in  the 
eyes  of  USPS,  it  is  possible  that  the 
newspaper  could  be  charged  with 
piggy-backing  an  independent  non- 
second-class  publication. 

4.  Remember  that  a  pre-printed  sup¬ 
plement  may  be  all  advertising,  all  news 
or  a  combination  of  both.  It  may  be  pro¬ 
duced  by  the  newspaper’s  own  plant  or 
in  another  plant.  It  may  not  take  the  form 
of  catalogues,  handbills,  posters  or  other 
special  ads. 

5.  Avoid  charging  a  “per  piece”  or 
“per  thousand”  price  unless  that  price 
can  easily  be  translated  into  believable 
advertising  rates,  less  the  discounts  men¬ 
tioned  previously.  In  the  pricing  formula 
it  is  possible  to  charge  for  labor  in  actu¬ 
ally  inserting  the  pre-printed  supplement 
into  the  newspaper. 

6.  Be  prepared  to  prove  that  the  sup¬ 
plement  is  an  integral  part  of  the  news¬ 
paper  and  not  simply  another  printed 
piece  of  advertising  designed  to  take  ad¬ 
vantage  of  the  lower  postal  rates  for 
newspapers  holding  second-class  mailing 
permits. 

7.  Beware  of  the  51%  rule.  If  more 
copies  of  a  pre-printed  supplement  are 
distributed  by  means  other  than  through 
newspapers  with  a  second-class  permit, 
there  could  be  trouble.  Example:  if  more 
than  50%  of  the  total  distribution  of  a 
pre-printed  supplement  is  accomplished 
via  third-class  mail,  while  less  than  50% 
is  distributed  through  newspapers  on 
second-class  entry,  the  USPS  may  con¬ 
sider  the  entire  pre-printed  supplement 
to  be  eligible  for  third-class  postal  rates. 

Still,  CNPA  suggests  that  publishers 
have  an  indemnification  form  on  hand 
and  attempt  to  have  the  advertiser  sign 
it. 


Dorais  warned  that  USPS  is  monitor¬ 
ing  second-class  mail  more  closely  than 
ever  before. 

“Call  the  inserts  whatever  you 
choose — pre-printed  supplement,  stuf- 
fer,  insert  or  whatever — but  do  not  call 
them  ‘sections’  to  your  newspaper,”  he 
said. 
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NGU  stands  for  non-gonococcal  urethritis.  The  name 
may  not  be  a  household  word,  but  it’s  probably  the  most 
common  sexually  transmitted  disease.  NGU  used  to  be 
considered  a  minor  problem  until  researchers  discovered  it 
can  cause  life-long  sterility  in  men  and  women.  Some  medi¬ 
cal  specialists  studying  infections  that  cause  female  sterility 
think  one  variety  of  NGU  bacteria  (Chlamydia  trachomatis) 
k  niay  acmally  be  even  more  dangerous  than  gonococcus, 
ib  Gradually,  without  much  warning,  NGU  has  become  preva¬ 
lent  even  in  communities  that  didn’t  think  they  had  a  VD  problem. 
The  reasons?  Several. 

1.  Most  women  do  not  experience  symptoms  from  NGU  and  thus 
may  become  unknowing  carriers. 

2.  Unlike  gonorrhea  and  syphilis,  cases  of  NGU  are  usually 
not  reported  to  local  health  departments  for  tracing  and  treating 
contacts. 

3.  NGU  does  not  usually  respond  to  penicillin,  the  drug  of 
choice  in  gonorrhea. 

Result:  NGU  may  strike  2.5  million  Americans  this  year! 
Like  syphilis  and  gonorrhea,  NGU  bacteria  can  be  passed 
from  mother  to  child  at  birth.  The  Chlamydia  trachomatis 
bacterial  strain  is  the  most  common  cause  of  dangerous  eye  infec¬ 
tions  and  pneumonia  in  newborn  babies. 

Help  spread  the  word  about  NGU.  Certain  antibiotics  can 
cure  it.  So  the  lack  of  public  awareness  is  really  the  major  problem. 

To  help  you  make  your  readers  more  aware  of  NGLTs  signs  and 
dangers,  Lederle  Laboratories  has  prepared  a  press  information  kit. 
For  your  copy,  fill  in  and  return  the  enclosed  coupon  to: 


Sterili 


A  complication  of 

Today’s  llo.1¥endiiiil  Disease 


AFFILIATION 


112  *  CHAMPIONS 


SWARM 


WASHINGTON,  D.C. 


*  another  record 


!  May  26  30 

Scripps-Howard 
National  Spelling  Bee 


